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Seven  out  of  ten 
is  impressive. 

124,138,000  out  of 174,392,000 
is  more  impressive. 


Nationwide,  nearly  everyone  reads  the  daily 
newspaper. 

Old  and  young,  married  and  single,  well-established  and  just 
getting  started.  Over  the  course  of  five  weekdays,  7  out  of  10 
adults  turn  to  us  for  the  news  and  information  that  help  make 
their  lives  easier.  More  interesting.  More  meaningful. 

They  also  turn  to  us  for  advertising,  trusting  the  ads  that  run 
in  our  pages  more  than  in  any  other  local  medium.  When 
advertisers  want  to  find  customers,  they  turn  to  the  newspaper. 


Monday-Friday  readership  of  a  local/regional  daily  newspaper* 

U.S.  adults,  read  past  week 
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Total  18-24  25-29  30-34  35-49  50-64  65-74  75  or  older 


Newspaper  readers  are  always  impressive.  Our  advertisers  reach  a  vast 
market  ready,  willing  and  able  to  spend. 


Get  more  impact  in  the  newspaper. 
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Newspapers.  The  Welcome  Medium. 

OOAPNEIT 

‘Source:  The  1996  Media  Effectiveness  Survey  by  Gannett  Research.  Interviews  by  Schulman,  Ronca,  and  Bucuvalas,  Inc. 

If  you  would  like  a  copy  of  this  ad  series  for  your  newspaper,  please  call  Gannett  Market  Development,  (703)  284-6782. 


218,350  STUDENTS  SPEAK  OUT 


EXCLUSIVE: 

A  national  survey 
shows  a  surprising 
number  of  teens 
want  some  limits 
in  their  lives: 


Tracy  Antrim,  17, 
dyes  her  hair 
purple.  But  rrften 
htf  mom  drew  the 
line  at  a  pierced 
eyebrow.  Traqr 
agreed. 


■  75%  support 
banning  clothes  with 
gang  symbols  at  school 

■  50%  support  curfews 

■  30%  support 
Internet  restrictions 


218,350  jaded,  don’t-talk-toanyone-over-eighteen  teenagers 
responded  to  our  Teens  &  Freedom  survey.  When  America  talks, 
we  listen.  When  we  talk,  America  responds.  USA  WEEKEND. 
The  tuned-in  weekend  newspaper  magazine  that  your  readers, 
young  and  not-so-young,  want  to  read. 
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Locally  owned 
and  operated 


The  late  Nelson  Poynter,  former  owner  of  the 
St.  Petersburg  Times,  believed  in  the  link  between 
strong  community  coverage  and  a  newspaper’s 
independence. 

“Our  mission  is  to  set  and  maintain  the  highest 
standards  of  excellence  in  the  field  of  journalism, 
through  independence,  enterprise  and  commitment 
to  the  public  interest,”  Mr.  Poynter  wrote  in  1947. 
He  believed  that  in  order  to  be  responsive  to  its 
community  a  newspaper  must  remain  independent 
of  conglomerate  ownership. 

Mr.  Poynter's  values  rem^  the  foundation  on 
which  the  Times  operates.  Our  executives  and  staff 
live  in  the  neighborhoods  we  serve.  We  drive  the 
same  roads,  send  our  kids  to  the  same  schools,  pay 
the  same  taxes. 

There  are  no  long-distance  decisions  on  how  to 
cover  news,  no  stockholder  pressures,  no  feeling  of 
competing  against  a  national  profit  margin. 

“It’s  a  different  point  of  reference,”  Times 
managing  editor  Neil  Brown  smd.  “We  answer 
to  readers,  not  out-of-town  investors.” 

Independence.  It  works  for  us.  We’re  glad  to  be 
Tampa  Bay’s  hometown  newspaper. 


^.Petersburg  ^imes 

Florida’s  Best  Newspaper 

http://www.sptimes.com 


CALENDAR 


JUNE 

1-4 


Organization  of  Newspaper  Ombudsmen,  Barcelona, 
Spain 

International  Newspaper  Marketing  Association  67th 
Annual  Conference,  BUtmore  Hotel,  Los  Angeles 
New  England  Newspapers  Association,  Doubletree 
Guest  Suites  Hotel,  Waltham,  Mass. 

Suburban  Newspapers  of  America  Circulation 
Managers’  Conference,  Intercontinental  Hotel, 
Chicago 

National  Cartoonists  Society  Reuben  Awards 
Weekend,  Grove  Parit  Inn  Resort,  Asheville,  N.C. 
Newspaper  Purchasing  Management  Association 
Annual  Conference,  Eden  Resort,  Lancaster,  Pa. 
Catholic  Press  Association  of  the  United  States  and 
Canada  National  Convention,  Marriott  Hotel,  Denver, 
Colo. 

North  Carolina  Press  Association  Advertising 
Conference,  William  and  Ida  Friday  Center,  Chapel 
Hill,  N.C. 


FIEJ  50th  World  Newspaper  Congress,  Amsterdam, 
The  Netherlands 

Small  Newspaper  Conference,  Indianapolis,  Ind. 
National  Association  of  Hispanic  Journalists 
Convention,  Westin  Hotel,  Seattle,  Wash. 

Family  &  Independent  Owners  Conference, 
Indianapolis,  Ind. 

Investigative  Reporters  and  Editors  National 
Conference,  Arizona  Biltmore,  Phoenix,  Ariz. 

American  Jewish  Press  Association  Convention, 
Geoi^e  Washington  University,  Washington,  D.C. 
Newspaper  Association  of  America  Newspaper  in 
Education  Conference,  Buena  Vista  Palace,  Orlando, 
Fla. 

Native  American  JoumaUsts  Association  Conference, 
Regal  Hotels  International,  Minneapolis,  Minn. 
Newspaper  Association  of  America  Nexpo  ’97,  Ernest 
N.  Mortal  Convention  Center,  New  Orleans,  La. 
Newspaper  Association  of  America  Classified 
Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
Newspaper  Association  of  America  Research 
Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
Newspaper  Personnel  Relations  Association,  San 
Diego  Convention  Center,  San  Diego,  Calif. 
Associated  Press  Sports  Editors  Convention,  Hyatt 
Regency,  Vancouver,  B.C. 

Association  of  American  Editorial  Cartoonists 
Convention,  Buena  Vista  Palace,  Orlando,  Fla. 
Association  of  Alternative  Newsweeklies, 
Bonaventure  HUton,  Montreal 


SMTWTFS  SMTWTFS 
~~  1  2  3  1  2  3  4  5  6  7 


S  M  T  W  T  F  S 
1  2  3  4  5 


11  12  13  14  15  16  17  15  16  17  18  19  20  21  13  14  15  16  17  18  19 


18  19  20  21  22  23  24  22  23  24  25  26  27  28  20  21  22  23  24  25  26 

25  26  27  28  29  30  31  29  30  ^  28  29  30  31 


2  Editor  &  PuBUSHER  ■  May  3, 1997 


Tidcucilni 


It’s  True. 

Read  it  Yourself. 

Anti-cancer  benefits  of  regular, 
moderate  sun  exposure  outweigh 
the  risks  associated  with  sunburn 
and  overexposure  which  easily  can 
be  minimized,  according  to  new 
research  conducted  outside  of  the 
dermatology  industry. 

Why  doesn’t  the  media  ever  hear 
this  side  of  the  story? 

Giant  pharmaceutical  firms  have 
teamed  with  dermatology  industry 
lobbyists  to  intendonally  overstate 
the  risks  of  regular  sun  exposure — 
promoting  the  financial  interests  of 
industries  making  billions  of  dollars 
by  scaring  people  out  of  the  sun. 

Sound  incredible?  Consider: 

■  Legitimate  research  connects 
increased  sun  exposure  to  lower 
risks  of  the  most  deadly  cancers. 
Colon,  breast,  prostate  and  ovarian 
cancers — which  kill  a  combined 
138,000  Americans  annually — may 
be  retarded  or  inhibited  by  regular 
sun  exposure. 

I  One  1993  study  su^ests  that 
30,000  cancer  deaths  could  be 
avoided  every  year  if  more  people 
tanned  regularly.  Yet  “sun  scare” 
lobbyists  bury  their  heads  in  the 
sand  and  claim  unilaterally  that 
there  are  no  benefits  from  tanning 


THE  RHETORICAL  MYTH: 
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or  regular  moderate  sun  exposure. 
Although  it  would  be  difficult  to 
document,  it  is  very  conceivable  that 
this  anti-tanning  position  could  be 
killing  thousands  of  people. 

B  Researchers  have  known  for 
years  that  melanoma  skin  cancer  is 
most  common  on  parts  of  the  body 
that  do  not  receive  regular  sun 
exposure.  People  who  tan  regularly 
seem  to  be  at  a  lower  risk  for  this 
deadly  form  of  skin  cancer,  yet  “sun 
scare”  lobbyists  flood  the  news  with 
misleading  anti-tanning  messages. 

B  Rank-and-file  dermatologists, 
who  journalists  turn  to  frequently 
for  information,  are  not  privy  to 
what  the  research  really  says  on  this 
issue.  Typically,  they  only  read  what 
dermatology  industry  lobbyists 
publish  in  their  own  propaganda. 
They  seldom  read  the  research,  but 


WHAT  THE  FACTS  SURBEST: 
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merely  “salad  bar”  summary  stories 
written  with  a  preconceived  agenda. 

B  Cosmetic  manufacturers  and 
multibillion-dollar  pharmaceutical 
companies  spend  $100  million 
every  year  advertising  a  self-serving 
message  that  tanning  is  bad  for  us. 
They  are  the  single-largest  advertis¬ 
ing  category  in  beauty  magazines. 

You’ve  been  told,  “There  is  no 
such  thing  as  a  safe  tan.”  In  reality, 
it  isn’t  safe  NOT  to  tan.  Avoiding 
the  sun  may  be  dangerous. 

We’re  not  saying  that  people 
should  tan  recklessly — just  that 
moderate  tanning  is  sman,  outdoors 
in  the  sun  or  indoors  in  a  salon. 
Don’t  lose  sight  of  that  in  profit- 
inspired  “sun  scare”  rhetoric. 

Interested  in  hearing  more?  We 
have  a  lot  to  tell  you,  and  will  send 
you  the  research  to  back  it  up. 


(Left)  “Sun-scare”  lobbyists  want  you  to  believe  that  eliminating  sun 
exposure  reduces  risks.  (Right)  Research  supports  the  concept  that 
regular,  moderate  sun  exposure  is  less-risky  than  avoiding  sunshine. 


INTERNATIONAL 


Moderate  Tanning.  It’s  Smart. 

Call  (800)  652-3269  for  a  free  kit  on  ‘’Smart  Tanning.” 


Talking  To  Each  Other 

For  SEVERAI,  years  now,  a  segment  of  the  Associated  Press  annual 
meeting,  held  in  conjunction  with  the  Newspaper  Association  of 
America’s  annual  convention,  has  featured  a  panel  of  AP  joumalLsts 
discussing  news  issues  of  the  day.  The  topics  and  journalists  change  every 
year,  but  the  session  has  proven  popular  for  publishers. 

It  is  that  rare  occasion  when  journalists  actually  get  the  opportunity  to 
address  publishers  in  a  formal  setting. 

NAA  convention  programs  usually  focus  on  the  business  side  of  the 
newspaper  business.  Most  of  the  speakers  are  publishers,  marketing  execu¬ 
tives  or  advertisers. 

At  last  week’s  NAA  convention  in  Chicago,  film  critics  Gene  Siskel  of  the 
Chicago  Tribune  and  Roger  Ebert  of  the  Chicago  Sun-Times  were  asked  to 
take  a  lighthearted  look  at  TV  commercials  pitching  newspapers,  to  cri¬ 
tique  them  and  pronounce  a  verdict:  “thumbs  up”  or  “thumbs  down.” 

While  the  session  was  indeed  lighthearted,  and  very  much  fun,  many  of 
the  critics’  points  about  the  ads  had  the  publishers’  rapt  attention.  It  was 
one  of  the  few  NAA  sessions  in  memory  where  at  least  some  attendees 
were  not  sneaking  out  early. 

It  was  interesting  to  see  chairmen  and  CEOs  fiom  some  of  the  nation’s 
largest  newspapers  and  newspaper  chains  intently  listening  to  some  sound 
advice  —  advice  that  could  be  taken  home  and  put  to  work. 

One  attendee  even  asked  the  duo  how  they  would  formulate  the  ideal 
TV  commercial  for  a  newspaper.  It  was  a  perfect  example  of  how  journal¬ 
ists  have  something  to  offer  their  colleagues  on  the  business  side  —  when 
they  get  the  opportunity  and  when  they  are  taken  seriously. 

John  Sturm,  president  and  CEO  of  the  NAA,  said  he  has  discussed  with 
leaders  of  the  American  Society  of  Newspaper  Editors  the  possibility  of 
holding  a  joint  conference  sometime  in  the  future.  It  seems  like  a  great  idea 
—  journalists  and  publishers  sitting  down  in  a  room  to  talk.  It’s  something 
so  important.  Why  hasn’t  it  been  done  before?  — J.C. 


The  Fourth  Estate  By  Steve  Greenberg 
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LETTERS  TO  THE  EDITOR 


Against 

vigilante 

journalism 

After  30  years  of  dailies,  wire  ser¬ 
vices  and  editing  a  weekly  in 
southeastern  Kentucky,  with  no  end  to 
crime  stories,  I  thought  I’d  seen  it  all 
until  your  piece  on  the  Harlotry 
Project  as  carried  out  by  the  Lake 
Worth,  Fla.,  paper  (£<SfP  April  12,  pp. 
14-15). 

Has  editor  Kravetz  considered  how 
many  marriages  he  may  have  broken 
up  because  of  hubby’s  visit  to  a  prosti¬ 
tute,  with  his  arrest  and  picture  dis¬ 
played  for  all  to  see? 

Or  how  many  children  may  have 

Newspaperdom’ 


50  YEARS  AGO. . .  A  full  inquiry  into 
the  newsprint  industry  was  started  by 
the  Antitrust  Division  of  the 
Department  of  Justice  before  a  grand 
jury  in  New  York  City.  This  is  the  third 
attack  in  30  years  against  alleged  price 
fbdng  and  other  restraints.  Subpoenas 
have  been  served. 

The  most  recent  prosecution  of 
alleged  price  fbdng  was  in  1939-40, 
when  the  government  brought  indict¬ 
ments  against  Crown-Zellerbach  and 
affiliates  in  California  and  Canada.The 
defendants  pleaded  no  contest  and 
paid  fines  of  $30,000.  In  1917,  the 
Department  of  Justice  cracked  down 
on  major  newsprint  producers  and 
forced  the  break  up  of  the  News  Print 
Manufacturers  Association.This 
brought  about  the  emigration  of 
newsprint  mills  from  the  United 
States  to  Canada.The  number  of  U.S. 
mills  declined  from  41  to  5  in  20 
years. 

From  Editor  &  Publisher 

May  3,  1947 


For  additional  stories,  analysis 
arid  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


i  been  dismayed  and  embarrassed  in 
I  order  to  sell  papers? 

I  Has  the  Lake  Worth  paper  been  suc- 
I  cessful  in  attracting  talented  young 
j  newspeople  to  its  vigilante  journalism 
I  after  they  learn  what  their  duties  may 
I  become? 

I  Printing  arrests  is  one  thing;  feasting 
I  on  them  to  heighten  the  discomfort  of 
i  all  concerned  is  another.  It  strikes  me 
I  as  a  wretched  practice. 

Richard  Trimble 
Barbourville,  Ky. 

I  Editor  disputes 
\Jdcts  of  story 

Your  April  19, 1997,  article  entided 
“Where’s  The  Skepticism,”  about 
the  aftermath  of  a  [Riverside,  Calif.,] 
Press-Enterprise  story  March  lO  on  the 
TWA  Flight  800  disaster  contained  sev¬ 
eral  grievous  factual  errors  that  result  in 
a  significantly  distorted  picture.  1  will 
address  them  as  they  appeared  in  the 
article. 

♦  “Opotowsky  said  the  FBI  pressure 
on  the  media  has  distracted  them  from 
following  up  on  his  newspaper’s  six- 
month  investigation  of  the  TWA  crash.” 
At  no  time  did  I  say  that.  I  have  no  way 
of  knowing  1)  whether  there  is  FBI 
pressure  on  the  media,  2)  whether  the 
media,  singly  or  collectively,  have  been 
distracted,  since  I  am  not  in  their 
offices. 

♦  “Sanders,  a  retired  police  investiga¬ 
tor  in  the  Press-Enterprise  area. . .  "The 
name  of  the  newspaper  is  The  Press- 
Enterprise,  Sanders  was  never  an  inves¬ 
tigator  in  the  area  of  the  newspaper, 
unless  you  consider  anything  in  the 
state  of  California  our  area  (he  worked 
in  Seal  Beach  in  Orange  County). 

♦  “Opotowsky  is  angered  by  the  law 
enforcement  pressure  on  his  reporter."  I 
have  never  claimed  there  has  been  law 
enforcement  pressure  on  reporter 
David  Hendrix.  I  explained  in  detail  he 
received  one  call  from  an  FBI  agent 
who  left  a  message  on  his  answering 
tape. 

♦  “FBI  spokesman  aLso  denied  the 
contention  by  the  Press-Enterprise  that 
the  FBI  was  harassing  it  with  subpoe- 
nas.”The  Press-Enterprise,  and  that 
includes  me,  has  never  accused  the  FBI 
of  harassment  and  certainly  not  harass¬ 


ment  with  subpoenas  because  we  have 
never  been  served  with  one. 

♦  “Salinger  had  asked  the  Press- 
Enterprise  if  it  would  be  willing  to  run 
his  article.  It  was  not  Salinger  but  one 
of  his  collaborators  who  raised  the 
question. 

W’hile  some  of  the  errors  are  small, 
others  unfairly  characterize  the  FBI’s 
actions  and  even  describe  actions  that 
would  have  violated  Justice  Depart¬ 
ment  guidelines  on  dealing  with  news¬ 
papers. 

Errors  of  this  magnitude  affect  the 
newspaper  industry’s  credibility.  It  fur¬ 
ther  makes  reporting  much  more  diffi¬ 
cult. 

And  it  certainly  could  specifically 
impact  our  legal  and  reportorial  affairs 
with  the  FBI,  which  rightfully  may  be 
quite  angry. 


Mel  Opotowsky 
Opotowsky  is  managing  editor  of  the 
Press-Enterprise. 


ANAGEMENT 

Operations  Analysis 
AND  Solutions 

Currow  &  de  Montmollin,  Inc., 
conducts  operational  reviews  of 
circulirtion,  advatisii^  and  other 
(tepartments  to  identify  and 
eliminate  barriers  to  increa.sed 
revenue  generation  and  in^oved 
operating  efficiency. 

C&de  is  a  full-sCTvice  newspi^w 
consulting  company,  run  by 
fomer  newspaper  executives, 
that  also  provides  temporary 
turnaround  management, 
executive  search  and  placement, 
and  a  broad  range  of  marketing 
services. 
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CuRRCw  &  DE  Momtxollih  Inc. 


7010  S.W.  54TH  STREET 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 


May  3, 1997  ■  Editor  &  Pubusher  5 


EVERY  SATURDAY  SINCE  1884 


m? 


Newspapers 
Show  Some  Spunk 


Concerned 

ABOUT 
DECLINING 
readership  and 
advertising 
threats  from  pro¬ 
liferating  media  competitors, 
the  newspaper  industry  is 
beginning  to  fight  back  with 
two  programs  initiated  by  the 
Newspaper  Association  of 
America. 

“The  path  to  the  future  is 
already  an  obstacle  race,”  outgoing  NAA  chairman 
John  Curiey  said  at  the  organization’s  annual  meet¬ 
ing  in  Chicago  this  week.  “We  have  to  clean  out  the 
clutter  of  past  practices  that  simply  aren’t  going  to 
cut  it  with  advertisers  who  have  more  ways,  and 
more  places,  to  spend  their  money.” 

Curiey,  who  is  president  and  CEO  of  Gannett  Co., 
told  fellow  executives  that  newspapers  “must  con¬ 
tinue  the  good  start  we’ve  made  in  cleaning  up  our 
shop  to  make  us  a  partner  with  our  advertisers  — 
rather  than  the  nightmare  we’ve  sometimes  been  in 
the  past.” 

Curiey  touted  the  NAA’s  Partners  2000  program, 
which  was  armounced  last  fall  and  initiated  at  the 
Billings  (Mont.)  Gazette  on  Jan.  8. 

Partners  2000  is  designed  to  improve  the  rela¬ 
tionship  between  the  nation’s  daily  newspapers  and 
advertisers,  with  the  ultimate  objective  of  increasing 
newspaper  market  share. 

In  addition  to  the  Gazette, 
two  other  newspapers  with 
Partners  2000  pilot  programs 
are  the  Record  of  Bergen 
County,  N.J.,  and  the  Dallas 
Morning  News. 

Based  on  the  program’s 

"We  have  to  clean  out  the 
clutter  of  past  practices  that 
simply  aren't  going  to  cut  it 
with  advertisers  who  have 
more  ways,  and  more  places, 
to  spend  their  money" 

—  John  Curley,  Gannett  Co. 
CEO  and  outgoing 
NAA  chairman 


progress  at  those  three  news¬ 
papers,  the  plan  is  to  roll  out 
Partners  2000  to  newspapers 
around  the  country. 

Partners  2000  focuses  on 
three  areas: 

♦  Making  the  newspaper 
rate  structure  less  compli¬ 
cated  and  easier  to  under¬ 
stand. 

♦  Improving  business  and 
production  processes  to 
reduce  errors  and  to  focus  on 

work  that  adds  value  to  newspaper  customers. 

♦  Creating  a  focus  on  customer  service  across  all 
newspaper  operations. 

While  a  plan  to  improve  service  to  advertisers 
and  readers  is  vital  to  the  future  of  newspapers,  Cur¬ 
ley  said  there  is  also  a  need  to  reinforce  to  advertis¬ 
ers  the  strengths  of  newspapers. 

“National  research  shows  that  when  customers 
seek  advertising  information  for  real  estate,  new’  or 
used  cars,  groceries,  major  appliances  and  furniture, 
about  two-thirds  or  more  turn  to  our  newspapers,” 
Curiey  said. 

“On  any  given  day,  78.2  million  adults  pick  up 
one  of  our  products,”  he  said.“Stretch  that  out  to  five 
days  and  the  number  climbs  to  101.8  million.Three 
out  of  four  people  with  incomes  between  $35,000 
and  $75,000  read  our  newspapers.  And  research 
now  shows  that  pass-along  readership  adds  20%  to 
our  circulation  numbers.  We  must  start  promoting 
our  readership  numbers  like  other  media  do.” 

The  NAA  recently  selected  the  New  York  City- 
based  Jerry  &  Ketchum  ad  agency,  chaired  by  Jerry 
Della  Femina,  to  design  a  national  advertising  cam¬ 
paign  for  the  newspaper  industry. 

The  multimedia  campaign  is  designed  to  promote 
reading,  education  and  literacy  and  to  showcase 
newspapers  as  a  “vital,  vigorous  medium.”  Over  time, 
the  goal  is  to  foster  greater  ad  spending  in  newspa- 
p>ers  and  to  encourage  wider  readership,  therefore 
increasing  circulation. 

“It’s  ironic  that  for  a  medium  that  so  many  turn  to 
in  telling  their  stories,  we’ve  been  notably  absent  in 
telling  our  owm,”  said  NAA  president  and  CEO  John 
Sturm.  “We  have  to  do  a  much  better  job  of  getting 
up  close  and  personal  with  readers  and  advertisers 
alike  and  tell  the  story  of  an  aggressive,  and  very  rel¬ 
evant  business.” 


NAA  addresses 
readership  and  ad 
threats  with  Partners 
2000  plan  and  a  national 
ad  campaign 

BY  JOHN  CONSOLI 


6  Editcx  &  Ribusher  ■  May  3, 1997 


Oh  Mr.  Perez,  COLIN  POWEH  would  like  your  attention. 


tD.„ULja 

■n  a®  JH 

fM  m  m 

o  mm 


When  Colin  Powell  wanted  to  speak  with  the  American  people, 
he  knew  just  where  to  turn  first.  Important  people. 
With  important  things  to  say.  You’ll  find  them 
every  Sunday  in  Parade.  83  million  readers  already  do. 

America’^  Sunday  Best. 


CONVENTION 


BY  JOHN  CONSOLI 


Promoting 

Newspapers 


NAA  announces 
$18  million  ad  campaign 
to  market  newspapers 


director  of  the  ad  agency. 

In  a  taped  presentation  at 
the  NAA  convention,  Della 
Femina  said  the  campaign 
will  include  endorsements  by 
George  Bush  and  his  wife, 
Barbara. 

Della  Femina  told  publishers  that  his  father 
worked  in  the  New  York  Times  composing  room  for 
40  years  and  that  family  members  —  his  father, 
brother,  two  uncles,  four  cousins,  and  himself  —  put 
in  a  combined  180  years  at  the  Times. 

Della  Femina  now  is  part-owner  and  a  columnist 
for  the  East  Hampton  Independent,  a  weekly  news¬ 
paper  in  the  tony  shore  resort  on  Long  Island,  New 
York.  It  is  a  newspaper  his  daughter  and  two  of  her 
friends  founded. 

Della  Femina  has  won  many  advertising  awards 
over  the  years,  but  called  this  account  the  “most 
exciting”  he’s  worked  on.  “I’m  overjoyed  at  the 
chance  to  share  my  love,  respect  and  belief  in  news¬ 
papers  with  the  world,”  he  proclaimed. 

Although  the  ads  are  not  scheduled  to  begin  run¬ 
ning  until  the  fall,  a  “teaser”  ad  ran  on  April  28  in  the 
Chicago  Tribune  during  the  NAA  convention  there. 

“Why  You  Should  Encourage  Your  Child  To  Read  A 
Newspaper  Everyday,”  was  the  title  over  a  picture  of 
a  young  boy  reading  a  newspaper.  The  body  copy 
told  of  the  benefits  of  introducing  the  newspaper  to 
children  at  an  early  age.  The  youngster  just  hap¬ 
pened  to  be  Della  Femina’s  son. 

The  ad  man  said  he  came  up  with  the  idea  for  the 
ad  after  talking  to  his  seven-year-old  son’s  teacher, 
who  said  she  believed  children  were  reading  less 
because  they  were  spending  more  time  with  com¬ 
puters  and  television. 

‘"When  this  campaign  is  over,”  Della  Femina  said, 
“people  will  understand  how  important,  how  vital, 
newspapers  are.” 

“Our  objective  is  to  remind  both  readers  and 
media  decision  makers  what  an  energetic,  powerful 
and  current  medium  newspapers  are,”  Sturm  said. 
“We  want  to  remind  our  audience  of  the  abilities 
and  possibilities  of  newspapers.” 

The  campaign  will  target  a  broad  consumer  base 
to  promote  reading,  education,  literacy,  and  to  show¬ 
case  newspapers  as  a  “vital,  vigorous  medium.” 

Over  time,  Sturm  is  hoping,  the  campaign  will 
support  advertising  sales,  encourage  wider  reader- 
ship  and  increase  circulation. 

He  said  NAA  “believes  the  genius  of  Jerry  Della 
Femina  will  deliver  an  undeniable  wake-up  call  for 
everybody  to  pick  up  a  newspaper.” 


The  newspaper 

ASSOCIATION  of 
America  has 
hired  the  New 
York-based  ad 
agency  Jerry  & 

Ketchum  and  this  fall  plans  to 
begin  a  three-year,  $18  million,  multimedia  advertis¬ 
ing  campaign  to  tout  newspapers  across  America  in 
hopes  of  bringing  in  more  readers  and  advertisers. 

The  campaign  actually  should  involve  well  over 
$18  million  worth  of  advertising,  but  the  NAA  is 
hoping  that  all  of  the  in-newspaper  ads  will  be 
donated.  Advertising  will  also  appear  in  cable  televi¬ 
sion,  national  spot  television,  outdoor  billboards  and 
assorted  trade  publications. 

“It’s  ironic  that  for  a  medium  that  so  many  turn  to 
in  telling  their  stories,  we’ve  been  notably  absent  in 
telling  our  own,”  said  NAA  president  and  CEO  John 
Sturm  in  announcing  the  ad  campaign  during  this 
year’s  NAA  annual  convention  in  Chicago  last  week. 

Sturm  said  in  addition  to  the  donated  space,  the 
cash  required  for  the  campaign  will  come  from  NAA 
member  newspapers  and  newspaper  groups. 

The  newspapers  and  companies  who  make  up 
the  board  of  directors  of  NAA  already  have  pledged 
to  provide  close  to  $6  million  to  be  used  to  buy 

_  space  during  the 

"  ““~7jifirst  year  of  the 
f  campaign. 

1  i  Sturm  said  the 
is  currently 
I  talking  to  newspa- 
I  pers  and  state  press 
■  associations  to  iron 
I  out  how  to  handle 
'*•  f  requests  for  donated 

'  space. 

Response,  he  said, 
i  “has  been  excellent.” 
E  qyie  ads  will  be  cre- 
■Bp  Mated  by  Jerry  Della 

1  Femina,  chairman, 
1  CEO  and  creative 


This  ad  from  the 
Chicago  Tribune  is  a 
sample  of  the  national 
ad  campaign  being 
created  by  Madison 
Avenue  advertising 
legend  Jerry  Della 
Femina. 
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First  the  blizzards.  Then  the  flood.  Then  the  fire. 


can  be  when  a  communi^  is  in  trouble  -  helpful,  passionate, 


Your  homes  were  uninhabitable,  your  offices  were 


caring  and  complete.  You  did  it  when  your  own  lives  were  in 


OUR  Omt  HUNORff)  riGHTCENTH  YEAR' 


GRAND  FORKS 


HERALD 
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scattered.  But  two 


things  remained 


Come  hell 
and  water 


turmoil,  when  you 


didn’t  know  when  the 


water  would  recede 


or  what  you  would 


intact.  Your  spirit 


and  your  newspaper. 


No  sooner  had 


the  dikes  burst  than 


you  were  looking  for 


a  place  to  publish. 


You  found  a  make¬ 


shift  newsroom  in  a 


school,  a  printing 


press  in  St.  Paul  and 


enough  writers,  edi- 


find  when  it  did.  You 


did  it  “come  hell  and 


high  water”  —  to  cite 


your  own  headline. 


It’s  not  enough 


to  say  we’re  proud  of 


you.  We’re  humbled. 


Thank  you  all  for 


reminding  us,  anew. 


how  much  it  can 


mean  to  say  that  a 


tors  and  photographers  to  start  over.  Without  missing  a  day.  You 


newspaper  is  the  soul  of  the  community. 


made  the  Grand  Forks  Herald  a  model  of  what  a  newspaper 


Knight- Bidder.  What  a  difference  a  newspaper  can  make. 


KNIGHT-RIDDER 


BY  JOHN  CONSOL  I 

Sturm 
Talks  Tough 


EWSPAPER  ASSOCIATION  OF  Amer¬ 
ica  president  and  CEO  John  Sturm  is 
also  a  lawyer  skilled  in  the  inner 
workings  of  government  and  its  reg¬ 
ulatory  agencies. 

Prior  to  taking  over  his  current 
post  in  December  1995,  Sturm  served  three  years  as 
senior  vice  president/public  policy  and  general 
counsel  for  the  NAA.  In  that  position,  he  directed 
government,  legal,  postal  and  state  affairs  and  was  the 
association’s  key  strategist  for  legislative,  regulatory 
and  other  issues  affecting  the  newspaper  industry. 
While  chief  of  NAA,  Sturm  has  basically  mariced 
his  words  in  his  public 
addresses.  But  in  the  middle  of 
his  address  last  week  at  the 
association’s  annual  conven¬ 
tion  in  Chicago,  Sturm  fired  an 
aggressive  verbal  blast  in 
which  he,  in  effect,  declared 
war  on  the  U.S.  Postal  Service. 

Expressing  approval  that 
for  the  first  time  since  the 
early  1970s,  Congress  “is  tak¬ 
ing  a  serious  look  at  the  future 
of  the  postal  service,”  Sturm 
said  Postmaster  General  “Mar¬ 
vin  Runyon  and  his  buddies 
want  to  keep  their  monopoly 
advantages  and  tax-free  status 
at  the  same  time  they  want 
unbridled  power  to  do  special 
deals  with  our  competitors  — 
special  deals  for  which  news¬ 
papers  and  first-class  mailers 
will  pay,  one  way  or  the  other. 

“The  f>ostal  service  has  got 
to  be  made  to  cut  costs  before 
it  is  allowed  to  cut  deals.” 

Postmaster  General  "Marvin 
Runyon  and  his  buddies 
want  to  keep  their  monopoly 
advantages  and  tax-free 
status  at  the  same  time  they 
want  unbridled  power  to  do 
special  deals  with  our 
competitors  —  special  deals 
for  which  newspapers  and 
first-class  mailers  will  pay, 
one  way  or  the  other" 

—  John  Sturm, 
NAA  president  CEO 


Sturm  told  newspaper  publishers  in  attendance 
that  the  NAA  will  be  coming  to  them  for  “an  inten¬ 
sive  grassroots  effort  to  make  sure  your  [Congres¬ 
sional]  representative  knows  precisely  where  our 
industry,  large  market  or  small  market,  stands  on  this 
issue.” 

Sturm  also  pulled  no  punches  about  the  current 
rules  barring  crossownership  of  newspapers  and 
TV  stations  in  the  same  market. 

“It’s  a  regulatory  hangover  from  the  ’70s  based  on 
a  maricetplace  that  lacked  the  incredible  array  of 
media  outlets  we  have  today,”  Sturm  said. 

As  he  spoke,  the  NAA  was  petitioning  the  Federal 
Communications  Commission  to  repeal  the  cross¬ 
ownership  ban. 

In  the  petition,  the  NAA  points  out  that  the 
restriction  was  adopted  more  than  20  years  ago 
based  “solely  upon  speculative  assumptions  about 
media  diversity  and  without  any  record  of  evidence 
of  anticompetitive  conduct  by  cross-owners.” 

In  1975,  “mass  media  outlets  consisted  of  news¬ 
papers,  radio  and  television,”  NAA  argues.  “In  today’s 
multichannel,  multimedia  environment,  newspaper 
publishers  and  broadcasters  face  intense  competi¬ 
tion  from  a  rapidly  expanding  host  of  media  outlets 
such  as  cable,  satellite  and  the  Internet,  that  offer 
consumers  abundant  and  diverse  information  options.” 

The  NAA  has  applauded  Sen.  John  McCain  (R- 
Ariz.),  chairman  of  the  Committee  on  Commerce, 
Science  and  Transportation,  for  introducing  The 
Newspaper  Ownership  Act,  a  bill  directing  the  FCC 
to  repjeal  its  cross-ownership  restrictions  on  news¬ 
papers  and  broadcasters  within  90  days  of  enact¬ 
ment. 


Pulliam  Gives  Up  A  Title 

Eugene  S.  PULLIAM,  pubUsher  of  the  Indi¬ 
anapolis  Star  and  Indianapolis  News,  will 
resign  as  president  of  Phoenix  Newspapjers  Inc., 
publisher  of  the  Arizona  Republic  and  Arizona 
Business  Gazette. 

Pulliam,  who  lives  in  lndianap>olis,  said  his  deci¬ 
sion  was  prompted  by  responsibilities  at  the  Indi- 
anap>olis  newspapers.  He  also  is  a  member  of  the 
board  of  directors  of  Central  Newspapers  Inc.,  par¬ 
ent  company  of  both  newspaper  operations. 

He  likewise  resigned  from  the  PNI  board,  telling 
members  in  a  statement  that  he  has  confidence  in 
PNI’s  management.  Pulliam’s  title  will  be  assumed 
by  PNI  publisher  and  CEO  John  F.  Oppedahl. 

—  M.L.  Stein 


NAA  president 
declares  war  on 
the  post  office, 
attacks  FCC's 
cross-ownership 
rules 
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BY  MARK  FITZGERALD 


Fear 
Me  Not 


WHEN  MICROSOFT  CHAIRMAN 
Bill  Gates  spoke  to  the  Newspa¬ 
per  Association  of  America  April 
29,  he  spoke  softly,  but  many 
publishers  kept  looking  for  the 
big  stick. 

Gates  repeatedly  praised  newspapers  as  poten¬ 
tially  strong  players  on  the  Internet.  Just  as  often  he 
characterized  the  behemoth  Microsoft  as  a  com¬ 
pany  that  will  “forever”  get  its  revenue  from  selling 
software  —  and  not  classified  advertising. 

When  Microsoft  starts  up  a  cable  news  channel 
or  an  online  city  guide  or  a 
Web  magazine  of  political 
opinion,  it’s  only  to  learn 
more  about  its  real  business; 
Developing  software. 

“Don’t  think  of  Microsoft 
as  a  primary  competitor  here,” 
Gates  said.  “We’re  not  doing 
local  news.  We’re  not  doing 
classified.  We’re  seeing  where 
this  technology  can  go.” 
Newspapers  are  positioned 
to  be  strong  Internet  competitors,  Gates  argued,  so 
they  shouldn’t  worry  when  Microsoft  occasionally 
“blurs  the  line”  between  software  vendor  and  con¬ 
tent  provider. 

“In  terms  of  local  content,  newspapers  will  be  in 
the  forefront,”  Gates  said.  “You  shouldn’t  get  overly 
paranoid  and  think  a  broad  competitor  is  coming 
after  your  local  franchise.” 

Gates  minimized  the  threat  of  the  new  Sidewalk 
online  arts  and  entertainment  service  that  has 
already  been  rolled  out  in  Seattle  and  is  on  the  way 
to  other  cities.“It’s  more  of  a  competitor  to  a  weekly 
entertainment  guide  than  to  a  daily  newspaper,”  he  sakl. 

Newspapers  should  worry  only  if  Microsoft  or 
another  Web  company  begins  hiring  local  reporters, 
he  said.  That  was  a  bit  much  for  Bob  Ingle,  Knight- 
Ridder’s  vice  president  of  new  media. 

“I  do  cop  to  being  paranoid,”  Ingle  told  Gates. 
“You  talk  about  how  we  shouldn’t  worry  until  we 
see  companies  going  out  and  hiring  local  reporters. 
Well,  as  far  as  I’m  concerned,  at  Sidewalk  that’s 
exactly  what  you’re  doing.” 

Gates  responded  that  he  wasn’t  hiring  reporters, 
and  even  though  there  was  some  “overiap”  with  the 
traditional  newspaper  franchise.  Sidewalk  would  be 
used  by  people  who  simply  prefer  to  get  informa¬ 
tion  on  the  Web  rather  than  from  a  paper. 

“Part  of  this  crowd  may  be  gullible  enough  to  buy 
that,  but  I  do  not,”  Ingle  said  later. 


Microsoft  chief 
Biii  Gates,  praising 
newspapers, 
minimizes  his 
oniine  threat 


“Don't  think  of 
Microsoft  as  a  primary 
competitor  here.  We're 
not  doing  local  news. 
We're  not  doing 
classified.  We're  see¬ 
ing  where  this 
technology  can  go' 

—  Bill  Gates, 
chairman,  Microsoft 


Judging  by  their  comments,  other 
publishers  were  equally  skeptical. 

Detroit  Free  Press  publisher  Heath 
Meriwether,  for  instance,  summed  up 
Gates’  NAA  talk  this  way:  “Disingenu- 
ous.com.” 

One  executive  who  insisted  on 
anonymity  was  even  more  blunt: 

“Microsoft  is  sort  of  the  master  of  the 
Big  Lie. . .  and  it  starts  with  him.” 

New  NAA  chairman  David  Cox,  the 
president  and  chief  executive  officer 
of  Cowles  Media  Co.,  put  it  a  litde 
more  diplomatically:  “He  was  clearly 
extending  a  hand  of  friendship  and 
trying  to  partner  with  newspapers,” 

Cox  said.  “It’s  still  a  feet  that  Ibr  what¬ 
ever  reason,  Microsoft  has  chosen  to 
enter  areas  that  are  competitive  with 
newspapers,  and  it  is  important  for  us 
to  be  cautious.  If  his  offer  turns  out  to 
be  sincere,  well,  maybe  there  are  areas 
where  we  can  be  partners.  But  it  is  important  to  be 
cautious  in  the  event  that  that  is  not  their  aim.” 

Cox  also  saw  Gates’  soft-spoken  approach  as  a 
concession  by  Microsoft  that  the  local  news  and 
information  business  is  a  little  tougher  than 
expected.  Some  industry  figures  were  a  little  more 
impressed  with  Gates’  argument  that  competition 
need  not  prevent  cooperation. 

“I  come  from  a  business  in  which  everybody 
competes  with  everybody  and  everybody  cooper¬ 
ates  with  each  other,”  Gates  said. 

He  cited  as  a  model  of  Microsoft/newspaper 
cooperation  Philly  Online,  the  Web  service  of 
Knight-Ridder’s  Philadelphia  papers.  It  uses 
Microsoft  servers  and  network  operating  systems. 

Newspapers  are  in  a  very  strong  position  in  Inter¬ 
net  business.  Gates  said,  reasoning  that  online  users 
want  depth,  high-quality  content,  and  want  to  get 
information  from  people  disciplined  in  publishing 
under  time  constraints. 

Unlike  Ted  Turner  —  who  boasted  at  a  publishers 
meeting  about  15  years  ago  that  newspapers  would 
be  essentially  dead  in  five  years  —  Gates  clearly 
wanted  to  give  the  impression  he  was  in  Chicago  to 
praise  newspapers  not  bury  them. 

Asked,  for  instance,  what  he  thought  newspapers 
will  look  like  a  decade  from  now,  he  said,  “I  doubt 
the  print  newspaper  will  look  dramatically  different 
in  ten  years.  You’ll  probably  treasure  the  feet  that 
you’ll  have  the  electronic  mail  addresses  of  a  sub¬ 
stantial  part  of  your  subscribers. 
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BY  JOHN  CONSOLI 

AP’s  Online  Wire 
Making  Strides 


Associated  press  president  and 

CEO  Louis  Boccardi  spent  the  bulk  of 
his  address  at  the  AP  annual  meeting  in 
Chicago  last  week  proudly  profiling 
the  news  cooperative’s  six-month-old 
Internet  news  service  for  members, 

the  Wire. 

The  service  went  live  in  October,  and  150  AP 
member  newspaper  Web  sites  are  now  linked  to  it. 
That  number  is  expected  to  grow  to  200  by  year’s 
end,AP  projects.The  only  way  readers  can  get  to  the 
Wire  is  through  a  link  on  their  newspaper’s  Web 
page. 

Boccardi  said  the 
strength  of  the  Wire  is  that 
“the  major  stories  on 
which  we  assemble  our 
coverage  come  from  every 
type  of  AP  ref>orting  avail¬ 
able  —  words,  images, 
sound  and  video. 

In  addition  to  written 
news  stories  and  photos,  visitors  can  get  access  to 
audio  news  updates  from  AP  Netwoik  News  and  video 
clips  from  the  news  cooperatives  APTV,  its  interna¬ 
tional  video  service  which  began  two  years  ago. 

Boccardi  said  newspaper  ad  staffs  are  selling  ban¬ 
ner  ads  across  the  bottom  of  the  page  and  AP  is 
“looking  at  how  to  facilitate  national  advertising 
from  people  who  want  to  reach  the  audience”  each 
local  site  delivers. 

In  January,  Boccardi  said,  the  Wire  incorporated  a 
new  technique  for  single-shot  panoramic  photogra¬ 
phy  that  allows  in  one  instance  users  to  see  a  view 
from  the  middle  of  the  crowd  during  President  Clin¬ 
ton’s  inaugural  address  and  to  turn  slowly  for  a 
seamless  360-degree  view,  looking  up  or  down  and 
zooming  in  on  anything  that  caught  their  eye. 

“The  picture  is  captured  in  a  parabolic  reflector 
and  then  adjusted  by  computer  to  restore  a  more 
normal  perspective,”  Boccardi  said. 

Several  weeks  after  the  inauguration,  when  torna¬ 
dos  struck  in  Arkansas,  Boccardi  said  “the  panoramic 
camera  proved  itself  to  be  an  excellent  way  to  bring 
home  to  online  viewers  the  full  scope  of  the  disas¬ 
ter.  We  put  several  shots  of  the  devastation  online.” 

Leading  up  to  the  Academy  Awards,  Boccardi  said, 
the  site  had  a  “pick-your-own  Oscar  page”  where 
readers  could  view  film  clips  of  the  nominees  and 
cast  their  votes  for  the  winners. 

The  site  has  just  added  a  complete  weather  sec¬ 
tion  with  maps  and  forecasts  from  around  the 
world,  and  plans  call  for  the  Wire  to  introduce  an 


expanded  financial  section  in  the  fall. 

AP  also  made  strides  in  other  areas.  For  example, 
it  is  making  more  use  of  computer-assisted  report¬ 
ing  —  using  newsroom  computers  to  perform 
research,  locate  sources  and  analyze  government  or 
corporate  data. 

“It’s  producing  major  news  breaks  and  exclusives 
for  us  every  week  in  states  across  the  country,”  Boc¬ 
cardi  said. 

“In  the  past  year,  we’ve  used  these  new  tools  and 
skills  to  show  that  state  officials  in  Kentucky  and 
Indiana  do  little  to  enforce  safety  limits  on  highway 
truck  loads,”  he  said.“Our  staff  in  Texas  reported  that 
high  school  football  coaches  make  75  percent  more 
than  other  teachers,  and  provided  the  data,  town  by 
town,  to  prove  it.” 

If  planes  crash  or  other  disasters  strike  remote 
areas,  digital  directories  give  us  phone  numbers  of 
potential  witnesses.  We  often  have  eyewitness 
accounts  on  your  news  desks  even  before  authori¬ 
ties  arrive  at  the  scene,”  he  said. 

AP  StocksExpress,  introduced  last  summer,  is 
“now  well  established”  and  has  65  subscribers,  Boc¬ 
cardi  said.  In  addition,  AP  has  just  introduced  a  “pre¬ 
close”  version  for  evening  papers,  he  said. 

Boccardi  said  AP’s  maricet  services  portfolio  has 
added  a  Mutual  Fund  Portfolio  that  is  offered  with 
Upper  Analytical  Services.  “Each  week  we  pick  one 
of  the  more  noteworthy  funds  for  an  in-depth  pro¬ 
file  of  its  performance,”  he  said. 

AP  Adsend,  now  profitable,  has  413  advertisers 
under  contract  to  send  their  and  1,350  publications 
in  the  network,  Boccardi  said. 

Newhouse  replaces 
Daniels  as  AP  chairman 

Frank  Daniels  JR.  retired  as  chairman  of  the  Associ¬ 
ated  Press  last  week  and  was  replaced  by  Donald  New¬ 
house  of  Newhouse  Newspapers. 

Daniels  had  been  chairman  since  1992  and  had  served 
on  the  board  since  1983.  He  retired  earlier  this  year  as  pres¬ 
ident  and  publisher  of  the  News  &  Observer  of  Raleigh, 
N.C. 

At  the  AP  annual  meeting,  held  during  last  week’s  News¬ 
paper  Association  of  America  annual  convention  in  Chicago, 
AP  president  and  CEO  Louis  Boccardi  described  Daniels  as 
“a  remarkable  man  from  whom  he  has  learned  immensely 
about  the  news  business,  and  about  human  nature.” 

“He  has  cheered  our  successes  and  encouraged  us  to  try 
again  when  we  failed,”  Boccardi  addes. 


Boccardi 
highlights  new 
Web  sen/ice  at  AP 
annual  meeting 
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BY  STACY  JONES 


Tense  Moments 

rVE  YOUR  LAST  moments,”  a  soldier  said. 
“You  are  going  to  die.” 

The  soldier  was  speaking  to  Associated 
Press  correspondent  Karin  Davies  after  the  soldier 
and  other  Zairian  privates  took  Davies  and  AP  pho¬ 
tographer  Jean-Marc  Bouju  hostage  last  Halloween. 

Davies  shared  her  experience  in  a  session  at  AP’s 
annual  meeting  during  the  Newspaper  Association 
of  America’s  convention  conference  in  Chicago. 

One  of  five  AP  reporters  who  participated  in  the 
“Conversation  on  the  News”  panel,  Davies’  plight 
was  clearly  the  most  dramatic  and  reminded  the 
audience  that  journalism  is  still  a  very  dangerous 
profession  outside  of  the  United  States. 

Currently  based  in  Nairobi,  Kenya,  Davies  joined 
the  AP  in  1991.  Her  October  detainment  in  Goma, 
Zaire,  was  the  fourth  time  in  six  months  that  she  and 
Bouju  had  been  arrested.  The  other  confrontations 
occured  in  Burundi  and  Tanzania. 

“Our  story  is  not  exceptional  for  journalists  work¬ 
ing  in  Africa,”  Davies  said  in  an  AP  story  describing 


Gathering  News 

her  ordeal.  “The  chaos  that  we  encounter  is  reveal¬ 
ing  of  the  greater  chaos  in  central  and  eastern  Africa 
that  we  cover.” 

During  her  detainment  in  Tanzania,  Davies  spent 
the  day  with  Bouju’s  film  stuffed  in  her  panties. 

This  is  how  she  described  her  arrest  in  Zaire:  “We 
were  ordered  to  turn  over  our  possessions,  cameras, 
passports,  money.  We  were  frisked;  the  soldiers’ 
hands  lingered  over  my  breasts  and  buttocks. 

“We  explained  that  we  were  journalists  there  to 
do  our  jobs.  We  had  press  pas.ses,  visas  and  permits 
from  local  authorities  to  work  in  eastern  Zaire. 

“All  were  useless.” 

Next  Davies  described  what  happened  after 
being  put  in  a  yellow  tent  patrolled  by  armed  men. 

“1  unfurled  my  tightly  bound,  blond  hair  and 
stood  at  the  tent  entrance  hoping  one  of  the  aid 
workers  streaking  past  on  the  road  100  yards  away 
would  spot  me  and  wonder  why  1  was  there. 

“1  watched  butterflies  fluttering  in  a  flowered 
(See  Tense  on  page  58) 


Five  Reelected  To  AP  Board 


The  membership  of  the  Associ¬ 
ated  Press  reelected  five  board 
members  and  elected  two  other 
newspaper  executives  to  their  first 
stints  on  AP’s  governing  board. 

Votes  were  cast  by  mail,  and  the 
winners  were  announced  at  the  news 
cooperative’s  annual  meeting  in 
Chicago.  Votes  are  aUocated  based  on 
bonds  held  by  AP’s  newspaper  mem¬ 
bers. 

Newly  elected  to  the  board  are 
John  W.  iMadigan,  chairman,  president 
and  CEO  of  the  Chicago-based  Tri¬ 
bune  Co.,  and  Lissa  Walls  Vahldiek, 
vice  president  and  chief  operating 
officer  of  Southern  Newspapers  Inc. 

Since  directors  are  elected  as  repre¬ 
sentatives  of  a  single  newspaper,  Madi- 
gan  represents  the  Chicago  Tribune 
and  Vahldiek  represents  the  Baytoum 
(Texas)  Sun. 

Madigan  succeeds  Robert  H.  Hart¬ 


mann,  chairman  and  publisher  of  the 
Evansville  (Ind.)  Press,  who  did  not 
seek  reelection.  Vahldiek  will  serve  the 
last  year  of  the  term  of  Frank  Daniels 
Jr.,  who  is  retiring. 

Daniels  also  was  chairman  of  the 
AP  board,  a  position  to  be  filled  by 
Donald  Newhouse,  the  Newhouse 
Newspapers  chief  who  represents  the 
Star-Ledger  of  Newark,  N.J. 

Besides  Newhouse,  the  others 
reelected  were:  John  J.  Curley,  chair¬ 
man,  president  and  CEO  of  Gannett 
Co.,  representing  the  Wilmington 
(Del.)  News  Journal',  Mary  Schurz,  edi¬ 
tor  and  publisher  of  the  Advocate- 
Messenger,  Danville,  Ky;  George  Wil¬ 
son,  president  of  the  Concord  (N.H.) 
Monitor,  and,  representing  a  city  of 
less  than  50,000  population,  Gregg 
Jones,  co-publisher  of  the  Greeneville 
(Tenn.)  Sun. 

The  winners  and  their  vote  tallies 


included:  Wilson,  14,576  bond  votes; 
Curley,  14,181;  Newhouse,  13,288; 
Schurz,  12,843;  Madigan,  12,116; 
Vahldiek,  6,747. 

Votes  garnered  by  others  included: 
Joe  Hladky,  president  and  publisher  of 
the  Cedar  Rapids  (Iowa)  Gazette, 
5,712;  W.  Stacey  Cowles,  publisher  the 
Spokane  (Wash.)  Spokesman-Review, 
5,168;  Peter  Horvitz,  president  and 
CEO,  Horvitz  Newspapers,  and  pub¬ 
lisher  of  the  Bellevue  (Wash.)  Journal 
American,  4,225;  and  Marcia 
McQuem,  CEO,  president  and  pub¬ 
lisher  of  the  Press-Enterpise,  Riverside, 
Calif.,  4,063. 

In  a  separate  election  for  represen¬ 
tation  of  a  small  city,  Jones  received 
14,025  votes  to  defeat  Uzal  Martz  Jr., 
president  and  publisher  of  the 
PottsviUe  (Pa.)  Republican,  who 
received  4,255  votes. 

— Jonh  Consol! 


John  W.  Lissa  Walls  Donald  E.  Mary  Qeorge  W.  John  J.  Qregg  K. 

Madigan  Vahldiek  Newhouse  Schurz  Wilson  Curley  Jones 
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CONVENTION 


BY  MARK  FITZGERALD 


Group  Approach  To  Web  Services 

By  centralizing  its  Web  servers  but  allow-  included,  the  local  Web  sites  “would  not  be  in  the 
ing  its  newspapers  to  design  Internet  sites  black,”  Romaner  said.  “But  by  the  end  of  1997,”  he 
locally,  Morris  Communications’  small-  and  added,  “we  expect  everything  —  newspaper  and 


By  centralizing  its  Web  servers  but  aUow- 
ing  its  newspapers  to  design  Internet  sites 
locally,  Morris  Communications’  small-  and 
medium-circulation  papers  are  making  money,  its 
director  of  online  services  says. 

Sixteen  of  Morris’  31  newspapers  operate  Web 
sites,  and  all  of  them  are  in  the  black,  online  ser¬ 
vices  director  Michael  Romaner  told  a  session  at 
..  ■  f  ^  the  Newspaper  Association  of  Amer- 

IVIOrnS  TinUS  j^a  convention  in  Chicago. 

SUCC6SS  with  never  would  have  guessed  that 

a  year  or  so  ago,”  Romaner  said  of  the 
CSnUdl  SBfVBrS,  Web  papers”  financial  performances. 

.  I  “I’m  not  going  to  tell  you  what  the 

lOCdl  SGtVICBS  margins  are  —  but  they  are  astound- 
-  ing.” 

While  the  sites  are  “in  the  black,”  Romaner  read¬ 
ily  acknowledged  that  his  financial  calculations 
don’t  include  the  substantial  costs  of  operating 
two  central  servers. 

All  the  Morris  Web  sites  are  run  from  central 
servers,  one  located  at  its  Augusta,  Ga.,  headquar¬ 
ters  and  another  in  Topeka,  Kan.,  where  Morris 
publishes  the  Topeka  Capital-Journal. 

If  the  cost  of  the  central  server  sites  were 


included,  the  local  Web  sites  “would  not  be  in  the 
black,”  Romaner  said.  “But  by  the  end  of  1997,”  he 
added,  “we  expect  everything  —  newspaper  and 
support  center  —  to  be  in  the  black.” 

And  dividing  the  labor  between  the  central 
servers  and  the  local  paper  has  worked  out  very 
well  for  Morris,  Romaner  said.  In  essence,  the  sys¬ 
tem  allows  Web  heads  and  journalists  to  do  what 
each  group  does  best. 

The  corporate  Web  staff  “gets  to  focus  on  high- 
end  tasks,  while  our  newspapers  get  to  focus  on 
what  they  do  best  —  local  content,”  Romaner  said. 

He  added  that  the  experience  with  the  Morris 
papers  has  convinced  him  that  the  go-slow  rev¬ 
enue  forecasts  for  Web  newspapers  are  simply 
wrong. 

“Any  time  you  go  to  a  conference  and  they  say 
to  you, ‘You  can’t  make  money  until  1999,’  I  chal¬ 
lenge  that  thinking.  I  think  it  can  be  done.  We’re 
doing  it  now,”  Romaner  said. 

At  the  same  time,  Romaner  adds  he  is  not  so 
optimistic  about  the  long-term  future  of  newspa¬ 
pers  operating  as  Internet  service  providers  GSPs) 
—  a  business  he  says  is  making  a  nice  chunk  of 
change  for  some  Morris  papers  right  now. 


How  a  good  idea  became 
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Houston  Chronicle 

Texas 


Edwardsville  Intelligencer 

Illinois 


Huron  Daily  Tribune 

Michigan 


In  the  weeks  before  the  holidays,  newspapers  are  full  of  advertising 
and  features.  The  real  challenge  is  to  build  revenue  during 
other  times,  the  first  quarter  for  example.  Readers  of  11  Hearst 
newspapers  got  a  bonus  this  year,  special  sections  designed 
to  be  especially  attractive  places  for  advertisers  and  useful  to 
readers.  Each  examined  the  community  from  many  perspectives. 
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BY  STACY  JONES 


Minority  Execs  Receive  Honors 

Ti 


I  HE  NATIONAL  ASSOCIATION  of  Minority 
Media  Executives  held  its  annual  “A  Celebra¬ 
tion  of  Diversity”  banquet  last  week  at  the 
Chicago  Hilton  and  Towers,  site  of  this  year’s  News¬ 
paper  Association  of  America  convention. 

NAMME  is  made  up  of  approximately  200  senior 
managers  from  the  news  and  business  sides  of  print, 
broadcast  and  online  media  organizations,  but  the 
^  .  ,  dinner  was  an  “evening  for  three  spe- 

Un6  WinnSr  S  cial  individuals,”  said  NAA  president 

father  “never  -  •  h- 

Calling  NAMME  a  umque  media 
allowed  us  to  organization,”  AUen  H.  Neuharth,  Free- 
dom  Forum  chairman  and  the 
tllinK  tor  a  moment  evening’s  master  of  ceremonies, 

that  black  ink  was 

old  group  for  really  leading  the  way 
only  reserved  for  among  media  organizations,”  toward 
,  “the  kind  of  diversity  and  dedication 
white  people  that  I  tlunk  is  necessary  if  all  of  us  in 

. .  this  business  are  not  only  to  preserve 

a  free  press,  but  also  to  deserve.” 

The  three  honorees  were:  Gregory  E.  Favre,  exec¬ 
utive  editor  of  the  Sacramento  Bee  and  vice  presi¬ 
dent  of  news  for  McClatchy  Newspapers,  who 


received  the  Catalyst  Award;  Henry  Hampton,  presi¬ 
dent  and  executive  producer  of  Blackside  Inc.,  who 
was  given  the  Robert  C.  Maynard  Legend  Trophy; 
and  John  L  Dotson,  Jr.,  president  and  publisher  of 
the  Akron  (Ohio)  Beacon  Journal,  who  received 
the  Distinguished  Diversity  Award  for  Lifetime 
Achievement. 

“I  feel  a  little  guilty  for  being  graciously  rewarded 
for  something  that  is  simply  the  right  thing  to  do,” 
Favre  said. 

Later,  he  shared  with  the  crowd  a  lesson  learned 
from  his  father,  a  publisher  in  Mississippi.  “My  dad 
never  allowed  us  to  think  for  a  moment  that  black 
ink  was  only  reserved  for  white  people.” 

Favre  also  expressed  frustration  with  newspaper 
editors  who  complain  that  they  can’t  find  quality 
minority  joumalists.“No,  they  can’t  if  they  don’t  try,” 
he  said. 

Hampton,  the  fifth  winner  of  the  Maynard  Legend 
Trophy,  was  “pleased  and  extraordinarily  proud.” 

He  explained  the  value  of  diversity  in  terms  of  the 
bottom  line.  “Diversity  is  important,”  he  said.  “Why? 
The  product  benefits.” 

“Humbled”  by  his  award,  Dotson  credited  others 
for  assisting  him. 
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MidiMd  Reporter-Telegram  Plaimriew  Daily  Herald  Saa  Aatoaio  Express-Mews  See  Fraacisco  Exaadaer 

Texas  Texas  Texas  California 


Laredo  Morniag  Times  Midiaad  Daiiy  News 

Texas  Michigan 


Stories  painted  a  picture  of  the  local  marketplace,  with  profiles 
of  the  businesses  and  industries  that  fuel  the  economy.  There 
was  advice  for  readers  on  how  to  find  a  job  or  a  new  home, 
how  to  invest,  shop,  travel,  enjoy  life.  Lots  more.  We  salute 
the  creative  Hearst  people  all  across  the  U.S.  who  turned  a 
marketing  initiative  into  a  bonus  for  readers  and  advertisers. 
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BY  JOHN  CONSOLI 


AP  Consolidates 
Photo  Operation 


The  associated  press  wUl  streamline 

and  consolidate  the  process  of  distribut¬ 
ing  photos  to  newspaper  members  by 
moving  operations  now  performed  by 
four  regional  “hubs”  to  one  location. 
Currently,  four  regional  hubs  in  New 
York,  Washington,  D.C.,  Chicago  and  Los  Angeles  are 
each  responsible  for  photos  in  their  metro  areas,  but 
are  also  responsible  for  distribution  of  photos  to  a 
number  of  states  in  their  particular  region  of  the 
country. 

Under  the  new  system,  scheduled  to  begin  July  1, 
a  19-member  staff  based  in  Washington  will  deal 
exclusively  with  all  the  state 
photo  reports. 

The  staff  will  consist  of  a 

fnirlinn  fniir  ^^^^e  photos,  13 

lUIUII  ly  lUUI  photo  editors  and  five  photo 
assistants,  according  to  Vin 
Alabiso,  vice  president  and 
executive  photo  editor  for  AP. 

“This  is  in  no  way  a  reflec¬ 
tion  of  the  kind  of  job  these 
photo  editors  have  done”  in 
the  hubs,  Alabiso  said. 

Both  Alabiso  and  AP  direc¬ 
tor  of  corporate  communica¬ 
tions  Tori  Smith  said  the  move 
is  being  made  as  a  result  of 
comments  member  newspa¬ 
pers  made  in  various  surveys. 

“It’s  being  done  to  meet 
the  needs  of  the  member¬ 
ship,”  Alabiso  said. 

Alabiso  and  Smith  indi¬ 
cated  that  special  requests  by 
member  newspapers  in  par¬ 
ticular  regions  have  put  added 
demands  on  the  staffs  at  the 
hubs. 

“We  feel  it  will  free  up  the 
metro  photo  staffs  to  cover 
their  own  states.  Right  now 
they  are  doing  double  duty 
within  their  regions.  It’s  not 
that  they  can’t  handle  it.  The 
feeling  is  this  new  structure 
will  work  more  efficiently,” 
Smith  said. 

The  move  will  result  in  the 
loss  of  a  “single  digit”  number 
of  jobs,  according  to  Alabiso. 


Plan  calls  for 
four 
regional  photo 
hubs  into  one 
location  in 
Washington,  D.C. 


Consolidating  regional  photo 
hubs  in  Washington  is 
designed  “to  meet  the  needs  of 
the  membership” 

—  Vin  Alabiso, 
AP  vice  president, 
executive  photo  editor 


Some  people  whose  jobs  will  move  to  Washington 
will  choose  not  to  move,  and  some  jobs  will  be  con¬ 
solidated. 

Meetings  have  been  held  with  the  Wire  Service 
Guild  to  discuss  the  transition.  Union  president 
Kevin  Keane  did  not  return  phone  calls. 

“Everything  we  are  doing  is  within  the  existing 
contract,” Alabiso  said. 

AP  announced  the  centralization  internally  on 
April  23. 

AP  has  two  office  locations  in  Washington,  one  for 
print  and  one  for  broadcast.  Space  will  be  made  in 
the  print  bureau,  Alabiso  said,  although  plans  are 
unfinished. 

Why  choose  Washington  over  the  headquarters 
office  in  New  Yoik?  Washington  facilities  had  more 
space  available,Alabiso  said. 

“The  building  we’re  in  in  New  York  doesn’t  really' 
offer  us  a  lot  of  room  for  expansion  in  terms  of  phys¬ 
ical  space,”  he  said,  adding  that  the  space  problem 
could  worsen  if  the  centralized  state  photo  opera¬ 
tion  were  to  grow  down  the  road. 

Nobody  has  been  named  to  direct  the  consoli¬ 
dated  operation,  but  AP  personnel  will  get  consid¬ 
ered  first. 

“The  process  is  really  just  beginning,”  he  said. 

Alabiso  said  he  will  be  visiting  all  four  of  the 
affected  photo  hubs  to  personally  discuss  the 
change. 


NCN  Previews 
Web  Gateway 

New  century  network  previewed  its  gate¬ 
way  Web  site  last  week  during  the  Newspaper 
Association  of  America  annual  convention  in  Chicago. 

Named  NewsWorks,  it  is  designed  to  provide 
access  to  stories  from  the  more  than  100  local  news¬ 
paper  Web  sites  that  comprise  the  netwoik. 

“NewsWorks’  role  is  to  make  reader  access  to  the 
immense  amount  of  in-depth  information  on  local 
sites  easy,  logical  and  valuable,”  said  John  Papenak, 
senior  vice  president/content  and  editor  in  chief  of 
NCN. 

Tom  Bates,  NCN’s  senior  vice  president,  advertising, 
said  the  network  has  signed  such  advertisers  are  IBM, 
Ford  and  BellSouth. 

NCN  also  recently  named  Paul  Kessinger  to  the 
newly  created  position  of  senior  vice  president/mar¬ 
keting.  He  will  oversee  all  marketing,  advertising, 
public  relations  and  affiliate  relations  activities. 
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Bigger  Money 
For  Smaller  Papers 


INCH  NEWSPAPERS,  AS  businesses,  survive 
by  making  money,  it  was  appropriate  that 
the  first  session  at  this  year’s  Newspaper 
Association  of  America  convention  in 
Chicago  dealt  with  revenue,  cost  contain¬ 
ment  and  new  products. 

Led  by  newspaper  consultant  Dave  Tipton, 
the  “Big  Ideas  for  Smaller-Market  Newspapers” 
session  showed  that  small  doesn’t  have  to  mean 
dull  or  unprofitable.  In  fact,  many  of  the  advertising 
ideas  presented  generated  over  $5,000,  which,  said 
Tipton,  amounts  to  “a  nice  chunk  of  change.” 

“There’s  a  lot  of  dollars  out 
there,”  he  said.  “The  number 
of  zeros  will  surprise  you.” 

Some  of  the  more  success¬ 
ful  projects  involved  directo¬ 
ries. 

MAINE  PHONE  BOOK 

For  example,  Central 
Maine  Newspapers,  publish¬ 
ers  of  the  Morning  Sentinel 
in  Waterville  and  Kennebec 
Journal  in  Augusta,  launched 
the  Easy-to-Read  Telephone 
Directory  in  1996.The  papers  have  a  combined  cir¬ 
culation  of  39,000. 

The  project  aimed  to  increase  market  share  in 
the  two  communities  served  by  the  papers  and  to 
bring  the  communities  closer  together. 

The  book  features  large  type  and  listings  for  the 
entire  region.  Such  features,  said  Jim  Shaffer  of  Guy 
Gannett  Communications,  owner  of  Central  Maine 
Newspapers,  helped  the  directory  “become  the  pre¬ 
ferred  phone  book  in  households.” 

The  result:  a  1,000-page  telephone  directory, 
including  200  pages  of  yellow  page  ads,  70,000 
books  distributed  and  $400,000  in  new  revenue. 

MICHIGAN  FAMILY  TIES 

In  Midland,  Mich.,  the  Midland  Daily  News,  cir- 
cuiation  17,500,  used  residents’  small-town  spirit  to 
its  advantage. 

Using  data  from  the  local  genealogical  society, 
the  editorial  and  advertising  departments  created  a 
section  tying  family  histories  to  businesses  and  indi¬ 
viduals  who  had  celebrations  or  anniversaries,  or 
were  just  strong,  multi-generational  Midland  fami¬ 
lies. 

The  project  not  only  raised  $6,500  in  revenues, 
but  had  a  more  lasting  affect.The  section  is  now 


used  as  a  reference  guide  by  local  families  and  the 
historical  society. 

SINGLE  SHEETS  SELL 

Single-sheet  inserts  generated  revenues  of 
$43,000  in  six  months  for  the  Grand  Forks  Herald, 
circulation  38,000. 

The  North  Dakota  paper’s  concept,  implemented 
last  year,  was  to  provide  low-cost,  high-impact 
advertising  for  small  advertisers.  It  offered  advertis¬ 
ers  an  8^by-l  1-inch  circular  with  the  ability  to 
zone  as  low  as  5,000. 

The  keys  to  success:  good 
reproduction  quality  and 
a  quick  turnaround.  Herald 
advertisers  could  order 
the  insert  and  see  it  in  the 
newspaper  in  less  than  a 
week. 

The  project  gave  small, 
non-traditional  advertisers  a 
low-cost  way  to  get  big  exposure  in  the  newspaper. 
The  Herald  anticipates  $100,000  in  revenue  this 
year. 

Newspapers  are  limited  only  by  their  creativity 
—  or  lack  of  it  —  says  Tipton,  who  advises,  “Take 
advantage  of  what  you’ve  got  in  your  own  market¬ 
place.” 

Others  at  the  session  urged  newspapers  to  shake 
free  of  traditional  money-making  methods.  While 
such  enterprises  may  not  help  the  core  business, 
said  Buck  Sherman  of  Newport,  R.I.,  the  money 
they  generate  “helps  when  times  get  tough.” 

INTERNET  EFFORT 

Regarding  the  Internet,  small  and  large  papers 
have  a  lot  in  common.  Both  struggle  to  wrestle 
profits  from  the  Internet’s  World  Wide  Web. 

While  the  majority  of  the  more  than  100  people 
in  attendance  worked  at  papers  with  their  own 
Web  sites,  fewer  than  a  handful  could  boast  of  prof¬ 
its. 

“We’ve  had  very  little  success  at  revenue,”  said  a 
publisher  from  Illinois. 

Promising  cyberspace  revenue  ideas  for  the 
future  included:  becoming  Web  page  builders  by 
helping  advertisers  and  other  businesses  construct 
their  own  sites;  charging  fees  for  links  between 
newspaper  and  advertiser  sites;  offering  real  estate 
classifieds;  developing  in-depth  advertising  that 
goes  further  than  the  standard  banner  ads  now 
dominating  newspaper  Web  sites. 


Revenue¬ 
generating 
ideas  offered  at 
opening  session 
ofNAA 
convention 


“Take  advantage 
of  what 
you’ve  got  in 
your  own 
marketplace” 
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Good  News, 
Bad  News 


The  good  news  MAAq 

for  newspapers  is  '  ^ 

compend 
r„ew%:re“  ups  and  di 

than  on  broadcast  television.  no\A/QnPini 

The  not-so-good  news,  I  lUWofJuIJi 

however,  is  that  the  percent- 
age  of  the  U.S.  adults  (18  years  and  older)  who  read 
newspapers  on  a  daily  basis  has  declined  to  58.8% 
in  19^,  from  64.2%  in  1995,  according  to  the  latest 
Facts  About  Newspapers  booklet  from  the  Newspa¬ 
per  Association  of  America. 

Sunday  newspaper  readership  also  declined,  to 
68.5%  of  the  adult  population  in  1996,  from  72.6% 
in  1995. 


NAAs  industry 
compendium  shows 
ups  and  downs  of  the 
newspaper  business 


^fill^trV  report  is  a  com- 

*  /  pendium  of  information 

m  Qhn\A/Q  gleaned  from  an  assortment 

///  ol lUVVo  jjf  sources,  including  Scarbor- 

A/nc  r)f  fhtp  ough  Research  and  the  Editor 

'VI  lo  Ul  Lllu  g.  Publisher  International 

uuoii  looo  While  newspaper  reader- 

.  ship  declined,  advertising 

expenditures  in  newspapers  reached  an  all-time 
high  last  year.  According  to  the  NAA  report,  $38.1 
billion  was  spent  on  newspaper  advertising  in  1S>96, 
up  from  $36  billion  in  1995. 

Classified  spending  rose  to  $15.1  billion  in  1996, 
from  $13.7  billion  in  1S>95.  Retail  advertising  expen¬ 
ditures  were  up  to  $18.3  billion,  from  $18  billion, 
and  national  ad  spending  increased  to  $4.6  billion. 
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from  $4.2  billion  in  1995. 

Total  morning  circulation  was  up,  while  evening 
and  Sunday  circulation  declined.  According  to  pre¬ 
liminary  data  from  the  Editor  &  Publisher  Interna¬ 
tional  Year  Book,  morning  circulation  rose  to  44.7 
million,  from  44.3  million,  while  evening  circulation 
declined  to  12.2  million,  from  13.8  million,  and  Sun¬ 
day  dipped  to  60.7  million,  from  61.5  million. 

The  total  number  of  U.S.  daily  newspapers 
declined  by  13  in  1996,  compared  with  1995,  taper¬ 
ing  from  1533  to  1520. 

The  number  of  morning  newspapers  grew  to 
686,  from  656,  while  the  roster  of  evening  papers 
declined  from  891  to  846.  The  number  of  Sunday 
newspapers  increased  by  two. 

The  report  also  showed  that  newspaper  reader- 
ship  increases  with  the  level  of  education,  house¬ 
hold  income,  job  responsibility  and  home  value. 

The  general  news  section  of  a  newspaper  is  the 
most  well  read,  the  report  showed,  with  95%  of 
adults  stating  that  they  read  this  it. 

Other  sections  and  the  percentage  of  adults  read¬ 
ing  them  each  day  are:  entertainment,  79%;  sports, 
78%;  editorial  pages,  76%;  business/finance,  75%; 
TV/radio  listings,  74%;  food,  73%;  classified  ads,  73%; 
comics,  72%;  home  section,  71%. 

When  it  comes  to  voice  and  online  services,  the 
report  finds: 

♦  More  than  500  North  American  daily  newspa¬ 
pers  have  launched  online  services  as  of  March  1, 


1997,  including  Web  sites  and  parmerships  with  con¬ 
sumer  online  companies. 

♦  Of  the  top  100  newspapers  by  circulation,  95 
offer  online  products. 

♦  More  than  60%  of  the  daily  newspapers  on  the 
Web  have  circulations  under  30,000. 

♦  More  than  65%  of  newspapers  on  the  Web  offer 
classified  ads. 

♦  More  than  100  newspapers  provide  Internet 
access  in  their  communities. 

♦  There  are  more  than  900  voice  information  and 
fax  services  at  newspapers,  and  they  range  from 
stock  quotes,  to  weather  reports,  to  homework  hot¬ 
lines,  to  classified  services. 

♦  Based  on  preliminary  results  of  a  survey  of 
online  newspapers,  36%  say  they  turned  a  profit  in 
1996  or  will  be  profitable  in  1997.  Another  24%  say 
they  will  be  profitable  within  four  years. 

Citing  preliminary  figures  from  the  U.S.  Bureau  of 
Labor  Statistics,  the  report  says  the  number  of  news¬ 
paper  employees  declined  by  13,000  last  year. 
Newspapers  employed  491,000  people  in  1995, 
478,000  in  1996.  The  number  of  number  of  men 
employed  by  newspapers  fell  by  10,000,  to  244,000, 
and  the  number  of  women  declined  by  3,000,  to 
234,000. 

The  gap  between  the  number  of  men  and 
women  working  at  newspapers  is  closer  than  ever. 
In  1970,  there  were  161,000  more  men  than 
women.  Today  that  gap  is  10,000. 
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4,600,000  readers!*  That’s  been  the  reaction 
to  -react.  And  it’s  taken  practically  no  time, 
react  is  the  interactive  magazine  from 
*  the  publishers  of  Parade  that  relates  4o, 
responds  to,  and  involves  teenagers.  That’s  why 
we’re  reaching  so  many  hard- to -get  teens. 

And  why  you  ought'  to  contact  Fred  Johnson  at: 
r  papers@react.com  or  212-450-7'l21 . 

react,  Reaching  an  impossible  audience  to  reach. 
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Driver  Killed  By  Auto  Gunmen 

A  RIVERSIDE,  CAUF.,  PRESS-ENTERPRISE  which  has  been  involved  in  drug  dealing. 

delivery  driver  was  shot  to  death  by  a  car-  “We  make  sweeps  through  there  periodically  to 

load  of  assailants.  arrest  dealers,  and  we  also  use  undercover  offi- 


Arivfjiside,  CAUF.,  press-enterprise 

delivery  driver  was  shot  to  death  by  a  car¬ 
load  of  assailants. 

He  was  the  second  California  driver  in  recent 
weeks  to  be  murdered  while  on  his  route. 

The  victim,  29-year-old  Matt  York,  was  making  an 
eariy-moming  delivery  in  a  crime-ridden  Palm 
Springs  neighborhood  when  his  truck  was  chased 
by  the  gunmen  in  an  auto  that  had  been  following 
him,  according  to  police.  A  l6-year-old  friend  of 
Yoik’s,  Daniel  Myers,  escaped  injury  by  ducking 
down  as  bullets  tore  into  the  cab. 

With  Yoik  slumped  dead  over  the  wheel,  Myers 
attempted  to  dial  91 1  on  a  cellular  phone  but  inad- 
verdently  dialed  the  speed  number  of  a  radio  sta¬ 
tion,  whose  startled  disk  jockey  phoned  police. 

York  and  his  wife,  Cori,  the  parents  of  two  chil¬ 
dren,  worked  for  an  independent  distributor.  Bill 
Bristow.  She  was  the  usual  deliverer  on  the  route 
but  her  husband  had  stood  in  for  her  that  morning 
because  she  had  been  late  on  her  deliveries. 

Palm  Springs  Police  Sgt.Tom  Barton  said  the 
apparently  unprovoked  shooting  took  place  in  the 
city’s  Gateway  Highland  Estates,  a  dangerous  area 
dominated  by  the  Gateway  Posse  Crips  gang. 


which  has  been  involved  in  drug  dealing. 

“We  make  sweeps  through  there  periodically  to 
arrest  dealers,  and  we  also  use  undercover  offi¬ 
cers,”  Barton  said. 

No  arrests  have  been  made  in  the  case. 

Bristow  reportedly  canceled  newspaper  service 
to  the  estates  following  the  killing.  The  California 
Newspaper  Publishers  Association  quoted  him  as 
saying:  “I  can’t  ask  another  carrier  to  go  in  there. 
Everyone  of  them  that  I’ve  had  on  that  route  has 
dreaded  the  area.” 

A  few  days  after  York’s  death,  David  Pitsker,  a 
delivery  manager  for  the  Oakland  Tribune,  was 
run  over  by  his  own  vehicle  when  a  would-be  car- 
jacker  jumped  into  his  station  wagon  and  attempt¬ 
ed  to  drive  away  while  Pitsker  was  dropping  off 
papers  at  a  convenience  store.  As  threy  struggled, 
Pitsker  fell  under  the  wheels  and  was  run  over  and 
killed  as  the  thief  backed  the  car  into  a  brick  wall. 
The  carjacker  has  not  been  found. 

Also  last  month,  a  motor  carrier  for  the  San 
Francisco  Chronicle  was  kidnapped,  robbed,  threat¬ 
ened  with  death  and  held  captive  for  several 
hours  in  a  motel  room  by  an  escaped  convict. 

—  M.L.  Stein 


Dear  So  and  So, 

This  is  how  it  feels  vrhen 
people  use  your  name  generically. 


Remember,  Formica  is  a  trademarked  brand,  not  a  generic  name  for  countertops.  Dial  1-513-786-3160  for  guidelines. 
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Paper  sponsors 
kids  in  civics 

TOANNE  TAYLOR  HAS  been  appointed 
I  executive  director  for  Kids  Voting 
Virginia,  an  organization  providing  civic 
school  curricula  and  sponsored  by  the 
Virginian-Pilot  and  the  Landmark 
Foundation  are  major  sponsors  of  the 
program,  which  was  started  last  year. 

Since  1995, Taylor  has  worked  as  an 
independent  contractor  for  television 
broadcasts  and  educational  outreach 
programs  in  Virginia.  Earlier,  she  was 
executive  producer  and  production 
manager  for  Mountain  Lake  Public 
Broadcasting  in  Plattsburg,  N.Y. 

Starting  young 

Four  high  school  seniors  have 
gotten  their  journalism  careers  off  to 
a  promising  start  by  wiiming  Knight- 
Ridder  minority  scholarships. 

They  are:  Kevin  Choi,  San  Jose,  Calif.; 
Christina  Watts,  Biloxi,  Miss.;  Caille 
Millner,  San  Jose,  Calif.;  and  Shashank 


Bengali,  Cerritos,  Calif. 

Choi  and  Watts  were  designated  as 
communications  business  scholars, 
while  Millner  and  Bengali  were  named 
journalism  scholars. 

The  winners  will  receive  $5,000  per 
year  for  four  years  and  will  work  as  stu¬ 
dent  interns  at  Knight-Ridder  compa¬ 
nies  begiiuiing  in  the  summer,  the  1 1th 
year  of  the  program.  Six  previous  win¬ 
ners  are  now  working  full-time  for 
Knight-Ridder  newspapers. 

Candidates  are  nominated  by  Knight- 
Ridder  companies  whose  employees 
work  with  school  officials  in  the  com¬ 
munity  to  identify-  top  students. 
Nominees  are  judged  on  academic  per¬ 
formance,  extracurricular  activities,  an 
essay  and  their  potential  for  success  in 
the  media  industry. 

K-R  scholarships 
to  black  colleges 

IN  A  KNIGHT-RIDDER  program  for  stu¬ 
dents  at  historically  black  colleges  and 


universities,  four  sophomores  have  been 
awarded  scholarships. 

They  are:  Alfred  Barber  IB,  Cerritos, 
Calif.,  recipient  of  the  Advertising 
Scholarship  at  Howard  University;  Justin 
A.  Powell,  Okinawa,  winner  of  the 
Business  Scholarship  at  Florida  A&M 
University;  Naima  A.  Wartts,  St.  Louis, 
Mo.,  awarded  the  Journalism 
Scholarship  at  Spellman  College  in 
Atlanta;  and  Earlie  George  Billups,  IB, 
Birmingham,  Ala.,  wiimer  of  the  Albert 
E.  Fitzpatrick  Scholarship  at  Morehouse 
College  in  Atlanta. 

The  wirmers  receive  $5,000  a  year 
during  their  junior  and  senior  years, 
providing  they  maintain  a  3-0  grade 
point  average.They  also  work  as  paid 
interns  at  Knight-Ridder  companies  dur¬ 
ing  the  summer  of  1997. 

Weekly  closes 

The  weekly  MANSFIELD,  OWo,  Sun, 
started  on  Oct.  31, 1S<96,  ceased  pub¬ 
lishing  Mar.  27, 1997,  according  to  pub¬ 
lisher  Jeff  Allrad.  No  reason  was  given. 


Til*  Soci«ty  of  Profossional  Journalists  announcos  tho  $30,000 

EWene  C.  Pulliam  Fyiowsmp 

oditorial  writing  award  for  1997 


Tha  history 

Xke  Society  of  ProfeMional  Journalists  l>e^n  tke  Pulliam 
Feliowsliip  in  1977  tkrou^k  a  ^rant  from  Mrs.  Eugene  O. 
Pulliam.  Tke  fellowskip  konors  tke  memory  of  Eugene  O. 
Pulliam,  one  of  tke  ori^nal  memkers  of  tke  Society,  founJeJ  in 
1909  as  Si^ma  Delta  Cki.  Pulliam  was  also  tke  puklisker  of 
Tke  InJianapolis  Star,  Tke  Indianapolis  News,  Tke  Arizona 
Repuklic  and  Tke  Pkoenix  Oazette. 

Tho  followship  today 

Tke  fellowskip,  a  ^rant  of  $30,000,  is  awarded  annually  to  an 
outstanding  editorial  writer  to  kelp  kroaden  kis  or  ker  Journalis¬ 
tic  korizons  and  knowled^  tke  world  tkrou^k  travel  or  study. 
Tke  award  can  ke  used  to  cover  tke  costs  of  study  in  any  field 
and/or  tke  costs  of  travel  in  tke  United  States  or  akroad. 

Tho  roguiromonts 

Qualified  applicants  will  kave  at  least  tkree  years  full-time  edito¬ 
rial  writing  experience,  outstanding  writing  and  analytical  akili* 
ties  and  a  specific  plan  for  study  and/or  travel.  Applicants  must 


send  a  one  pa^  personal  Ino^rapky,  a  summary 
of  professional  experience,  five  samples  of  your 
editorials,  your  plan  for  study  and/or  travel 
witk  a  discussion  kow  tkis  award  will 
enkance  your  professional  development  and  a 
letter  of  endorsement  fixmi  your  employer.  All 
entries  must  ke  in  En^lisk. 


Tke  fellow  sk  ip  recipient  will  ke  notified  ky  SepCemker  1  and 
will  receive  tke  award  at  tke  Pulliam  Elditorial  Fellowskip 
Ban<|uet  on  Novemker  15  in  Waskin^  on.  D.C. 

Tha  doadllna 

Matcruls  shouM  Le  po«tmarlie2  Ly  July  1,  1907,  and  Lc  sent  to; 

Pwlllcim  saitoriail  Swllowahlp 

Society  of  Professional  Journalists 
16  South  Jackson  Street 
Greencastle,  Indiana  46135-1514 


If  you  hove  questions  please  contoct  the  Society  at  (765)  653-3333. 

The  Pulliom  Editorial  Fello*^ip  is  an  SDX  Foundation  educational  program  for  the  Society  of  Professionol  Joumolists. 
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“Talk  about  a 
major  change. 


Controlling  production  costs 
has  always  been  a  hair-raising 
experience  for  Hollywood.  Or  for 
any  business  that  relies  on  creative 
work.  Finally,  there’s  a  solution. 

IBM  Digital  Library— a  series  of  new 
technologies  that  are  dramatically 
changing  production. 

Imagine  everything,  in  all  your 
libraries,  condensed  into  digital  files. 
Files  which  can  then  be  accessed  from 
your  desktop  or  sent  over  a  network, 
to  collaborators  anywhere.  Suddenly, 
steps  are  trimmed  and  costly 
production  time  is  compressed. 

Now  all  your  work,  whether  it 
be  film,  art,  sound  or  photography, 
is  in  one  place.  Giving  you  greater 
control  of  your  assets. 

Today,  DreamWorks  SKG  is  using 
IBM  Digital  Library  in  the  production 
of  all  its  animated  features.  So  what 
are  you  waiting  for?  See  how  you  can 
get  more  from  your  assets  in  a  digital 
world  at  www.ibm.com/8olutionfl. 

Or  call  1 800  IBM-2468,  exL  JA131. 


Solutions  for  a  small  planet" 


BY  STACY  JONES 


Spicing  Up 
The  Suburbs 


IT  SEEMS  ILI^OGICAL,  an  alternative  newspa¬ 
per  in  Long  Island,  New  York,  home  of  mini¬ 
vans,  green  lawms  and  other  trappings  of  sub¬ 
urbia.  Who  would  itfad  it? 

Plenty,  hope  the  crew  at  the  recently 
launched  Long  Island  Voice,  sibling  publica¬ 
tion  to  the  New  York  City-based  Village  Voice. 

“Long  Island  readers  are  sophisticated,  educated, 
cultural.There’s  a  vibrant  arts  scene,  interesting  pol¬ 
itics  and  environmental  issues,”  said  John  Mancini, 
editor  in  chief  of  the  newest  Voice.  “I’m  surprised 
nobody  thought  of  this  before.” 

.  ....  I  /  ■  Mancini,  who  has  worked 

VllldQB  VOICB  ^  ^  editor  at  the  Neu<  York 
Fbst,  Neu’  York  Times,  Neu>s- 
debuts  in  day  and  New  York  Newsday, 
pays  no  heed  to  those  who 

Lena  Island —  describe  Long  Island  as  a  sub- 

^  urban  wasteland.  “It’s  a  great, 

Newsddv  country 

_ '  '  The  alternative  weekly 

debuted  April  17  with  a  free 
circulation  of  about  50,000  and  distribution 
throughout  Nassau  and  Suffolk  counties,  or  “Island¬ 
wide,”  as  Mancini  likes  to  say.  Its  main  marketing 
group  is  expected  to  be  readers  in  the  18-49  year 
range. 

“We  plan  to  target  a  potent  mix  of  Generation- 
Xers,”  said  Richard  Viola,  vice  president  of  sales  and 
marketing. 

“It’s  a  viable  group,”  he  said.  “There  is  no  effective 
print  medium  [in  the  area]  that  reaches  them.” 

To  attract  advertisers,  Viola  has  implemented  sev¬ 
eral  strategies.  One  revises  the  traditional  rate  year. 
Instead  of  pricing  from  Jan  1-Dec.  31,  the  Voice's  rate 
year  w'ill  run  from  April  1-March  31. 

Said  Viola,  “January  1  was  a  bad  time  for  [advertis¬ 
ers]  to  have  a  bill  due.” 

The  other  marketing  move  is  an  earned  rate  sys¬ 
tem  which  gives  advertisers  a  reduced  rate  as  they 
place  more  ads.  For  example,  an  advertiser’s  first 
four  ads  may  be  priced  at  the  same  rate,  but  with  the 
fifth  ad  the  rate  decreases. 

In  addition,  at  the  beginning  of  a  new  rate  year, 
advertisers  will  start  at  the  rate  they  were  paying  at 
the  close  of  the  previous  year,  explained  Yiola. 

The  initial  response  from  advertisers  has 
exceeded  the  Voice's  projections,  said  Viola.The  first 
issue  had  36  pages  of  advertising,  up  from  the  pro¬ 
jected  20.  Viola  gives  its  sister  publication,  the  Vil¬ 
lage  Voice,  some  credit  for  the  response. 

It’s  “editorial  independence”  and  “reputation  for 
courting  controversy  . . .  creates  a  buzz  advertisers 
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want  to  get  close  to,”  he 
said. 

Editorial-wise,  don’t 
look  for  the  Long 
Island  Voice  to  be  too 
outlandish.  The  free 
publication  doesn’t 
plan  to  mimic  the 
revered  Village  Voice. 

It  will,  however,  push 
the  envelope  more 
than  the  hometown 
daily,  Neu’sday.  i 

“Our  approach  I 
will  be  similar,  but  I 
our  stories  will  be  I 
different,”  said  ■ 

Mancini,  who  will  f 
oversee  a  staff  of  B 
eight.” 

The  first  issue  . . . 

featured  an  arti-  premiere  issue  of 
cle  covering  the  Island  Voice,  which  debuted 

“pleasures,  trea- 
sures  and  ter¬ 
rors”  of  Long  Island,  the  best  clubs,  the  haunts  of 
local  politicians,  and  hard  news  articles. 

In  reaction  to  the  new  kid  on  the  block,  Neusday 
has  made  some  adjustments.  A  new  weekend  sec¬ 
tion  is  being  designed  to  “tune-up  coverage  of  the 
music  and  club  scene,”  said  company  spokesperson 
Elizabeth  Dtewry.  The  paper’s  events  listings  will 
also  be  expanded. 

Saying  that  Newsday  views  the  Voice  as  a  com¬ 
petitor,  Dtewry  explained  that  the  weekly’s  appear¬ 
ance  was  “good  incentive  to  look  at  the  content 
we’re  providing.” 

The  changes,  she  said,  were  “something  we 
needed  to  do  anyway,  but  we  accelerated  our  plans.” 

The  retooled  weekend  section  is  scheduled  for 
completion  in  mid-May. 

While  Newsday  may  view  the  Voice  as  a  chal¬ 
lenger,  Mancini  is  tom  on  the  matter. 

“Yes  and  no,”  he  said  of  his  former  employer, 
describing  Newsday  as  “a  terrific  paper.  They  do 
what  they  do  very  well.” 

“Will  people  turn  to  us  and  not  them?  Or  to  them 
and  not  us?”  Mancini  asked.  “1  don’t  think  people’s 
lives  work  that  way.” 

The  launch  of  the  Voice  in  Long  Island  “offers 
more  choices  [to  readers]  than  they  have  now,”  said 
Mancini.  “I  don't  think  it’s  a  situation  of  us  or  them.” 

(See  Voice  on  page  58) 
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IMPORTANT!  Please  tall  us  about  yourself; 

^  A.  Your  Business  (Check  Only  One  Category) 

y  1.  J  Daily  Newspaper 

X  2.  J  Weekly  Newspaper 

S  3.  J  CorpyirxiyAssn.  Buying  Advertising  Space 

g  4.  J  Advertising  Agerx:y 

^  5.  J  Newspaper  Rep. 

s  6.  ^  Magazine/Othw  Publication 

7.  J  Graphic  Arts  /  Printing  Service  /  Newspaper 
Supplier 

a  J  News  Service/ Feature  Syndicate 

9.  J  Publicity  and  Public  Relations 

10.  J  Library  /  Federal  /  State  arxl  Local 
Governments 

11.  J  Education:  Students /Teachers 

Othe^  (Please  specify) _ 


I  B.  Your  Occupation  (Check  Only  Qoa  (^egory) 
I  A.  J  Publisher  Q.  j  QrcuMon  Mgr. 

I  a  J  President  R.  J  Editorial  Dept 

j  C  J  V  President  S.  J  Advertising  Dept 

I  D.  J  Editor  T.  J  Circulation  Dept 

I  E.  J  General  Mgr.  V.  J  Production  Deipt 

i  F.  J  Business  Mgr.  W.  J  Promotion  De^ 

G.  J  Controller  X  J  FreelarKe  Artis^Nyiter 

H.  J  Advertising  Mgr.  Y.  J  Newspaper  Deeler/ 

I.  J  Sales  Mgr.  Distributor 

J.  J  Class  Mgr.  Z.  J  Retired 

X  J  Reseerch  Mgr.  AA.  J  MIS  Mgr. 

I  L  J  ProTTK)  Mgr  B8.  J  Prepress  Mgr. 

!  M.  J  PR  Mgr.  CC.  J  Mailroom 

I  O.  J  Prod  Mgr.  Other  (Please  specify) 
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YOUR  SUBSCRIPTION  INCLUDES: 

THE  EDITOR  &  PUBUSHER  ANNUAL  SYNDICATE  DIRECTORY, 
THE  DIRECTORY  OF  INTERACTIVE  PRODUCTS  AND  SERVICES, 
AND  THE  SPECIAL  JOURNALISM  AWARDS  ISSUE. 


Best  Newspaper 
Promotions 


DAGENS  NYHETER,  Stockholm,  Swe¬ 
den,  won  the  best  of  show  award  in 
the  62nd  annual  Editor  &  Publisher/ 
International  Newspaper  Marketing 
Association  Awards  competition.  The 
awards  recognize  the  best  advertis¬ 
ing,  promotion  and  public  relations  programs  of 
newspapers  throughout  the  world. 

The  Irish  Times,  Dublin,  Ireland,  won  for  best 
copywriting;  OONachrichten,  Linz,  Austria,  won  for 
best  graphic  design;  and  the  Los  Angeles  Times  won 
the  results-driven  “Bottom  Line” Award. 

The  Bakersfield 

Oagens  Nyheter  of  caufomian  gar- 

nered  the  most 

tOCkhollTI,  Swoden,  awards  with  four 

firsts  and  three 

ins  best  of  show  in  seconds.  Denver’s 

Rocky  Mountain 

annual  E&P/INMA  News  took  one 

first-  and  five  sec- 

A/ards  competition;  o^^-piaces.  News- 

'  papers  winning  a 

ersfield  Californian  tot^offiveawai^ 

each  include  the 

akes  seven  awards 

Herald-Leader, 

OONachrichten, 

and  Los  Angeles  Times. 

Those  winning  four  awards  each  were  Indianapo¬ 
lis  Newspapers;  the  Northwest  Herald,  Crystal  Lake, 
Ill.;  and  the  Philadelphia  Inquirer. 

The  awards  won  by  the 
Indianapolis  papers, 

Inquirer,  Herald-Leader,  W  , 

and  OONachrichten,  in- 
elude  three  first  prizes. 

Other  win- 

ning  three  first  prizes  include 
the  Telegraph  Herald  in 
Dubuque,  Iowa;  El  Pais  of 
Montevideo, 


Los  Angeles-arca  advertising,  marketing  and  public 
relations  executives  at  Times  Mirror  Co.’s  Harry 
Chandler  Auditorium  on  Feb.  25. 

First-round  judges  included:  Dean  Aitken,  advertis¬ 
ing  promotion  manager,  Houston  Chronicle-,  Debra 
Alward,  marketing  director,  Pittsburgh  Post-Gazette-, 
Dallas  Baker,  art  director.  Rives  Carlberg,  Houston; 
Trey  Click,  manager,  Houston  Creative  Connections: 
Bart  Darling,  associate  creative  director,  BRSG  Inc., 
Houston:  Brad  Follis,  president.  Idea  Advertising 
Group,  Houston;  Mike  Hagan,  marketing  director, 
YMCA  of  Greater  Houston;  Sue  Jackson,  CEO, 
Houston  Creative  Connection;  Rhonda  Kalata,  cre¬ 
ative  manager,  Houston  Chronicle-,  Bob  Livermore, 
marketing  director.  Buzz  107.5;  Penny  Morrison, 
principal,  Morrison  Design  &  Advertising;  Jay 
Mower,  professor  of  advertising.  University  of  Hous¬ 
ton;  Kerry  Otto,  art  director.  Rives  Carlberg: 
Bernadette  Payne,  graphic  designer,  Houston; 
Raphaele,  principal.  Digital  Photography,  Houston; 
Jerry  Sagehom,  marketing  director.  Astrodome  USA, 
Houston;  Steve  Shaw,  director  of  research.  Media 
General,  Richmond,  Va.;  Justin  Smith,  senior  artist, 
Houston  Chronicle-,  Rick  Stein,  senior  artist,  Hous¬ 
ton  Chronicle-,  Mike  Weber,  operations  manager. 
Space  Center  Houston;  and  Brian  White,  artist,  BW 
Illustration,  Houston. 

Judges  of  the  finalists  included;  Mel  Abert,  presi¬ 
dent,  Abert/Poindexter  Agency,  Hermosa  Beach, 
Calif;  Joni  Brice,  CEO,  Heil- 
Brice  Retail  Advertising,  New- 
Beach,  Calif.;  Scott 
Franey,  director  of  marketing, 
\w^  Princess  Cruises,  Los  Ange- 
!es;  John  H.B.  French,  CEO, 

^  ^  C  \  Pasadena  Tournament  of 

I*  Roses  Association;  Jorge 

Jackson,  vice  president  of 
^  I  .A  public  affairs,GTECA  Inc., 
Calif.; 


Thousand  Oaks, 

Tom  Lehr,  senior  vice 
president,  Dailey  &  Asso¬ 
ciates  Advertising,  Los 
Angeles;  David  Mace, 
division  vice  president, 
1  TMP  Worldwide,  Los 
I  Angeles;  David  March- 
I  ese,  president  and 
ft  creative  director, 
H  Marchese  Commu- 
B  nications,  Santa 
P  Monica,  Calif.; 

Norma  Oref,  co-chair. 


Uraguay;  and  ■■ 
Prensa  Libre  of  Guatemala.  1  ’ 
More  than  1 ,500  entries  were  1 
received  from  newspapers  in  28  V 
countries,  and  in  a  record  1 1  Ian-  ■ 
guages  —  all  competing  for  1 
awards  in  18  categories  within  ' 
four  circulation  groups. 

The  first  round  of  judging  by 
local  publishing  and  marketing 
executives  took  place  Feb.  10  in 
Houston.  Finalists  were  judged  by 


May  3, 1997  ■  Editor  &  Pubusher 


t 

V 


On  any  givei  momiiiR.  >ui’d  Im*  to  bu\'  aMiinxraiLs  on  j 
Lexington  radio  stOion  to  nadi  tts  ntui}  Kintiickuuis 
as  one  edition  of  \niir  li-xington  Hwtdd-ijKider*  | 

j 

I 

I 


26  Editor  &  PiiBUSHER  ■  May  3, 1997 


The  ad  (1)  from  Frankfurter  Allgemeine,  Frankfurt,  Germany, 
won  second  place  for  in-paper  circulation  promotion,  over 
200,000  circulation.  The  entry  (2)  from  the  Lexington  Herald- 
Leader,  Lexington,  Ky.,  won  first  place  for  in-paper  advertis¬ 
ing  promotion,  100,000-200,000  circulation.  The  Los  Angeles 
Times  (3)  won  top  honor  for  best  bottom  line  results,  over 


200,000  circulation.  Frankfurter  Allgemeine  (4)  won  first 
place  for  in-paper  ad  promotion,  over  200,000  circulation. 
Second  place  for  printed  circulation  promotion  outside  the 
paper  went  to  the  Sacramento  Bee  (5).  Best  in  the  show 
award,  over  200,000  circulation,  went  to  (6,7)  Dagens 
Nyheter,  Stockholm,  Sweden. 


la  Agencia  de  Orel  &  Asociados,  Los  Angeles;  Boni 
Peluso,  president,  Peluso  Creative  Recruitment, 
Pasadena,  Calif.,  Tom  Reilly,  journalism  department 
chairman,  California  State  University,  Northridge; 
Kristine  Shattuck,  regional  marketing  manager. 
Southwest  Airlines,  Los  Angeles;  Archie  Thornton, 
international  management  director,  Ogilvy  & 


Mather,  Los  Angeles;  and  Jim  Watterson,  vice  presi¬ 
dent,  public  relations,  Robinsons-May,  North  Holly¬ 
wood,  Calif. 

Winning  newspapers  will  be  recognized  for  their 
achievements  at  a  luncheon  during  the  annual  INMA 
conference  being  held  this  week  in  Los  Angeles. 

A  listing  of  the  winners  starts  on  pages  27. 
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1997  Editor  (S>' PUBLISHER  INMA  Awards 


CATEGORY  1 


In-Paper  Promotion:  Circulation 


Under  50,000 


Prague  Post 

Prague,  Czech  Republic 


Burlington  County  Times 
Willingboro,  N.J. 


50,000-100,000 


100,000-200,000 


First  Place 


Bakersfield  Californian 
Bakersfield,  Calif. 


La  Nacion 

San  Jose,  Costa  Rica 


Second  Place 


The  Columbian 
Vancouver,  Wash. 


News-Press 
Fort  Myers,  Fla. 


CATEGORY  2 


In-Paper  Promotion:  Advertising 


Under  50,000 


50,000-100,000 


100,000-200,000 


Over  200,000 


Philadelphia  Inquirer 
Philadelphia,  Pa. 


Frankfurter  Allgemeine 
Frankfurt  am  Main,  Germany 


Over  200,000 


First  Place 

Border  Mail 

Irish  Times 

Lexington  Herald-Leader 

Frankfurter  Allgemeine 

Albury,  NSW, 

Australia 

Dublin,  Ireland 

Lexington,  Ky. 

Frankfurt  am  Main,  Germany 

Second  Place 

Post  Register 
Idaho  Falls,  Idaho 


Irish  Times 
Dublin,  Ireland 


New-Press 
Fort  Myers,  Fla. 


The  Province  & 
Vancouver  Sun 
Vancouver,  BC,  Canada 

Rocky  Mountain  News 
Denver,  Colo. 


CATEGORY  3 


In-Paper  Promotion:  Public  Relations 


Under  50,000 


Pacific  Stars  and  Stripes 
Tokyo,  Japan 


Daily  Advertiser 
Lafayette,  La. 

CATEGORY  4 


50,000-100,000 


100,000-200,000 


First  Place 


Idaho  Statesman 
Boise,  Idaho 


OONachrichten 
Linz,  Austria 


Second  Place 


The  Repository 
Canton,  Ohio 


Lexington  Herald-Leader 
Lexington,  Ky. 


In-Paper  Promotion:  Editorial 


-  Under  50,000 


La  Prensa 

San  Pedro  Sula,  Honduras 


News  Herald 
Panama  City,  Fla. 


50,000-100,000 


100,000-200,000 


First  Place 


Bakersfield  Californian 
Bakersfield,  Calif. 


El  Pais 

Montevideo,  Uruguay 


Second  Place 


Times  Colonist 
Victoria,  BC,  Canada 


Gazette  Telegraph 
Colorado  Springs,  Colo. 


Over  200,000 


El  Pals 

Madrid,  Spain 


Rocky  Mountain  News 
Denver,  Colo. 


Over  200,000 


Dagens  Nyheter 
Stockholm,  Sweden 


Philadelphia  Inquirer 
Philadelphia,  Pa. 
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1997  Kditor  &  PUBLISHER  INMA  Awards 


cATEGoiiv  5  Printed  Materials:  Circulation 


Under  50,000  '  50,000-100,000  '  100,000-200,000  Over  200,000 


First  Place 

Northwest  Herald 
Crystal  Lake,  Ill. 

The  Times 
Munster,  Ind. 

El  Correo 

Bilbao,  Spain 

Tampa  Tribune 

Tampa,  Fla. 

Second  Place 

Standard-Times  News-Gazette  OONachrichten  Sacramento  Bee 

New  Bedford,  Mass.  Champaign,  Ill.  Linz,  Austria  Sacramento,  Calif. 


cATfGORve  Printed  Materials:  Advertising 


Under  50,000  50,000-100,000  ,  100,000-200,000  Over  200,000 


First  Place 

Daily  Advertiser 
Lafayette,  La. 

Register  Guard 
Eugene,  Ore. 

OONachrichten 

Linz,  Austria 

Verdens  Gang  A/S 

Oslo,  Norway 

Second  Place 

Frederick  News-Post  Reno  Gazette- Journal  Financial  Post  Los  Angeles  Times 

Frederick,  Md.  Reno,  Nev.  Toronto,  ON,  Canada  Los  Angeles,  Calif. 


cATiGORv  7  Printed  Materials:  Public  Relations 


Under  50,000  ,  50,000-100,000  -  "  "  100,000-200,000  Over  200,000 


First  Place 

North  Platte  Telegraph  Quad-City  Times  San  Francisco  Examiner  O  Globo 

North  Platte,  Neb.  Davenport,  Iowa  San  Francisco,  Calif.  Rio  de  Janeiro,  Brazil 

Second  Place 

La  Prensa  The  Advocate/Greenwich  Time  Lexington  Herald-Leader  Sacramento  Bee 

San  Pedro  Sula,  Honduras  Stamford,  Conn.  Lexington,  Ky.  Sacramento,  Calif. 


cATfeoRYs  Radio  Promotion 


Under  50,000  50,000-100,000  100,000-200,000  Over  200,000 


First  Place 

Telegraph  Herald  Bakersfield  Californian  El  Pals  Star  Tribune 

Dubuque,  Iowa  Bakersfield,  Calif.  Montevideo,  Uruguay  Minneapolis,  Minn. 

Second  Place 

Northwest  Herald  News-Gazette  Daily  Herald  Houston  Chronicle 

Crystal  Lake,  Ill.  Champaign,  Ill.  Arlington  Heights,  Ill.  Houston,  Texas 
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1997  Editor  PUBLISHER  INMA  Awards 


cATfGORvs  Television  Promotion 


Under  50,000  50,000-100,000  '  100,000-200,000  Over  200,000 


First  Place 

Telegraph  Herald  Morgunbladid  Gazette  Telegraph  Verdens  Gang 

Dubuque,  Iowa  Reykjavik,  Iceland  Colorado  Springs,  Colo.  Oslo,  Norway 

Second  Place 

Elkhart  Truth  Bakersfield  Californian  Financial  Post  Rocky  Mountain  News 

Elkhart,  Ind.  Bakersfield,  Calif  Toronto,  ON,  Canada  Denver,  Colo. 


cATiGORv  10  Outdoor/Point-of-Purchase/Display 


'  Under  50,000  50,000-100,000  '  100,000-200,000  Over  200,000 


First  Place 

Northwest  Herald  Times  Colonist  OONachrichten  Los  Angeles  Times 

Crystal  Lake,  Ill.  Victoria,  BC,  Canada  Linz,  Austria  Los  Angeles,  Calif. 

Second  Place 

The  Santa  Fe  New  Mexican  Times  Publishing  Company  La  Nacion  Frankfurter  Allgemeine 

Santa  Fe,  N.M.  Erie,  Pa.  San  Jose,  Costa  Rica  Frankfurt  am  Main,  Germany 


cATfGORvii  Multi-Media  Promotion 


Under  50,000  -  50,000-100,000  ,  100,000-200,000  Over  200,000 


First  Place 

La  Prensa  Leader  Post  El  Pais  Philadelphia  Inquirer 

San  Pedro  Sula,  Honduras  Regina,  SK,  Canada  Montevideo,  Uruguay  Philadelphia,  Pa. 

Second  Place 

Daily  News  Times  Colonist  Edmonton  Journal  Los  Angeles  Times 

Fort  Walton  Beach,  Fla.  Victoria,  BC,  Canada  Edmonton,  AB,  Canada  Los  Angeles,  Calif. 

Rocky  Mountain  News 
Denver,  Colo. 


CATEGORY  12  Newspaper  Research/Data  Books 


Under  50,000  ,  50,000-100,000  100,000-200,000  Over  200,000 


Place  [IIIlQlllllllllll^lllllllllimilllimill 

Island  Packet  Bakersfield  Californian  Jomal  do  Brasil  San  Jose  Mercury  News 

Hilton  Head  Island,  S.C.  Bakersfield,  Calif.  Rio  de  Janeiro,  Brazil  San  Jose,  Calif. 

Place  ""^^IIIIPIIllllllllllllllllllll^^ 

Northwest  Herald  Lubbock  Avalanche-Journal  News-Press  Sacramento  Bee 

Crystal  Lake,  Ill.  Lubbock,  Texas  Fort  Myers,  Fla.  Sacramento,  Calif. 
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1997  Editor  (S>' PUBLISHER  INMA  Awards 


CATEGORY  13  PubHc  RelatioBs  Programs  and  Events 


Under  50,000  50,000-100,000  '  100,000-200,000  Over  200,000 


IIIIIIIIPIIIIIIIIIIII^^  r,  Place 

Southeast  Missourian  Quad-City  Times  Prensa  Libre  Indianapolis  Newspapers,  Inc. 

Cape  Girardeau,  Mo.  Davenport,  Iowa  Guatemala,  Guatemala  Indianapolis,  Ind. 

^Illllllllllllllllllll^^  Place 

Daily  News  Journal  Bakersfield  Californian  Press-Enterprise  Los  Angeles  Times 

Murfreesboro,  Tenn.  Bakersfield,  Calif  Riverside,  Calif.  Los  Angeles,  Calif. 


CATEGORY  14  CoiTimunity  Service 


/Under  50,000  -  50,000-100,000  '  100,000-200,000  Over  200,000 


First  Place 

Palladium-Item 

Bucks  County  Courier  Times 

Prensa  Libre 

Rocky  Mountain  News 

Richmond,  Ind. 

Levittown,  Pa. 

Guatemala,  Guatemala 

Denver,  Colo. 

|||||||||H||||H||||||^^  Second  Place 

Pottsville  Republican 

The  Repository 

Tribune  Newspapers 

The  San  Diego  Union-Tribune 

Pottsville,  Pa. 

Canton,  Ohio 

Mesa,  Ariz. 

San  Diego,  Calif. 

CATEGORY  15 

Internal  Communications 

Under  50,000  50,000-100,000  100,000-200,000  Over  200,000 


Place 

Dominion  Post  Antelope  Valley  Press  Lexington  Herald-Leader  Indianapolis  Newspapers,  Inc. 

Morgantown,  W.Va.  Palmdale,  Calif  Lexington,  Ky.  Indianapolis,  Ind. 

Second  Place 


News  Herald  Lubbock  Avalanche-Journal  Financial  Post  Dallas  Morning  News 

Panama  City,  Fla.  Lubbock,  Texas  Toronto,  ON,  Canada  Dallas,  Texas 


CATEGORY  16 


Newspapers  in  Education  (NIE) 


Under  50,000 


Dominion  Post 
Morgantown,  W.Va. 

Herald-Times 
Bloomington,  Ind. 


50,000-100,000 


100,000-200,000 


First  Place 


News-Gazette 
Champaign,  III. 


Prensa  Libre 
Guatemala,  Guatemala 


Second  Place 


Belleville  News-Democrat 
Belleville,  Ill. 


Calgary  Herald 
Calgary,  AB,  Canada 


Over  200,000 


Indianapolis  Newspapers,  Inc. 
Indianapolis,  Ind. 


Demieres  Nouvelles  D’ Alsace 
Strasbourg,  France 
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CATEGORY  17  Intetactive  Media 


Under  50,000  ^  50,000-100,000  100,000-200,000  Over  200,000 


First  Place 

Daily  News  Santa  Barbara  News-Press  News  &  Record  Philadelphia  Inquirer 

Dartmouth,  NS,  Canada  Santa  Barbara,  Calif.  Greensboro,  N.C.  Philadelphia,  Pa. 

Second  Place 

Monroe  Evening  News  The  Bakersfield  Californian  The  Spokesman-Review  Rocky  Mountain  News 

Monroe,  Mich.  Bakersfield,  Calif.  Spokane,  Wash.  Denver,  Colo. 


CATEGORY  IS  Premiums/Inccntives 


Under  50,000  .  50,000-100,000  .  100,000-200,000  Over  200,000 


First  Place  jjlH 

Telegraph  Herald  Bucks  County  Courier  Times  Lexington  Herald-Leader  Houston  Chronicle 

Dubuque,  Iowa  Levittown,  Pa.  Lexington,  Ky.  Houston,  Texas 

Second  Place 

LeDroit  The  Repository  Edmonton  Journal  Dayton  Daily  News 

Ottawa,  ON,  Canada  Canton,  Ohio  Edmonton,  AB,  Canada  Dayton,  Ohio 

Indianapolis  Newspapers,  Inc. 
Indianapolis,  Ind. 


Readers’  Choice  Awards 


In-Paper  Promotion 
Circulation 


In-Paper  Promotion 
Advertising 


In-Paper  Promotion 
Public  Relations 


In-Paper  Promotion 
Editorial 


First  Place 


Vancouver  Sun 
Vancouver,  BC,  Canada 

The  Press  of  Atlantic  City 
Pleasantville,  N.J. 

San  Francisco  Chronicle 
San  Francisco,  Calif. 

The  Province  &  Vancouver  Sun 
Vancouver,  BC,  Canada 

Second  Place 

La  Nacion 

San  Jose,  Costa  Rica 

News-Journal 

Daytona  Beach,  Fla. 

Daily  Advertiser 
Lafayette,  La. 

Birmingham  News 
Birmingham,  Ala. 

The  Top  Awards 

The  "BottomLine” 
Award 

Best  Graphic 

Design 

Best 

Copywriting 

Best  of  1 

Show  1 

Los  Angeles  Times 

Los  Angeles,  Calif. 

OONachrichten 

Linz,  Austria 

Irish  Times 
Dublin,  Ireland 

Dagens  Nyheter 
Stockholm,  Sweden 
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NEWSPEOPLE  IN  THE  NEWS 


COMPILKI)  BY  IAN  E.  ANDERSON 


female  among  the  top  50  circulation 
newspapers  in  the  country  to  hold  that 
title,  according  to  the  Ttmes-The  other  is 
Mary  Junck,  publisher  of  the  Baltimore 
Sun. 


DINO  business  editor  at 

the  San  Antonio  E)^nvss-Neu>s,  has  been 
promoted  to  newsroom  manager/metro 
editor. 

He  currently  serves  as  president  of  the 
National  Association  of  Hispanic 
Journalists. 

BAN  CULDEBON,  education  writer, 
was  promoted  to  education  editor. 


WILLIAM  A.  LEGENZA,  product  man¬ 
ager  at  First  Data  Resources,  has  been 
named  database  mailceting  manager  at 
the  Omaha  World-Herald. 

KRISTY  GERRY,  creative  services 
manager  at  the  Lincoln  (Neb.)  Journal 
Star,  was  been  appointed  advertising 
operations  manager  at  the  World- 
Herald. 

TONY  WARREN,  computer  services 
manager  for  Kinko’s,  was  named  adver¬ 
tising  systems  coordinator. 


the  Maryland  Pennysaver  Group  Inc., 
Hanover,  Md. 

DAVID  SCHI/S7ZR,  research  and 
marketing  director  at  Cresmer, 
Woodward,  O’Mara  &  Ormsbee,  was 
named  group  research  director  of  the 
Maryland  Permysaver  Group. 


DALE  LONG,  assistant  circulation 
manager  at  the  Greeneville  (Term.)  Sun, 
has  been  promoted  to  circulation  man¬ 
ager. 

He  succeeds  DUANE  UHLS,  who  wiU 
continue  as  vice  president  of  circulation 
fior  the  Media  Services  Group  Inc.,  the 
management  firm  for  the  other  compa¬ 
nies  owned  by  the  John  M.  Jones  family.  I  JUDITH  RQALES,  executive  vice  pres- 

I  idem  and  general  manager  at  the  St 

CINDY  WICK,  director  of  communica-  j  Petersburg  Times,  was  named  publisher 
tions  and  public  relations  for  the  Home  I  —  the  first  woman  and  only  the  third 

Builders  Association  of  Maryland,  has  ;  person  in  modem  times  to  hold  the  title 

been  appointed  to  the  newly  created  I  of  publisher  in  St.  Petersburg, 
position  of  group  promotions  manager  at  I  Roales  becomes  only  the  second 


STEVE  PATERSON,  42,  director  of 
advertising  and  maiketing  at  the 
Mohave  Valley  Daily  News,  Bullhead 
City,Ariz.,  has  been  appointed  advertis¬ 
ing  director  at  the  Harlingen,Texas, 
Valley  Morning  Star. 


BETTY  ALLEN,  who  started  as  an 
account  executive  at  Straus 
Newspapers,  Monroe,  N.Y,  in  1990,  has 
been  promoted  to  marketing  manager 
for  the  company  operating  weekly 
newspapers  in  NewYoik  and  New 
Jersey. 


tocKey' 

pirates 


— iStSo" 


MARSHALL  N.  MORTON,  senior  vice 
president  and  chief  financial  officer  at 
Media  General,  Richmond,  Va.,  was  nom¬ 
inated  as  a  director  of  the  company. 

He  would  succeed  D.  TENNANT 
BRYAN,  90,  chairman  of  the  executive 
committee  and  a  company  director 
who  is  retiring  from  both  positions  in 
May. 


Media  General 

has  agreed  to  sell 

Bemidji  (MN)  Daily  Pioneer 

(8,350  daily,  8,750  Sunday  circulation) 
to 

Forum  Communications,  Inc. 

of  Fargo,  North  Dakota 

We  are  proud  to  have  represented 
Media  General  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

119  East  Meu’cy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(SOS)  820-2700 


HAL  COHEN,  40,  director  of  technolo¬ 
gy  at  MediaStream  Inc.,  Knight-Ridder’s 
electronic  archiving  and  image  service 
based  in  Philadelphia,  has  been  promot¬ 
ed  to  president  and  CEO. 

JOE  DtMARINO,  54,  vice  president 
of  sales  and  marketing,  was  named 
executive  vice  president. 

JULIO  PINERA,  36,  senior  financial 
analyst  on  Knight-Ridder’s  corporate 
financial  staff  in  Miami,  was  appointed 
chief  financial  officer  of  MediaStream. 


TIMOTHY  R.  DOUGHERTY,  regional 
news  editor  at  Long  Island  Newsday, 
was  named  assistant  to  the  publisher. 
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OBITUARIES 


DAVID  J.  BERTTVGLI,  48,  a  former 
journalist  in  New  York,  Rome  and 
Philadelphia,  died  of  AIDS  April  5  in 
Philadelphia. 

He  formerly  was  editor  in  chief  of  the 
Italian-American  Daily  Express  in  Rome 
and  a  staff  writer  for  the  Jewish 
Exponent  in  Philadelphia. 

In  1993  —  seven  years  after  he  was 
diagnosed  with  HfV,  the  virus  that  causes 
AIDS  —  Bertugli  was  selected  to  appear 
as  an  extra  in  the  movie  “Philadelphia.” 

The  film  won  an  Academy  Award  for 
Tom  Hanks’  portrayal  of  a  Philadelphia 
lawyer  fired  because  he  had  AIDS. 

LYN  CROST,  80,  a  World  War  II  corre¬ 
spondent  and  author  who  brought  to 
light  the  role  of  Japanese-American  sol¬ 
diers  in  the  Pacific,  died  of  a  brain  tumor 
April  7  in  Washington,  D.C. 

During  the  war,  she  was  hired  by  the 
Honolulu  Star-Bulletin  to  cover  second- 
generation  Japanese-Americans  in  Italy 
whose  unit  became,  for  its  size,  the  most 
decorated  in  American  history. 

Years  later,  living  in  Washington,  Crost 
decided  to  research  and  tell  the  story  of 
the  secret  role  of  the  Nisei  on  the  other 
war  front,  in  the  Pacific.  Her  book. 
Honor  by  Eire,  wits  published  in  1S)94. 

From  the  Aleutians  to  Okinawa, 
Japanese-American  soldiers  undercut 
Tokyo’s  war  effort  by  translating 
Japanese  communications.  Little  had 
been  known  of  the  Nisei  role. 

The  U.S.  government  instructed 
Japanese-American  soldiers  not  to  tell  of 
their  exploits.  It  kept  records  of  their  ser¬ 
vice  secret  for  the  next  quarter  of  a  cen¬ 
tury. 

RICHARD  A.  “DOC’’  DOUGHERTY, 

60,  sports  editor  at  the  Bucks  County 
Courier  Times,  Levittown,  Pa.,  died  April 
5  in  Bensalem,  Pa. 

JOSEPH  FRAYMAN,  85,  an  editor  and 
reporter  in  the  London  bureau  of  the 
Neu'  York  Times  for  nearly  40  years,  died 
March  1  in  London. 

EDWARD  RANZAL,  83,  a  retired 
reporter  at  the  New  York  Times,  died 
April  1  in  Tampa,  Fla. 

He  died  after  a  brief  illness,  his  femily 
said. 

FOSTER  LEWIS  SPENCER,  64,  manag¬ 
ing  editor  at  the  Buffalo  Neu’s  since 


1979,  died  of  lung  cancer  March  27  in 
Buffalo. 

JOE  SULLIVAN,  66,  a  retired  New  York 
Times  reporter  who  was  a  big  burly  man 
with  a  gentle  demeanor  and  gift  for  sto¬ 
rytelling,  died  of  a  heart  attack  April  4  in 
Newark,  N.J. 

ANDREW  VALUCHEK,  85,  a  former 
publisher  of  foreign-language  papers  in 
New  York  who  served  for  many  years  as 
a  Democratic  Party  liaison  to  ethnic 
groups  and  foreign  visitors,  died  March 
16  in  Bethesda,  Md. 

CARL  WITTMOND,  92,  a  former  legisla- 


Fellows 
Study  Media 

PUBUC  OPINION  AND  the  press,  the 
effect  of  mass  media  technologies  on 
business  structures,  and  the  influence  of 
the  Wall  Street  Journal  are  some  of  the 
topics  to  be  explored  by  the  Media 
Studies  Center’s  newly  chosen  1997-98 
fellows. 

The  class  of  1 1  media  professionals 
and  scholars  will  take  up  residence  at 
the  center  in  midtown  Manhattan  in  the 
fall  of  1997  and  the  spring  of  1998. 

The  1997-98  fellows  and  their  pro¬ 
jects  are; 

♦  John  Carey,  director,  Greystone 
Communications,  “Interactive  Media.” 

♦  Ying  Chan,  reporter.  New  York  Daily 
Aietrs, “Muzzling  the  PressiA  Critical 
Survey  of  Libel  Litigation  in  East  Asia.” 

♦  Ken  Dautrich,  asstxriate  director, 
Roper  Center,  and  assistant  professor  of 
political  science.  University  of 
Connecticut, “Disdain  for  the  Process, 
Delight  with  the  Product;  Americans’ 
Divided  Opinion  on  News  Media 
Performance.” 

♦  Michael  Godwin,  writer,  counsel. 
Electronic  Frontier  Foundation,  “The 
Transformative  Power  of  On-line 
Society.” 

♦  Jessica  Kom,  adjunct  professor, 
Columbia  University  Graduate  School  of 
Business,  “When  Specialization  Works; 
The  Effect  of  Mass  Media  Technologies 
on  Business  Structures.” 

♦  Susan  Braun  Levine,  former  editor, 
Columbia  Journalism  /?et'iea',“Media’s 
Responsibility  to  the  Community.” 

♦  Jon  Meacham,  senior  editor. 


tor,  banker  and  publisher,  died  March  26 
in  Jerseyville,  Ill. 

He  was  a  former  publisher  of  the 
Calhoun  GU  )  Herald. 

NANCY  JANE  WOODHULL,  52,  a  trail- 
blazing  female  journalist  who  started  out 
as  a  reporter  and  rose  to  become  presi¬ 
dent  of  the  Gannett  News  Service  and  a 
founding  editor  of  USA  Today,  died  of 
lung  cancer  April  1  in  Pittsford,  N.Y 

From  1990  until  early  last  year,  she  was 
a  trustee  of  the  Freedom  Forum,  a  non¬ 
partisan,  non-profit  organization  based  in 
Arlington,  Va.  She  was  recently  named 
senior  vice  president  for  communica¬ 
tions  at  the  Freedom  Forum. 


Neu<sweek,‘‘Oi  God  and  Mammon; 

Inside  the  Rise  of  the  Wall  Street 
Journal? 

♦  Monroe  E.  Price,  professor  of  law, 
Cardozo  School  of  Law,  “Consensus, 
Conflict  and  Regulation;  Responses  to 
Media  Globalization.” 

♦  Richard  Reeves,  Universal  Press 
Syndicate  columnist,  writer.  The  New 
Yorker, '"The  Future  of  Journalism,  If  It 
Has  One.” 

♦  Robert  Shogan,  national  political 

correspondent,  Los  Times 

Washington  bureau,  “Character  Study; 
Politics  and  Journalism  in  the  Age  of 
Imagery.” 

♦  Sasha  Torres,  assistant  professor  of 
modem  culture  and  media.  Brown 
University,“Black, White  and  in  Colon 
Television,  African  Americans  and  the 
Production  of  National  History.” 

Career  jump  start 

The  AAA  OF  Michigan  is  helping  jour¬ 
nalism  students  jump-start  their  aca¬ 
demic  careers. 

The  AAA  presented  a  $25,000 
endowed  scholarship  to  Michigan  State 
University’s  School  of  Joumalism.The 
Len  Bames-AAA  Michigan  Fund  Award 
recognizes  Barnes,  a  1943  graduate  of 
the  MSU  School  of  Journalism  and  edi¬ 
tor  emeritus  of  the  AAA  Magazine 
Michigan  Living. 

Karlyn  Dimcan,  of  Sturbridge,  Mass., 
was  the  first  recipient.The  scholarship 
will  be  awarded  each  year  to  an  upper 
class  or  graduate  journalism  student 
interested  in  recreational  and  environ¬ 
mental  reporting. 
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BY  RICHARD  BURNETT 


$33  Million 
Class-Action  Suit 


SEVENTEEN  free¬ 
lance  journalists 
have  filed  a  $33  mil¬ 
lion  (Canadian) 
class-action  lawsuit 
against  the  Montreal  Gazette 
and  the  daily’s  parent, 

Southam  Inc.,  for  repeatedly 
violating  their  electronic 
copyright  on  Southam’s  fee- 
for-use  Infomart  database. 

CEDROM-SNI,  the  company  that  markets  and  dis¬ 
tributes  the  database,  was  also  cited  in  the  lawsuit 
filed  in  Quebec  Superior  Court  by  the  freelancers’ 
lawyer,  Mireille  Goulet. 

The  suit  alleges  about  450  copyright  violations 
were  suffered  by  former  Gazette  freelancers  over 

_ I  the  last  decade. 

Infomart  currently 
stocks  over 
37,000  freelance- 
written  articles. 

“Our  action 
alleges  that 
Southam  and 
CEDROM-SNI  ase 
violating  the 
Canadian 
Copyright  Act  by 
reproducing  and 
reselling  electron¬ 
ic  copies  of  sto¬ 
ries  purchased 
from  freelancers 
for  one-time  print 
publication,”  .says 
Leif  Montin, 
spokesperson  for 
the  Electronic 
Rights  Defense 
Committee. 
“Among  other 
things,  we  are 
seeking  payment 
for  the  use  of  our 
work,  a  share  of 
the  revenue 
derived  from  its 
use,  damages,  and 
an  injunction 
agairrst  future  use 
by  these  compa¬ 


nies,  for  a  current  total  of 
$33  million.” 

Montin  says  his  group  (for¬ 
merly  called  the  Copyright 
Defense  Committee)  had 
planned  to  sue  Southam  — 
Canada’s  largest  newspaper 
chain  —  ever  since  local  free¬ 
lancers  discovered  their  arti¬ 
cles  were  available  to  paying 
consumers  via  Infomart. 

Ironically,  this  discovery  was  only  made  after  the 
Gazette  demanded  all  its  freelancers  surrender 
their  electronic  copyright  in  the  daily’s  March  1996 
take-it-or-leavc-it  “freelancer’s  agreement.” 

But  12  freelancers  refused  to  sign  the  unilateral 
contract  and  sought  legal  counsel  instead.  When 
Southam  refused  to  back  down,  the  freelancers’ 
lawyer  demanded  the  newspaper  chain  —  current¬ 
ly  controlled  by  media  tycoon  Conrad  Black  — 
introduce  immediate  corrective  measures. 

“This  challenge  is  pretty  much  at  the  forefront  of 
what’s  happening  in  case  law,”  Goulet  said  last 
spring.  “What  the  Gazette  and  Southam  are  doing  is 
quite  abusive  and  unfair.  They  are  adding 
insult  to  injury  by  demanding  free¬ 
lancers  formalize  these  violauons  in  a 
contract  demanding  future  rights  with¬ 
out  any  compensation  whatsoever.” 

In  her  letter  delivered  by  the  bailiff  to 
the  defendants  April  24  last  year,  Goulet 
stated  that  the  woiks  of  her  clients  “were  illegally 
reproduced  in  Infomart  online,  Infomart  on  CD, 
through  Infomart  Dialog  Limited  and  [Outremont- 
based]  CEDROM-SNI  Inc.  and  other  electronic 
media,  and  copies  were  sold  illegally  and  directly 
from  the  Gazette  library.” 

According  to  Montin,  Infomart  charges  a  $175 
(Canadian)  annual  fee  for  access  to  the  database, 
plus  a  $6()-per-hour  charge  for  log-on  time  and  a  $4 
fee  for  each  story  read.  “These  articles  were  put 
there  without  our  knowledge  or  approval,  and  with¬ 
out  payment,”  Montin  says.  “Southam  is  selling  access 
to  these  articles  and  is  earning  enormous  revenues.” 

Infomart  —  self-billed  as  Canada’s  most  compre¬ 
hensive  electronic  news  and  business  service  — 
formed  Infomart  Dialog  Ltd.  in  1S>94  with  Dialog 
Information  Services,  the  acknowledged  world 
leader  in  electronic  information  access  and  delivery. 

The  following  year,  Infomart  Dialog  was 


Burnett  is  a  freelance  writer 


Freelance  Journalists 
sue  Montreal  Gazette 
ami  its  parent, 
Southam,  over  disputed 
use  of  online  articles 


The  Proven 
Professional. 


Richard  L. 
Hare 


•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  20  years 

•  Market  wise  in  50  states  and 
Canada 

•  Expert  manager,  trainer 

•  Executive  recruiter 

•  Successful  broker  and  appraiser 

Hare  Associates^  Inc. 

62  Black  Walnut  Drive 
Rochester,  New  York  14615 
716/621-6873 

Celebrating  Twenty  Years  of 
Professional  Service 


SEE  RELATED 
STORY 
ON  PAGE  53 
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BY  M.L.  STEIN 

Fired  Columnist  Sues 
Alleging  Discrimination 


renamed  Knight-Ridder  Information  Inc. 
so  that  it  would  be  more  closely  identi¬ 
fied  with  its  parent  company,  interna¬ 
tional  publishing  giant  Knight-Ridder 
Inc.  And  company  literature  boasts  that 
its  customers  have  access  to  more  than 
450  commercial  databases  containing 
330  million  articles,  summaries  and  cita¬ 
tions. 

Montin,  a  travel  writer,  says  his  group 
is  financially  supported  by  the  Writers 
Union  of  Canada,  the  Union  des 
ecrivaines  et  ecrivains  quebecois 
(UNEQ)  and  the  Periodical  Writers 
Association  of  Canada  (PWAQ. 

The  maverick  freelancers  have  also 
received  $80,000  from  the  Fonds  d’Aide 
au  Recours  Collectifs,  the  provincial 
government  agency  that  helps  finance 
class-action  lawsuits  in  Quebec. 

“If  successful,  the  lawsuit  will  put  a 

“What  the  Gazette 
and  Southam  are 
doing  is  quite  abusive 
and  unfair.  They  are 
adding  insult  to  injury 
by  demanding 
freelancers  formalize 
these  violations  in  a 
contract  demanding 
future  rights  without  any 
compensation  whatsoever^’ 

stop  to  the  reproduction  and  resale  of 
freelance-written  articles  by  publishers 
who  have  purchased  works  for  single 
use,”  Montin  contends.  “It  will  benefit 
not  just  anyone  who  has  written  for  the 
Gazette,  a  Southam  paper,  but  all  free¬ 
lance  writers.  It’s  a  shot  that  will  be 
heard  around  the  world.  Our  message  is 
clear:  electronic  copyrights  are  copy¬ 
rights,  plain  and  simple.  And  selling  a 
copyright  you  don’t  own  is  piracy.” 

Gazette  managing  editor  Raymond 
Brassard  maintains  Southam  isn’t  mak¬ 
ing  a  profit  from  Infomart  and  that  he 
expects  his  paper’s  200  freelancers  will 
all  renew  their  contracts  this  year. 

But  Montin  concludes  he’d  “be 
delighted  if  all  the  other  freelancers 
at  the  Gazette  would  lay  down  their 
pens  tomorrow.  I’d  be  even  more 
pleased  if  the  daily’s  columnists  w’ould 
do  the  same  and  join  our  group  in  soli¬ 
darity.” 


Bill  WONG,  AN  Oakland  (Calif.) 

Tribune  editior  and  columnist  for 
17  years  until  he  was  fired  in  1996,  has 
sued  the  paper  and  its  parent  firm,  alleg¬ 
ing  that  age  and  race  discrimination  led 
to  his  dismissal. 

The  Alameda  County  Superior  Court 
action,  which  seeks  unspecified  dam¬ 
ages,  names  as  defendants  the  Tribune, 
the  Alameda  Newspaper  Group,  the 
group’s  former  editor-in<hief,  David 
Burgin,  and  editorial  page  editor  Bob 
Cuddy. 

Wong,  55,  a  Chinese  American,  began 
as  business  editor  on  the  Tribune  in 
1979.  He  remained  with  the  paper 
when  it  was  sold  to  ANG  by  Bob  and 
Nancy  Maynard  in  1992. 


But  on  March  22, 1996,  he  asserts, 
he  was  told  that  his  job  was  being  “elim¬ 
inated  effective  immediately  to  save 
your  salary”  due  to  “economic  restruc¬ 
turing.” 

He  said  he  was  summarily  escorted 
out  of  the  building  and  told  he  would 
have  to  make  an  appointment  to  pick 
up  his  belongings. 

The  suit  also  charges  breach  of  con¬ 
tract,  “intentional  infliction  of  emotional 
distress,  fraud  and  negligent  misrepre¬ 
sentation.” 

It  states  that  Burgin  and  Cuddy  were 
“implementing  policies  and  directions” 
set  by  ANG  despite  Wong  being  a 
member  of  a  minority  protected  by  law 
(See  Discrimination  on  page  58) 


Newspapers: 


and  in  the 


Black 


Simply  put,  we’re  in  business  to  help  make  it  happen.  Advertisers  today 
have  many  choices  when  it  comes  to  where  they  advertise  products  or  services. 
Our  goal  is  to  keep  newspapers  in  the  mix.  Publicitas  Advertising  Services, 
Inc.  ensures  that  advertisers  get  the  most  out  of  newspaper  advertising  by 
providing  them  with  the  best  possible  management  and  procurement  of  ad 
placement  and  reporting  available  in  the  industry  today  .  .  .  bar  none. 

That’s  why  newspapers  around  the  world  count  on  Publicitas  to  help  keep 
their  newspapers  “white  hot”  with  advertisers  and  their  businesses  in  the 
black.  Call  us  today  to  help  keep  your  newspaper  in  the  mix. 


Publicitas  Advertising  Ser'vices,  Inc. 

Bruce  0.  Budnik,  Vice  President/Sales 

(203)  978-7810  •  Internet:  bruce_budnik9publicitas-usa.com 
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Imagine  an  online 
network  that  can: 


New  Century  Network 


More  than  100  of  the  lop  news¬ 
papers  in  the  U.S.  and  Canada 
have  alR'ady  affiliated  with  NCN, 
the  first  and  only  national  online 
news  and  information  network 
designed  to  produce  revenue  for 
online  newspapers.  Why  don’t 
you  join  us? 

For  more  information  unjoining 
NCN  and  reaping  the  benefits' 
of  affiliation,  contact  NCN’s 
Affiliate  Relations  Department  at 
212.373.0373  or  703.284.6670. 

I -mail:  sbokern@ncwccntury.net 


www.newcentury.net 
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BY  M.L.  STEIN 


Cooperation 
Aids  Marketing 


California 
papers  find 
dialogue  between 
editorial  and 
circulation  is 
'  good  for 
*  business 


Circulation  managers  and  editors 

are  getting  to  know  each  other  —  at 
least  in  California. 

At  the  recent  California  Society  of 
Newspapaper  Editors  conference  in 
Napa,  one  panel  featured  three  circulation  depart¬ 
ment  bosses,  and  the  audience  of  more  than  100 
editors  was  asked  how  many  had  regular  contact 
with  circulation.  More  than  three-fourths  of  them 
raised  their  hands,  bringing  smiles  to  the  faces  of 
the  panelists. 

Such  a  relationship  took  years  to  develop,  mostly 
becau.se  of  the  resistance  of 
editors,  said  Riverside  Press- 
Enterprise  circulation  direc¬ 
tor  Robert  Perona,  who  also 
is  president  of  the  Western 
Conference  of  Circulation 
Executives. 

And  still,  at  many  newspa¬ 
pers,  efforts  to  bring  the  two 
departments  together  “has 
been  superficial  at  best,”  he 
added. 

To  help  sell  more  more 
newspapers,  particularly  single  copies,  a  circulation 
representative  should  be  invited  to  the  daily  editori¬ 
al  budget  meeting,  Perona  said. 

Moreover,  he  went  on,  editors  should  add  the  cir¬ 
culation  department  to  a  check  list  of  steps  to  be 
taken  when  a  big  story  breaks  or  a  special  series 
runs. 

Sales  efforts  also  should  be  coordinated  for  sea¬ 
sonal  events  in  sports,  entertainment,  lifestyle  and 
news  sections,  Perona  said.  At  the  same  time,  circu¬ 
lation  departments  should  track  sales  results  and 
share  them  with  the  editorial  department,  he  added. 

Circulation  managers  have  learned  a  thing  or  two 
about  what  sells  papers  and  are  willing  to  pass  the 
knowledge  along  to  editors,  Perona  told  CSNE  mem¬ 
bers. 

“Sometimes  the  placement  of  a  story  may  have 
more  to  do  with  the  sell  than  the  story  itself,  when 
it’s  above  the  fold,”  he  advised.  Newsroom  staffers 
can  see  this  for  themselves  if  management  plants  a 
single-copy  rack  in  the  newsroom  with  the  paper 
displayed,  he  said. 

Rack  cards,  he  suggested,  should  be  used  to  pro¬ 
mote  the  value  of  the  newspaper,  not  “gimmicks  and 
games,”  Perona  said,  adding,“Cards  that  promote  sec¬ 
tions  of  the  newspaper,  special  features  and  colum¬ 
nists  do  the  most  in  sustaining  readership.” 


Another  panelist,  Martha  Thompson  of  the 
Los  Angeles  Daily  News,  urged  editors  to  learn  more 
about  the  reasons  for  chum. 

“I  realize  we  have  to  have  a  great  editorial  prod¬ 
uct,  but  from  our  perspective  there  are  other  factors 
to  be  considered,”  she  said. 

“Editors  need  to  know  what  drives  stops.  We 
should  work  together  to  learn  what  causes  stops 
and  what  separates  the  loyal  reader  from  the  non- 
loyal  one, “Thompson  said.  “When  there  is  downsiz¬ 
ing,  for  example,  there  are  changes  in  the  paper  and 
changes  cause  stops.” 

According  to  Thompson, 

marginal  churn  is  tied  to  “If  your  paper  isn’t 

shrinking  readership.  Marginal  organized,  if  it 
subscribers  rate  as  non-loyal  ” 

readers.  isn’t  quick,  eosf 

“They  woric  the  discounts  witty, 

so  it’s  important  that  we  look 
at  chum  by  zip  codes  to  learn  CUStOmerS  wUl 

what’s  happening,”  she  cancel  IvUh  the 

explained,  urging  editors  to  , 

ask  their  circulation  managers  nO-time-tO-read 

about  chum  percentage  so  as  reOSOn  ” 

to  understand  its  impact. 

“If  there  are  3,000  stops  for  a  150,000  home  deliv¬ 
ery  base,  and  the  chum  increases  by  10%,  you  can 
figure  on  the  paper  spending  $320,000  a  year  more 
on  the  product  because  those  stops  have  to  be 
replaced,”Thompson  said. 

Understanding  chum  and  working  with  circula¬ 
tion  to  lessen  it  gives  editorial  more  leverage  to 
secure  additional  resources,  she  assured  editors. 

nie  usual  reason  for  stops  is  that  subscribers 
have  no  time  to  read,  but  behind  this  excuse, 
Thompson  said,  may  lurk  irritation  with  a  disorga¬ 
nized  newspaper. 

“It  can  really  drive  stops  if  sections  are  not  well 
organized  or  there  are  changes  in  format,”  she 
warned.  “If  your  paper  isn’t  organized,  if  it  isn’t 
quick,  easy  and  witty,  customers  will  cancel  with  the 
no-time-to-read  reason,”  she  said. 

Steve  Hearst,  vice  president/circulation  of  the  San 
Francisco  Newspaper  Agency,  underscored 
Thompson’s  assessment.  He  said  his  company 
spends  $12  million  a  year  in  promotions  “just  to  stay 
even  in  home-delivered  subscriptions.” 

So  far,  he  said,  the  agency  has  logged  17  different 
reasons  customers  give  for  quitting  the  paper. 

“Nobody  in  circulation  will  try  to  tell  you  that  any 
one  of  the  17  stop  reasons  is  not  influenced  by  poor 
service,”  Hearst  said.  “You  Can’t  deliver  hundreds  of 


3S  Editor  &  PuBUSHER  ■  May  3, 1997 


ADVERTISING/PROMOTION 


millions  of  papers  a  year  without  hitting 
a  sprinkler,  missing  a  house  or  having  a 
carrier  problem.  But  the  bottom  line  is 
that  unless  we  form  a  partnership  for 
researching  ways  to  cut  the  number  of 
chums,  the  promotion  budget  will  keep 
going  up,  and  it’s  choking  us.  We’re  going 
into  the  market  more  times  than  we  want 
to  for  the  sake  of  sustaining  numbers.” 


Perona  acknowledged  that  making  the 
paper  convenient  for  subscribers  is  pri¬ 
marily  the  circulation  department’s 
responsibility,  but  he  left  editors  with  this 
message:  “Timeliness  may  be  the  most 
important  element.  If  your  newspaper  is 
late,  it’s  not  going  to  sell.  Thousands  of 
newspapers  every  day  are  not  sold 
because  we  are  30  minutes  late.” 


BY  STACY  JONES 

Customer  Service 
Key  to  Growth 


At  THE  News¬ 
paper  Association 
of  America’s  con¬ 
vention  session  “How  to 
Sell  Papers  and  Retain 
Subscribers,”  customer 
service  was  stressed  as  a 
necessary  foundation  for 
newspapers  that  want  to 
maintain  growth. 

“It  is  much  cheaper  to  keep  a  current 
subscriber  than  to  find  a  new  one,”  said 
moderator  William  E.  Humphrey,  vice 
president,  circulation,  newspaper  divi¬ 
sion,  at  Gannett  Go. 

The  lesson  hit  home  for  publisher 
Richard  R.  Johnston,  whose  Southern 
Illinoisan  in  Carbondale  restructured  its 
circulation  department  to  address 
“inconsistent  service.” 

Changes  took  place  from  the  carrier 
level  to  telemarketing.  The  circulation 
make-over  focused  on  three  areas:  carri¬ 
er  acquisition  and  retention;  reader 
acquisition  and  retention;  content  cre¬ 
ation  and  reader  feedback. 

The  plan  included  simple  practices 
from  asking  carrier  applicants  if  they 
“like  to  get  up  in  the  morning”  to  requir¬ 
ing  all  new  circulation  hires  to  have 
mid-level  computer  skills. 

Other  changes  include  a  commitment 
to  selling  at  full  price  and  requiring  pay¬ 
ment  with  all  orders.  “Carrier<ollect  is 
no  longer  promoted  as  an  option  we 
offer  to  new  subscribers,”  explained 
Johnston. 

The  goal,  said  Johnston,  was  to  “make 
our  delivery  service  invisible.The  reader 
should  never  have  to  think  about  it.” 

Chum  was  the  focus  of  Patti 
Crecelius  Gibbons’  presentation  on  the 


retention  strategies  of 
the  Nashville 
Tennessean. 

Chum  is  defined  as 
the  percentage  of  sub¬ 
scriber  base  that  must  be 
replaced  on  an  annual 
basis  to  maintain  the 
same  level  of  home 

delivery. 

Or;  “How  many  orders  do  we  have  to 
write  to  remain  flat,”  said  Gibbons,  cus¬ 
tomer  information  and  programs  direc¬ 
tor  at  the  Tennessean. 

The  paper’s  ideas  for  retention  were 
broken  down  into  categories  such  as, 
news,  marketing,  human  resources  and 
circulation. 

To  increase  news  retention,  effective 
approaches  were  an  increase  in  break¬ 
ing  local  news,  zoning  by  interest  and 
geography  and  using  focus  groups  to 
find  out  what  readers  want. 

Marketing  retention  efforts  included  a 
newspaper  recycling  project  that 
involved  the  community. 

One  method  of  circulation  retention 
was  a  5:30  a.m.  guaranteed  delivery 
time. 

Selling  more  newspapers  was  easy 
last  year  for  James  L.  Clark,  senior  vice 
president  of  circulation  at  the 
Milwaukee  Journal  Sentinel.The  local 
football  team,  the  Green  Bay  Packers, 
won  the  Super  Bowl. 

Lacking  a  title  team,  Clark  said,  the 
blueprint  still  applies  to  other  papers: 
“Leverage  an  opportunity  within  your 
marketplace.” 

Since  the  merger  of  the  Journal  and 
Sentinel,  the  newspaper  has  begun  a 

(See  Service  on  page  58) 


Retention  ami 
sales  linked 
to  seamless 
delivery 
'  process 


Who's  Using 
VCR  PlusH-®? 

Robert  Kent 
is  a 

Cool  Grandaddy! 


"Now  that  I  have  VCR  Plus -I- ,  I 
don't  have  to  rely  on  my 
grandchildren's  assistance,  and 
they  even  think  I'm  cool!" 

-  Robert  Kent, 
Ft.  Worth  Star-Telegram  reader 

Dateline  NBC  4512 
A  NYPD  Blue  ^1055) 

Sipowicz  helps  a  mentally 
disturbed  man. 

Oh  those  Golden  Oldies!  A 
retired  nursing  home  owner, 
Robert  records  12  shows  each 
month,  including  his  favorite: 
NYPD  Blue. 

VCR  Plus-1-  and 
The  Ft.  Worth  Star-Telegram: 
making  taping  easier. 

For  more  VCR  Plus-i-  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 


United  Media 


VCR  PkJS^A  and  PlusCode^  ar»  trademarks  of 
Gemstar  Development  Corporation. 

0 1996  Gemstar  Development  Corporation. 
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IN  BRIEF 


Dow  Jones  partners 
with  Japanese  firm 

Dow  JONES  &  CO.  and  Nihon  Keizai  Shimbun  Inc.,  will 
join  forces  to  provide  financial  news  and  data  to  Japan 
and  other  countries. 

Dow  Jones  will  combine  its  Tokyo  news  operations  with 
Quick  Corp.,  an  affiliate  of  Nihon  Keizai,  commonly  known  as 
Nikkei. 

Quick  is  Japan’s  biggest  distributor  of  real-time  financial 
information. 

The  alliance  comes  at  a  time  when  competition  to  supply 
financial  information  is  strong  and  users  in  the  financial  com¬ 
munity  are  anxious  to  reduce  costs  by  consolidating  their 
sources. 

It  also  comes  as  Dow  Jones  is  trying  to  oveihaul  its  financial 
information  business,  which  has  been  losing  market  share  to 
competitors  like  Bloomberg  and  Reuters. 

The  first  jointly  produced  products  will  be  released  as  eariy 
as  September. 

For  New  York-based  Dow  Jones,  this  is  the  second  alliance  in 
six  months  aimed  at  distributing  stock  information  outside 
North  America.  Last  October,  the  company  agreed  with  Boston- 
based  Primark  Corp.  to  provide  a  news  service  for  traders  and 
investors  in  Europe. 

Nikkei  publishes  Nihon  Keizai  Shimbun,]apan's  leading 
business  daily,  as  well  as  other  newspapers,  magazines  and 
books.  Quick,  a  Nikkei  affiliate,  is  an  electronic  media  company 
that  also  provides  trading  room  systems  and  communications 
services. 

Dow  Jones  publishes  the  Wall  Street  Journal,  Barron’s  and 
various  electronic  news  wires.  It  also  provides  trading  room 
systems  and  transaction  services  for  financial  institutions. 

—  AP 

Providence  daily 
buys  R.L  magazine 

The  providence  journal  Co.  has  agreed  to  purchase 
Rhode  Island  Monthly  magazine  and  other  publications 
from  Anchor  Communications  Inc.  of  Providence. 

Stephen  Hamblett,  chairman  and  CEO  of  Providence 
Journal,  said  the  company  has  signed  an  asset  purchase  agree¬ 
ment  to  buy  Anchor’s  in-maiket  publications  and  electronic 
publishing  products. 

The  purchase  price  was  not  disclosed,  but  the  agreement 
provides  for  an  up-front  payment  with  additional  payments 
to  be  made  at  later  dates,  based  on  the  magazine’s  perfor¬ 
mance. 

In  addition  to  Rhode  Island  Monthly,  a  regional  magazine 
with  a  circulation  of  37,600,  the  deal  includes  specialty  annu¬ 
als  such  as  Newport  Magazine,  Rhode  Island  Bride  and  The 
Guest  Guide  to  Greater  Providence/Warwick. 

Anchor  will  retain  its  Getaways  Division,  which  publishes 
Getaways. 

Hamblett  called  the  acquisition  a  “strategic  fit  in  key  areas” 
with  the  Journal-Bulletin  newspapers  because  the  magazine 
reaches  “reader  and  advertiser  segments  that  complement  the 
newspapers.” 


.STOCKQUOTES 


E^P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

4/29/97  4/21/97 

4/24/96 

A.H.  Belo  Corp.  (NY) 

35.625 

35.375 

36.500 

American  Media  Inc.  (NY) 

5.625 

5.625 

3.250 

Central  Newspapers  Inc.  (NY) 

54.125 

50.125 

35.500 

Dow  Jones  &  Co.  Inc.  (NY) 

40.250 

39.750 

37.500 

Gannett  Co.  Inc.  (NY) 

87.250 

85.000 

69.000 

Gray  Comm.  Sys.  (NY) 

17.250 

17.875 

18.875 

Harte-Hanks  Comm.  (NY) 

27.250 

30.000 

23.250 

Hollinger  International  (NY) 

10.125 

10.375 

12.375 

Knight-Ridder  Inc.  (NY)# 

38.500 

38.250 

35.500 

Lee  Enterprises  Inc.  (NY) 

24.250 

24.375 

21.250 

McClatchy  Newspapers  Inc.  (NY)***  25.000 

25.250 

19.200 

Media  General  Inc.  (AM) 

29.125 

30.750 

37.000 

New  York  Times  Co.  (AM) 

42.875 

40.750 

33.125 

Pulitzer  Publishing  Co.  (NY)** 

46.250 

45.875 

40.968 

E.W.  Scripps  Co.  (NY) 

37.875* 

38.750* 

26.412* 

Times  Mirror  Co.  (NY) 

55.125 

54.500 

42.875 

Tribune  Co.  (NY)# 

44.125 

41.875 

35.562 

Washington  Post  Co.  (NY) 

362.00 

346.62 

293.00 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

Non-U.S. 

4/29/97 

4/21/97 

4/24/96 

Hollinger  Inc.  (a) 

14.150 

14.537 

16.673 

News  Corp.  Ltd.  (c) 

18.750 

18.750 

23.375 

Pearson  Ltd.  (b) 

7.130 

7.250 

7.210 

Quebecor  Inc.  Class  A  (a) 

24.100 

24.250 

21.600 

Reuters  Holdings,  ADR  (c) 

61.500 

57.500 

69.500 

Southam  Inc.  (a) 

20.400 

20.500 

15.750 

Thomson  Corp.  (a) 

29.500 

28.100 

22.300 

Torstar  Corp.  (a) 

38.000 

37.250 

23.650 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 
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BY  STACY  JONES 


Numbers  Expose  Tmths 


WITH  A  WRY  sense  of  humor,  demographer 
Harold  Hodgkinson  presented  an  informa¬ 
tive  and  entertaining  session  at  the  NAA 
convention  in  Chicago. 

Laced  between  the  wit,  Hodgkinson,  director  of 
the  Center  for  Demographic  Policy  in  Washington, 
D.C.,  sent  newspaper  executives  a  clear  message; 

Tlie  world,  the  United  States, 
and  therefore  newspaper 
readers,  are  becoming 
browner. 

Whites  will  cease  to  be  a 
majority  of  the  U.S.  p)opula- 
tion  shortly  after  the  21st  cen¬ 
tury,  said  Hodgkinson. 

He  urged  papers  to  cover 
closely  the  complex  world  of 
demographics,  and  the  chang¬ 
ing  fiice  of  America  because  television  is  not  up  to 
the  task. 

“This  is  too  complex  for  Dan  Rather,”  he  said. 
“Television  is  not  capable  of  that  kind  of  analysis.  It’s 
up  to  newspapers.  I  don’t  know  who  else  will  do 
this  for  us.” 

H(xlgkinson  also  chastised  the  print  media  for 
what  could  be  called  laziness.  With  Washington 
reporters  focused  on  President  Clinton’s  promise  to 
reduce  the  federal  work  force,  a  more  important 
story  was  missed,  he  said. 

The  federal  work  force  has  actually  remained  sta¬ 
ble  at  just  under  3  million  —  the  same  as  in  1952  — 


as  payrolls  of  state  and  local  governments  have 
grown. 

In  the  same  period,  the  number  of  state  employ¬ 
ees  has  jumped  to  4  million,  from  1  million,  and  the 
number  of  employees  in  local  government  has 
climbed  to  1 1  million,  from  about  3.8  million. 

“None  of  you  covered  it,  but  this  information  is 
freely  available  and  non-debatable,”  scolded 
Hodgkinson.“Nobody  ever  questioned  the  numbers 
because  nobody  ever  used  them.” 

“Why  did  we  triple  the  size  of  local  government 
during  this  period?  What  policy  came  out  of  the 
House  and  Senate  of  the  United  States  to  make  that 
happen?  Zilch.” 

The  lack  of  facts  has  enlivened  the  debate,  how¬ 
ever,  he  said,  pointing  to  another  topic  that  journal¬ 
ists  could  cover  more  precisely  by  using  demo¬ 
graphic  data;  welfare. 

The  welfare  system,  he  said,  is  not  the  failure  it’s 
often  made  out  to  be.  While  there  is  a  percentage  of 
lifetime  welfare  recipients,  the  majority  usually  get 
off  in  a  few  years,  he  said,  suggesting  that  accessing 
such  data,  journalists  can  uncover  the  nuances  of 
complex  subjects. 

For  example,  26%  of  recipients  of  Aid  to  Families 
With  Dependent  Children  are  off  the  rolls  within  six 
months,  most  never  to  return;  25%  stay  on  37 
months  or  longer  and  are  unlikely  ever  to  get  off;  the 
other,  roughly  50%  “fall  in  the  middle,  skewed 
toward  the  successful  rather  than  the  unsuccessful 
end  of  the  program.” 


Demographer 
urges  newspapers 
to  take  of 
advantage  powerful 
analytical  tool 


Plan  to  Survive! 


You  can  tell  people  how  to  survive  a  tornado  and 
provide  a  FREE  brochure  to  your  readers.  The  brochure 
explains  how  to  survive  a  tornado.  We’ll  send  you  copies 
to  distribute  or  you  may  ask  people  to  write  directly  to 
State  Farm. 

Send  us  the  form  at  right,  or  e-mail  this  inform ..tion  to; 

info  @  statefarm.com 

“Tornado:  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emergency 
Management  and  State  Farm  Fire  and  Casualty  Company. 


Please  send  the  following: 


_ Press  release/general  information 

_ Information  about  potential  interview  subjects 

_ Brochures  (quantity; _ ) 

_ Poster 

Name: _ 

Title: _ 

Newspaper: _ _ 

Address: _ _ 

(no  P.O.  Box) 

City: _ _ State: _ 

Zip:  _ _ Phone:  _ 

Mail  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 

Phone:  (309)  766-2625  Fax:  (309)  766-1 1 81  E 
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BY  STACY  JONES 


Reporter  Quits, 
Editor  To  Resign 


WHEN  CHRISTOPHER  GARLAND 
discovered  his  editor  at  the  Mal¬ 
one  (N.Y.)  Telegram  was  plagia¬ 
rizing  in  her  editorials,  he  was 
shocked.  But  the  reaction  by  the 
paper’s  publisher  outraged  him 

even  more. 

Garland  said  nothing  was  done  after  he  told  pub¬ 
lisher  Russell  Webster  about  the  plagiarism  by  editor 
Phyllis  Stewart.  Garland  knows  of  at  least  five  edito¬ 
rials  that  Stewart  plagiarized  from  wire  copy,  though 
he  suspects  more. 

,  Copies  of  Stewart’s  editori- 

n6p0rt6r  rGSIQnS  als  —  and  the  wire  copy  she 
pulled  from  —  show  Stewart 
dftGr  ChdrQinp  his  copied  verbatim  practically 
entire  articles,  usually  chang- 

editor  with  ing  only  the  lead. 

Garland  stumbled  upon 

DlapiarizinQ  in  Stewart’s  infractions  by  acci- 

'  ^  ^  dent  while  laying  out  the  edi- 

her  editorials  torial  page  for  the  Jan.  25  edi- 

tion.  Because  Stewart  had  not 
yet  filed  her  editorial.  Garland 
took  another  editorial  off  the  wire  to  fill  the  space 
until  Stewart’s  editorial  was  ready.  He  then  printed 
out  a  copy  of  the  page. 

Later  in  the  day,  Garland  found  Stewart’s  filed 
copy,  put  it  on  the  page  and  discovered  “it’s  the 


same  as  the  one  I  used  as  filler,’’  he  said.  “I  said,  ‘She 
can’t  do  this.’” 

Garland,  at  the  time  a  reporter  at  the  Telegram, 
began  searching  the  wire  for  more  plagiarized  edi¬ 
torials.  In  one  week  he  found  three  articles. 

Talks  with  Webster  went  nowhere,  said  Garland. 
“He  told  us  to  ‘hang  in  there.’  I  don’t  know  exactly 
what  that  meant.” 

Another  rep>orter.  Bob  Shea,  also  complained,  to 
no  avail. 

Two  weeks  after  the  first  incident,  the  count  of 
plagiarized  articles  was  up  to  five,  said  Garland  who 
backed  up  the  entire  computer  system  so  he  would 
have  a  copy  of  everything.  Before,  Stewart  had  been 
deleting  the  wire  copy  articles  out  of  the  system 
after  her  editorials  were  filed. 

“This  bothered  me  a  lot,”  said  Garland.  “And  the 
fact  that  everyone  was  ignoring  it  bothered  me  even 
more.” 

Garland  eventually  gave  his  notice,  leaving  the 
paper  on  Feb.  21.  “I  always  considered  [plagiarism] 
the  A-number-one  sin  of  journalism,”  he  said. 

Webster,  claims  he  took  care  of  the  matter  imme¬ 
diately  after  Garland  brought  the  pn)blem  to  his 
attention. 

“I  acted  on  it  as  quickly'  as  I  could.  I  could  not 
announce  to  the  newsroom  when  I  acted  on  it,”  he  said. 

“It  was  a  management  thing.  They  have  no  idea 
what  I  did,”  said  Webster. 


Webster  wouldn’t  explain  why  Stew'art,  hired  in 
July  1 996,  is  still  employed  as  the 

!  paper’s  editor,  other  than  to  say  it 
was  a  “management  decision.”  He 
did  comment  on  her  acts  of  pla¬ 
giarism. 

“She  took  a  shortcut,”  he  said. 
“With  her  experience,  she  should 
not  have  done  that.  Phyllis  is  a 
career  journalist.” 

“You’re  not  in  this  business  very 
long  before  you  know  that’s  not 
the  thing  to  do,”  said  Webster. 

According  to  Webster,  Stewart 
iubmitted  her  resignation  this 
nonth  and  will  leave  the  Telegram 
njuly. 

Stewart  said  she  had  “absolutely 
o  comment”  before  hanging  up  on 
reporter. 

A  resume  on  file  at  the  Telegram 
snowed  Stewart  was  employed  at 


4^MaloneTfelefc-am,  Saturday.  Janua^-  25, 1997 


Established  1905 


nr.,’,  ,  Malone,  New  York  1 
ubUshed  Monday  through  Saturday  byi 
Malone  Newspapers  Corp., '  , 
John  B  Johnson,  President/Treasur'er 


A  Jan.  25  editorial  in  the  Malone  (N.Y.)  Telegram,  written 


by  editor  Phyllis  Stewart,  was  cited  hy  reporter  Christopher  Garland  the  Erie  (Pa.)  Daily  Times  for  over  a 


with  being  one  of  many  that  she  plagiarized. 


decade,  said  Webster. 
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The  annual  newspaper  advertising  linage 
reports  for  1996  are  still  coming  in.  This 
major  annual  study  is  the  only  survey  con¬ 
ducted  of  the  ad  volume  of  daily  newspapers. 
The  figures  presented  in  this  special  issue  will 
give  newspapers  in  every  part  of  the  U.S.  and 
Canada  comparable  advertising  data  for  retail, 
national,  automotive,  financial,  travel,  classi¬ 
fied  display  and  classified  in-column  volume. 


NEXPO'97 


Conference  and  Post-conference  Issues 


These  issues  of  E&P  will  be  filled  with  articles  about  the 
Newspaper  Association  of  America's  NEXPO'97  and 
news  stories  from  the  convention  site.  It's  the  biggest  news- 
paper  technical  exposition  and  conference  held  in  North 
America.  This  gathering  usually  prompts  new  product  announce¬ 
ments  and  other  technical  news  from  vendors  which  makes  these 
issues  all  the  more  important  for  newspaper  professionals  in  news 
tech  and  production  areas.  And  NEXRD  attendees  won't  have  to 
wait  till  they  get  back  home  to  read  their  E&P,  copies  of  the  confer¬ 
ence  issue  will  be  distributed  in  the  convention  center. 


...all  part  of  your  regular  Editor  &  Publisher  subscription. 

Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  Annual  Linage  Issue  •  NEXPO'97  Conference  Issue  •  NEXPO'97  Post-conference  Issue 

Space  Deadline;  May  27  Space  Deadline:  June  10  Space  Deadline:  June  17 

Material  Deadline:  May  29  Material  Deadline:  June  13  Material  Deadline:  June  20 

Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 

Ad  Rates 

Full  Page . $3,800  1/3  Page . $1,600 

2/3  Page . $2,965  1/4  Page . $1,330 

1/2  Page . $2,240  ...or  your  E&P  contract  rate  applies. 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge: 

One  page,  $5,165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 


NEWS  TEdH 


BY  MARK  FITZGERALD 


Productivity  From 
A  Broader  View 

A  RE  THE  TRADITIONAL  newspaper  “What  you  have  to  do  is  ask  yourself:  What  is  the 

industry  models  missing  the  big  pic-  biggest  driver  for  the  whole  process,  for  going 
ture  when  it  comes  to  measuring  pro-  from  the  typesetter  to  the  household?”  Suricamer 
ductivity  in  packaging  and  delivery?  said.The  answer  the  Chicago  Tribune  has  settled 
Rick  Surkamer,  the  Chicago  upon  is  tonnage,  he  said. 


Measuring  what 
comes  through 
the  production 
pipeline, 
neivspnnt,  and 
getting  workers 
involved 
Jinancially 


A  RE  THE  TRADITIONAL  newspaper 
industry  models  missing  the  big  pic¬ 
ture  when  it  comes  to  measuring  pro¬ 
ductivity  in  packaging  and  delivery? 
Rick  Surkamer,  the  Chicago 
Tribune's  director  of  manufacturing  and  distribu¬ 
tion,  thinks  so. 

Surkamer  argues  that  newspapers  need  to  refo¬ 
cus  their  attention,  from  looking  at  productivity  in 
isolated  departments  to  examining  it  over  the 
entire  manufacturing  process. 

“You’ve  got  to  look  at  the  whole  paper-and-ink 
pipe  and  how  productive  it 
is,”  Surkamer  said.  “Because 
the  whole  newspaper  manu¬ 
facturing  and  distribution 
process  is  a  pipe,  a  big  chan¬ 
nel,  and  it’s  competing  with 
all  sorts  of  other  channels.” 

Productivity  isn’t  about 
newsprint  rolls  or  presses  or 
trucks  or  delivery  agents  or 
reels  or  insert  heads, 

Surkamer  said.  “It’s  about 
how  the  whole  thing  works 
together.” 

Speaking  at  the 

Newspaper  Association  of  America’s  Newspaper 
Operations  SuperConference  earlier  this  year,  and 
in  a  followup  interview  back  in  Chicago,  Surkamer 
proposed  replacing  traditional  newspaper  produc¬ 
tivity  matrixes  with  models  that  measure  produc¬ 
tivity  throughout  the  entire  range  of  manufacturing 
and  distribution. 

In  prepress,  for  instance,  the  traditional  produc¬ 
tivity  model  measures  costs,  with  either  a  dollar  fig¬ 
ure  assigned  to  each  page  or  by  calculating  the 
number  of  man-hours  worked  p)er  page. 

Press  productivity  is  traditionally  measured  by 
volume:  copies  printed  per  hour,  and  the  number 
of  web  breaks  per  newsprint  roll. 

Packaging  traditionally  uses  models  that  borrow 
from  both  volume  and  cost.  These  models  track  the 
number  of  pieces  p)er  hour  and  the  cost  p>er  1,000 
pieces. 

And  when  it  comes  to  delivery,  Surkamer  says, 
there  really  is  no  accepted  productivity  model  at 
all. 

But  newspap)ers,  he  said,  need  to  measure  pro¬ 
ductivity  for  all  four  big  tasks  in  manufacturing  and 
distribution:  comp)osing,  printing,  packaging  and 
delivering. 


“What  you  have  to  do  is  ask  yourself:  What  is  the 
biggest  driver  for  the  whole  process,  for  going 
from  the  typesetter  to  the  household?”  Suricamer 
said.The  answer  the  Chicago  Tribune  has  settled 
upon  is  tonnage,  he  said. 

“The  biggest  driver  of  cost  and  capacity  is 
newsprint  tons  and  ESI  tonnage,”  Surkamer  said, 
referring  to  free-standing  inserts.  “When  that  is 
added  together,  you  know  how  much  you  are 
putting  through  your  manufacturing  and  distribu¬ 
tion  pipe.” 

At  the  SuperConference,  he  offered  a  simple 
example  of  why  tonnage 
is  a  more  useful  overaU  ^ 

measure  than,  say,  num¬ 
bers  of  copies,  hfdVCfl  t  SpCflt  i 

“Who  has  a  30%  to  40%  time  teachifi 

copy  increase  over 

Thanksgiving  weekend?  people  the  Hll 

Most  of  us  are  running  teaching  then 

not  more  copies,  but  huge  .  .  *  .  • 

(newspaper  packages),”  theiT  VelatlOH 


“We  as  an  industry 
haven’t  spent  enough 
time  teaching  our 
people  the  numbers, 
teaching  them  what 
their  relationship  is 
to  productivity.” 

—  Rick  Surkamer,  director  of 
manufacturing  and  distribution, 
Chicago  Tribune 


Surkamer  said.  tO  prodUCtU 

He  offered  the  more  n-  i  e  i  j- 

,  .  —  Rick  Surkamer,  dii 

complex  example  of  an 

imaginary  newspaper  manufacturing  and  dis 

where  productivity,  mea-  Chicago  Tribun 

sured  by  the  combined 

tonnage  of  newsprint  and  FSls,  has  slumped  for  the 
first  time  in  five  years. 

Measured  in  isolation,  productivity  in  the  press¬ 
room  increased,  as  did  the  packaging  numbers. 

“So  should  I  pay  them  bonuses  for  that?” 
Surkamer  said.  But  delivery  productivity  declined. 
Should  those  employees  and  managers  be  penal¬ 
ized? 

Surkamer  then  told  the  story  behind  the  num- 
bers:The  pressroom  was  able  to  cut  a  press  by 
lengthening  lead  times  —  pushing  productivity  up. 
Packaging  was  asked  by  a  big  advertiser  to  distrib¬ 
ute  at  a  sub-Zip  Code  level,  a  task  it  could  not  do 
itself.  Those  zoned  packages  instead  were  created 
in  the  field  by  delivery  agents,  whose  productivity 
then  seemed  to  plunge. 

“Everything  got  pushed  into  the  delivery  opera¬ 
tion.  All  the  other  departments  got  incremental  pro¬ 
ductivity  increases,  but  without  a  broader  view, 
productivity  declined,”  Surkamer  said. 

As  important  as  measuring  tonnage,  Surkamer 
says,  is  educating  woricers. 

“It’s  our  feeling  at  the  Chicago  Tribune  that  we 
as  an  industry'  haven’t  spent  enough  time  teaching 
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our  people  the  numbers,  teaching  them 
what  their  relationship  is  to  productivi¬ 
ty,”  Surkamer  said. 

On  way  to  teach  employees  what 
their  contribution  is  to  cash  flow 
involves  a  straightforward  financial 
incentive. 

Newspapers,  he  said,  should  “give 
quarterly  incentives  so  quarterly  pro¬ 
ductivity  gains  result  in  real  financial 
incentives.”  And  just  as  executives 
receive  annual  performance-based 
bonuses,  so,  too,  should  production 
woiicers.  These  employees  should  also 
get  stock  equity,  Surkamer  suggested. 

Thes  kinds  of  incentives  are  already 
working  in  other  industries,  said 
Surkamer,  who  noted  the  success  of  the 
Springfield,  Mo.-based  diesel  engine 
rebuilder  SRC. 

SRC  is  marketing  a  version  of  its  pro¬ 
ductivity  philosophy,  which  it  calls 
Open  Bcxik  Management.The  idea  is 
that  sharing  productivity  and  financial 
information  —  and  rewarding  employ¬ 
ees  with  equity  in  the  company  — 
builds  big  incentives  to  be  productive. 

Newspapers  can  easily  adapt  similar 
measures,  Surkamer  said,  adding,  “For 
example,  you  could  invite  key  advertis¬ 
ers  in  to  talk  with  your  packaging  peo 
pie.” 

The  Tribune  is  already  doing  some  of 
those  things  and  is  considering  imple¬ 
menting  incentives,  according  to 
Surkamer. 

“We’re  kicking  around  our  own  ver¬ 
sion,”  he  said.  “Obviously,  I’m  a  champi¬ 
on  of  it,  but  the  company  is  still  debat¬ 
ing  it.” 

In  as  many  ways  as  it  can,  however, 
the  Tribune  is  adapting  the  basic  philos¬ 
ophy  of  big-picture  productivity  analy¬ 
sis,  Surkamer  says. 

“With  press  operators,  the  packaging 
supervisors  and  employees,  the  delivery 
people  —  all  those  people  —  we  let 
them  know;  It’s  not  about  your  thing 
versus  their  thing.  It’s  our  thing.” 


BHG  Studies 
Strategy  At 
Oakland  Press 

TO  DEAL  WITH  product  changes  and 
market  growth,  the  Oakland  Press, 
Pontiac,  Mich.,  asked  Blevins  Harding 
Group  to  help  develop  a  product  plan  to 
map  the  paper’s  future  by  identifying 


trends  and  evaluating  plant  and  equip¬ 
ment  needs  for  the  next  10  years. 

Driving  BHG’s  study  were  subscriber 
delivery  deadlines,  increasing  ROP  color 
capacity,  zoning  and  creation  of  a  six-sec¬ 
tion  daily. The  Boulder,  Colo.-based  news¬ 
paper  consulting  firm  said  its  study 
found  that  a  15-acre  site  for  a  new  office 
and  plant  should  be  acquired  “to  effec¬ 
tively  meet  the  projected  long-term 
needs.”  BHG  also  recommended  addition¬ 
al  inserting  and  bundling  equipment. 

An  alternative  plan  that  would  meet 
short-term  needs  includes  minor  expan¬ 
sion  of  the  existing  packaging  plant. 

Meanwhile,  a  199^5  BHG  study  has  led 
to  relocation  of  Indianapolis  News¬ 
papers’  sales  and  marketing  to  a  vacant 
20,000-square-foot  preprint  warehouse 
in  its  downtown  plant.The  new  advertis¬ 
ing  department  was  designed  to  foster  a 
flexible  team  environment.  Sales  and 
marketing  previously  worked  in  12 
departments  on  six  floors.  The  project 
integrated  all  members  of  the  division 
except  classified. 

Rather  than  a  modem  office 
makeover,  the  warehouse’s  character  was 
preserved  —  brick  walls,  cabling  and 
ducting  remaining  exposed  —  and 
enhanced  with  stainless  steel  and  wood 
finishes.  BHG  is  now  designing  the  news¬ 
room,  operations  administration  and 
electronic  news  and  information  depart¬ 
ments. 

Western  Litho 
Donates  To  RIT 

WESTERN  UTHOTECH  DONATED 
to  Rochester  Institute  of 
Technology  a  DiamondPlate  88  laser 
plate  processor  with  automatic  replen¬ 
ishing  tank,  a  DiamondProof-DI  proofer 
and  DiamondPlate  LA-1  plates,  which  are 
exposed  by  an  argon-ion  laser  imageset¬ 
ter. 

The  large-format  DiamondProof  digi¬ 
tal  dye-sublimation  color  proofing  sys¬ 
tem  was  donated  to  RTF’s  new  Center  of 
Integrated  Manufacturing  Studies  for  use 
in  its  digital  printing  section. 

Goss  Opens 
Australia  Office 

GOSS  GRAPHIC  SYSTEMS  Inc.,  said  it 
is  opening  a  sales  and  service  office 
in  Melbourne,  Australia  to  better  serve 
customers  and  local  agents  SICPA 


Graphics  Ltd.  and  Printing  Technologies, 
with  which  it  has  new  agreements. 

Responsible  for  Australia,  New 
Zealand  and  adjacent  Pacific  areas,  the 
new  office  will  be  headed  by  Goss 
Graphic  Systems  Australia  director  Peter 
Kirwan,  who  joins  Goss  from  SICPA, 
where  he  gained  experience  with  Goss 
newspaper  and  commercial  press  instal¬ 
lations  and  customers. 

Dragon  Speeds 
Speech  Recognition 

Dragon  systems  INC.,  Newton, 
Mass.,  last  month  brought  out  what 
it  said  is  the  first  general-purpose,  large- 
vocabulary,  speech-recognition  product 
for  personal  computers  that  does  not 
require  speakers  to  briefly  pause 
between  words. 

NaturallySpeaking’s  voice-activated 
text-editing  and  fomiatting  features  per¬ 
mit  changing  type  styles  and  fonts.  Voice 
commands  will  print  or  copy  docu¬ 
ments  to  other  applications  and  activate 
menus  and  dialog  boxes.  Editing  and 
correcting  can  be  done  on  the  fly  or 
later. 

Dragon  said  experienced  users  can 
expect  to  speak  more  than  100  words 
per  minute  with  95%  or  greater  accura¬ 
cy.  The  system  is  able  to  distinguish 
between  spoken  commands  and  dictat¬ 
ed  text,  has  30,000-word  customizable 
and  230,000-word  back-up  dictionaries. 
(See  E&P,  Nov.  3, 1990,  page  8pc.) 

NaturallySpeaking  Personal  Edition 
($695)  is  now  at  beta  tests;  Professional 
Edition  ($995)  begins  beta  testing  in 
summer.  Existing  Dragon  Dictate  users 
are  entitled  to  discounts. 

Sonoco  Buys  Half 
Of  Metal  Insert, 
End  Cap  Maker 

SONOCO,  HARTSVILLE,  S.C.,  acquired 
a  50%  interest  in  Enstel  Manufac¬ 
turing  Inc.,  a  Canadian  maker  of  metal 
inserts  and  end  caps  for  paper  mill 
cores,  which  are  manufactured  by 
Sonoco’s  Industrial  Products  Division. 

Sonoco  marketing  manager  Brad 
Weller  said  Enstel  and  the  recently 
acquired  Hamilton  Hybar,  maker  of 
vapor  barrier  products,  enable  Sonoco 
to  supply  all  its  paper  mill  customers’ 
core  and  packaging  needs. 
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Mike  Royko 
Dies  At  64 


Mike  Royko  in  a 
recent  photo,  and 
in  his  beloved 
Windy  City  in  1971 


Mike  royko  — who  chronicled 
Chicago’s  gritty  spirit  at  three  news¬ 
papers  for  more  than  three  decades 
—  died  April  30,  a  week  after  under¬ 
going  emergency  surger)'  for  a 
brain  aneurysm.  He  was  64. 

Royko’s  career  as  a  columnist  began  in  1963  at 
the  Chicago  Daily  Neu’s.  When  that  newspaper 
folded  in  1978,  Royko  wrote  the  front-page  story 
and  moved  to  its  sister  paper,  the  Chicago  Sun- 
Times. 

Then,  when  the  Field  family  sold  the  Sun-Times 
I  r  I  I  •  Rupert  Murdoch, 

The  colorful  columnist  Royko  declared  he 

would  never  work  for 

worked  for  three  the  “alien,”  as  he  called 

him.  The  paper  went  to 

ChlCdOO  ddllies  m  an  unsuccess- 

^  ful  attempt  to  keep 

Royko.  Instead,  in  1984, 
Royko  moved  his  four-day-a-week  column  to  the 
broadsheet  Chicago  Tribune,  a  paper  he  once  com¬ 
plained  “makes  my  neck  stiff”  when  he  read  it. 

Royko,  who  won  the  1972  Pulitzer  Prize  for  com¬ 
mentary,  was  long  considered  a  champion  of  work¬ 
ing  people.  And  he  was  the  genuine  article  himself: 
Growing  up  in  an  apartment  over  the  family  tavern 
on  the  city’s  near  Northwest  Side,  dropping  out  of 
school  and  cutting  his  journalistic  teeth  on  an  Air 
Force  paper  and  at  the  legendary  City  News  Bureau 


in  Chicago. 

In  recent  years,  some  complained  that  Royko  was 
as  much  a  bully  as  a  defender,  targeting  people  who 
seemed  to  be  themselves  the  little  guy.  Last  year, 
hundreds  of  Mexican-Americans  protested  outside 
the  Tribune  over  a  column  Royko  apparently 
intended  as  a  satire  of  anti-immigration  opinions.  A 
gay  rights  organization  also  leaked  a  copy  of  the 
police  report  of  his  drunken-driving  arrest,  which 
portrayed  a  foul-mouthed,  falling-down  drunk  shout¬ 
ing  slurs  about  the  police  officers’  ethnicity  and  sex¬ 
ual  orientations. 

Still,  Chicago’s  newspapers  were  filled  with 
appreciations  of  a  man  who  served  as  inspiration 
and  mentor  for  an  entire  generation  of  journalists. 

“He  was  a  master  of  prose,”  wrote  movie  critic 
Roger  Ebert  in  the  Sun-Times.  “He  used  simple 
words  and  direct  sentences  to  create  the  most  sub¬ 
tle  and  touching  effects.  For  more  than  30  years, 
wherever  he  worked,  Mike  Royko  was  the  best 
newspaper  columnist  in  America.” 

Tribune  Media  Services  President  David  VUlliams 
stated  that  the  late  TMS  columnist  “was  a  Chicago 
institution  and  a  figure  of  national  importance  in  the 
profession  of  daily  journalism  ....  Mike’s  unique 
‘average  guy’  perspective  on  topics  such  as  the  ins 
and  outs  of  local  and  national  politics,  social  change 
and  his  own  personal  trials  have  been  a  part  of 
Chicago  culture  for  more  than  35  years.” 

According  to  TMS,  Royko  was  carried  in  more 
than  600  newspapers  worldwide. 

In  addition  to  being  a  columnist, 
Royko  was  the  author  of  the  1971  critical 
biography,  Boss:  Richard  J.  Daley  of 
Chicago. 

The  Tribune  has  posted  a  memorial  to 
Royko  at  http://www.chicago.tribune.- 
com. 
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CAMPUS  JOURNALISM 


BY  M.L.  STEIN 


No 

News 


Jljree  stmletits 
were  suspended, 
and  cops 
reconnnended 
sexual  assault 
charges,  hut 
high  school 
editors  sat  on 
the  stoty 


OME  HIGH  SCH(X)L  newspapers’  sensa¬ 
tional  stories  give  school  administrators 
Maalox  moments,  but  authorities  at 
Rancho  Bernardo  High  in  San  Diego  had 
nothing  to  worry  about  from  the  school 
paper  when  a  big  story  broke  on  campus. 

Editors  of  the  Silver  Spur  decided  to  pass  on  a 
story  involving  three  athletes  who  allegedly  sexual¬ 
ly  assaulted  a  freshman  baseball  player  with  a 
broomstick.  Three  suspects  were  suspended  while 
police  conducted  an  investigation. 

The  paper’s  adviser,  journalism  teacher  Ann  Lee 
Trevethan,  said  in  an  inter¬ 
view  that  the  student  staff 
made  the  decision  not  to 
publish  the  story  —  after  she 
had  conveyed  to  editors  a 
“request”  by  school  principal 
Stephen  Halfaker  not  to  run 
it. 

Trevethan  agreed  with  co¬ 
editors  Rupali  Chadha  and 
Mindy  Stone,  who  said  they 
did  not  have  enough  facts  to 
support  a  story. 

The  San  Diego  Union- 
Tribune,  playing  the  story  on 
the  front  of  its  local  section,  reported  that  police 
detectives  had  recommended  that  the  District 
Attorney  file  sexual  assault  charges  against  the 
youths. 

“The  lid  is  on  tight  at  the  high  school,  where 
officials  have  harmed  all  comment  ”  on  the  criminal 
investigation,  the  story  said.  “But  everyone  is  talking 
about  it  anyway.” 

The  story  by  Lisa  Petrillo  said  that  one  outside 
reporter  interviewing  students  on  campus  was 
threatened  by  a  boy  who  described  himself  as  a 
“blood  brother”  of  the  one  of  the  suspects.  The  stu¬ 
dent  tried  to  grab  the  journalist’s  pen,  “screaming 
that  asking  questions  about  his  ‘brother’  was  ‘ille¬ 
gal,’  ”  Petrillo  wrote. 

According  to  Trevethan,  the  editors  killed  the 
story  over  “good  taste  and  ethics.”  “We  did  not  have 
any  facts,”  she  explained.  “Rumors  were  flying  all 
over  so  they  decided  to  wait  until  the  facts  were 
known.There  also  were  concerns  about  libel.  I 
believe  they  acted  with  a  sense  of  propriety.” 

One  reason  the  young  journalists  had  few  facts 
was  they  declined  to  call  police,  the  adviser  said. 

“They  didn’t  do  any  digging.They  did  not  want 
to  touch  the  story,”Trevethan  said. 


There  was  also  the  fact  that  the  paper,  which  is 
published  every  three  weeks,  was  ready  for  the 
printer  when  the  story  broke. 

Trevethan  admitted  she  could  have  pulled  anoth¬ 
er  story'  and  had  done  so  before,  but  neither  she 
nor  the  editors  thought  it  should  have  been  done 
in  this  instance. 

Chadha  and  Stone,  both  seniors,  backed 
Trevethan’s  accoimt. 

“We  didn’t  think  it  was  appropriate  to  publish  it 
because  we  didn’t  have  any  facts  to  publish,”  said 
Chadha.  “What  was  going  around  was  basically 
rumor  and  it  would  have 
been  very  unethical  to  report 
that.There  are  legalities 
involved  in  publishing 
rumors.  We  are  not  a  tabloid. 

Our  job  as  a  student  paper  is 
to  educate  the  student  body. 

We’re  not  out  there  to  get 
the  story  first  like  some  local 
papers  are.” 

Even  if  staffers  had  called 
the  police,  tliey  would  not 
have  gotten  any  information, 

Chadha  contended.  Principal 
Halfeker,  she  said,  distributed 
a  “little  newsletter  telling 
what  was  going  on  with  the 
police.  Besides,  the  students 
could  figure  out  who  was 
suspended.” 

The  San  Diego  Police  Department  issued  a  press 
release  after  the  paper  had  gone  to  press,  Chadha 
said,  adding  that  when  the  Silver  Spur  gathers  “all 
the  facts,  we’ll  tell  the  student  body  what 
occurred.” 

She  said  the  paper  would  provide  a  full  report, 
including  the  ethical  issues  involved  and  the  rea¬ 
sons  for  spiking  the  story,  in  the  next  issue. 

Stone,  who  is  planning  to  major  in  journalism  at 
the  University  of  Missouri,  termed  the  assault  story 
“distasteful”  and  said  publishing  it  would  have  gone 
“against  what  we  learned  in  Journalism  1. There 
were  ten  different  stories  going  around  school  and 
everyone  had  a  different  twist  to  it.” 

Chadha  plans  to  attend  the  University  of 
California,  Berekely,  to  minor  in  journalism  and  to 
work  on  the  Daily  Californian,  the  student  news¬ 
paper. 

Trevethan  and  the  two  editors  were  interviewed 
(See  No  News  on  page  59) 


“We  didn’t  think  it 
was  appropriate  to 
publish  it  because 
we  didn’t  have  any 
facts  to  publish’’ 
said  Chadha.  “What 
was  going  around 
was  basically 
mmor  and  it 
would  have  been 
very  unethical  to 
report  that.” 
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The  Future  of  the 
Newspaper  Industry: 
How  Electronic  Xewspapers'Will 
fhilnin  Their  Competition 
Kenton  VC.  Hkierkin. 

Eldcrkin  Associates,  1  *  4  4^  .S  Route 
;  -  42,  Mansfield,  Ohio  4490.^. 

298  pages.  S3 1.9S, 


reelance  business  and  technical 
writer  Kenton  Elderkin  believes 
there  is  not  only  a  place  for  news¬ 
papers  and  print  journalism  in  the 
future  but  that  they  can  compete  and 
even  win  out  over  television  and  elec¬ 
tronic  image  communications.The 
secret  is  to  join  them  and  to  remain  on 
the  cutting  edge  of  research. 

Granted,  he’s  not  asserting  anything 


role  demanded  of  newspapers.  Others 
have  looked  at  history  and  concluded 
that  as  print  has  survived  the  advent  of 
radio,  movies,  and  television,  newspa¬ 
pers  will  survive  the  rapid  develop¬ 
ment  of  cyberspace  technology  and 
find  their  place  in  the  future. 

But  the  invigorating  thing  about  this 
apparently  self-published  book,  written 
by  a  graduate  of  law  and  business 
schools  who  worked  for  a  Fortune  500 
company,  is  the  mix  of  practical  appli¬ 
cations  and  imagination  drawn  from 
current  developments  and  converging 
research. 

From  flat  panels  to  multimedia  to 
virtual  reality  and  holography,  the  possi¬ 
bilities  of  successive  new  frontiers 


The  Future  of  the 
Newspaper 
Industiy; 


new  concemmg 


seem  endless. 

For  example,  concerning  flat  panels, 
which  so  far  have  met  with  mixed 
reception,  the  author  declares,  “V^Tten 
the  flat  screen  begins  hitting  the  mar¬ 
ketplace  in  the  hundreds  of  millions  of 
units,  the  entire  world  will  begin  to 
change  economically,  educationally, 
socially  and  even  ethically.  The  flat 
screen  will  be  a  major  player  differenti¬ 
ating  human  existence  in  the  Twenty- 
First  Century.” 

Families  will  buy  not  just  one,  as  they 
did  at  first  with  television  sets,  but  will 
have  a  handful  to  a  dozen  display  pan- 
els.They  will  be  stashed  around  the 
house  —  in  ceiling  containers,  hinged 
on  book  cases,  on  walls,  even  “an  entire 
desk  could  be  a  flat  screen  beneath  a 
glass  surface. ...  A  large  part  of  peo¬ 
ple’s  lives  will  be  lived  through  them. 
Because  they  are  able  to  present  fanta¬ 
sy  as  well  as  reality,  there  is  a  question 
whether  the  flat  screen  will  decouple 
people  from  the  real  world  around 
them.” 

Discussing  the  boundless  possibilities 
of  multimedia,  Elderkin  suggests  that  as 
a  result  of  videosynthesis  —  articles 
accompanied  by  moving  graphics,  pic¬ 
tures  and  sound  —  the  newspaper 
industry  “will  ultimately  do  so  well  that 
the  television  news  industry  will  have 
to  convert  much  of  itself  to  newspaper 
techniques  to  compete.” 

He  envisions  animated  characters 
replacing  expensive  anchor  persons 
delivering  the  news,  which  can  appear 
in  3-D  format  on  part  of  the  screen.The 
cartoon-like  characters  will  be  pro¬ 
grammed  to  make  eye  con¬ 
tact  with  watchers 
in  a  home,  even  tai¬ 
lor  the  presentation 
to  the  age  and  inter¬ 
est  preferences  of 
the  audience.  In 
other  words,  “The 
anchor  people  would 
effectively  be  back  as 
highly  informed  next- 
door  neighbors.” 

And  virtual  reality 
techniques,  able  “to 
zoom  out  to  navigate 
and  zoom  in  to  read,” 
constitute  “the  newspa¬ 
per’s  electronic  broad¬ 
sheet  of  the  twenty-first 
century." 


Tabloid  Dreams 

Robert  Olcn  Butler 
Henry  Holt.  1  ISW  ISth  St  . 
New  York,  ,\4  10011 
203  pages.  S22  50. 


When  do  those  screaming 

headlines  in  the  supermar¬ 
ket  tabloids  make  sense? 
Answer.  When  writer  Robert  Butler 
uses  them  as  titles  in  his  latest  short 
story  collection.  One  of  his  collections, 

A  Good  Scent  from  a  Strange  Moun¬ 
tain,  won  the  Pulitzer  Prize  in  1993. 

The  new  collection  opens  and  ends 
with  related  stories  on  the  sinking  of 
the  Titanic.  In  “Titanic  Victim  Speaks 
Through  Waterbed,”  a  distinguished 
cigar-smoking  gentleman  aboard  the 
Titanic  instantly  f^s  in  love  with  a 
nameless  disoriented  young  lady  whom 
he  sees  safely  into  a  lifeboat,  then  goes 
down  with  the  ship.  His  body  decays 
but  traces  of  him  remain  in  the  water. 

As  the  water  is  recycled,  so  is  he,  as  he 
maintains  a  kind  of  consciousness.  He 
appears  to  be  in  a  waterbed  at  the  end 
of  the  story. 

The  last  story  —  “Titanic  Survivors 
Found  in  Bermuda  Triangle”  —  picks  up 
the  “romance”  between  the  doomed 
gentleman  and  the  woman  survivor.  The 
point  of  view  is  that  of  the  woman 
many  years  later.  She  has  not  forgotten 
the  brave  man  on  the  Titanic.  She  slips 
into  her  bathtub  of  cold  water  “He  is 
nearby.  I  slide  quietly  beneath  the  water. 
I  will  find  him  and  we  will  touch.” 

In  “Woman  Struck  by 
CarThms  into  Nympho¬ 
maniac,”  a  lecherous  pub¬ 
lisher  is  whacked  in  the 
head  by  a  meteor  stone 
wielded  by  a  woman, 
who  became  oversexed 
after  being  struck  by  a 
car.  She  concludes:  “I 
thought  how  sexy.  How 
truly  sexy  is  the  secret 
shape  of  a  man’s  brain.” 

The  funniest  story  is 
“Nine-Year-Old  Boy  Is 
World’s  Youngest  Hit 
Man.”A  kid,  unsuspect- 
.  ed  by  the  mob  hierar¬ 
chy,  gains  access  easi¬ 
ly  and  rubs  out  com¬ 
peting  dons. 
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BY  DAVID  NOACK 


Press  Web  Site 
For  Bomb  Trial 


Reporters  covering  the 

Oklahoma  City  bombing  trial  in 
Denver  are  able  to  glean  official  court 
records  and  documents,  daily  court¬ 
room  summaries  and  even  evidence 
photos  via  a  Web  site  created  especially  for  the 
media. 

The  Web  site,  which  debuted  at  the  start  of  the 
trial  of  Tunothy  McVeigh,  is  part  of  the  operation  of 
the  Oklahoma  City  Bombing  Trial  Media 
Consortium,  a  132-member  organization  that 
includes  NBC,  CNN,  BBC  and  the  Associated  Press, 
among  other  news  organi¬ 
zations,  representing  more 
than  2,000  journalists. 
Twenty-two  newspapers 
are  also  members  of  the 
consortium. 

While  closed  to  the 
public,  the  Web  site  func¬ 
tions  as  a  wide-area 
Intranet  with  reporters  on 
the  scene  in  Denver  or 
editors  back  in  Kansas 
City,  who  are  members  of 
the  consortium,  having  controlled  access  to  the 
Web  site. 

Consortium  members  have  user  identifications 
and  passwords.  Reporters  and  editors  are  able  to 
get  information  about  the  day-to-day  court  pro¬ 
ceedings.  It’s  believed  that  this  is  the  first  major 
trial  where  court  information  is  distributed  to  the 
press  via  a  secure  Web  site. 

The  media  consortium  is  being  headed  by 
Wayne  Wicks,  a  former  networic  television  produc¬ 
tion  coordinator,  who  is  handling  everything  from 
securing  press  credentials,  portable  toilets,  office 
space,  tables,  filing  cabinets  and  security. 

The  Web  site  distributes  official  information 
about  the  court  proceedings,  including  official 
filings  (motions)  and  the  federal  judge’s  official 
written  response.  In  addition,  daily  summaries  of 
the  proceedings  is  written  by  a  consortium 
repiorter. 

REQUESTED  BY  THE  COURT 

“The  consortium  was  put  together  at  the 
request  of  the  court.  The  court  wanted  to  deal 
with  one  person  to  handle  the  logistics,"  said 
Wicks,  who  also  organized  a  media  consortium 
during  a  Papal  visit  to  Mile  High  City  in  1993. 

The  Web  site  includes  a  variety  of  consortium 


Media  consorliiuu 
creates  site 
that  costs  $t, ()(>() 
to  use  and 
/)  roc  ides 
qfpcial  court 
^  records,  diKiwu^mts 


communications,  e-mail  capabilities,  and  a  volumi¬ 
nous  amount  of  documents  from  the  trial  that  will 
be  scanned  in  on  a  daily  basis  by  his  staff 

“I  was  on  the  Web  when  it  was  still  Unix.  When 
it  comes  to  distribution,  this  is  the  first  trial  utiliz¬ 
ing  a  lot  of  the  digital  technology.  We  are  putting 
technology  to  work,”  he  said. 

$1,000  TO  JOIN 

Wicks  is  currently  working  out  of  an  office  pro¬ 
vided  by  KUSA-TV,  Channel  9,  the  Denver  NBC 
affiliate  owned  by  Gannett  Company,  Inc.  The  vari¬ 
ous  media  organizations  are 
paying  dues  to  fund  the  con¬ 
sortium,  with  newspapers 
being  charged  $1,000  to 
join. 

While  the  purpose  of  the 
consortium  is  to  provide 
information  and  accommo¬ 
date  the  press,  Wicks  was 
reluctant  to  release  detailed 
information  about  the 
Web  site.  When  asked  for 
additional  information  about 
the  Web  site,  such  as  exactly 
what  type  of  court  documents  are  being  made 
available,  as  well  as  a  breakdown  of  the  total 
number  of  television  and  radio  stations  in  the  con¬ 
sortium,  Wicks  declined  to  provide  the  informa¬ 
tion. 

“What  you  are  asking  greatly  exceeds  what  I  am 
prepared  to  release,”  said  Wicks  in  an  e-mail  mes¬ 
sage. 

The  Web  site,  along  with  the  maintenance 
and  computer  equipment,  is  being  provided 
gratis  by  Navidec,  Inc.,  an  Englewood,  Colorado- 
based  Imemet/Intranet  site  development  compa¬ 
ny. 

Andrea  Pearson,  a  spokeswoman  for  Navidec, 
said  the  company  decided  to  provide  the  service 
to  the  consortium  to  see  how  such  as  system 
would  woric  and  to  hopefully  gamer  future  work, 
particularly  when  the  G-7  Economic  Conference 
of  major  industrialized  nations  is  being  hosted  in 
Denver  this  summer. 

“This  is  an  exciting  experience.  We  are  hoping 
to  get  exposure  doing  this,”  said  Pearson,  adding 
that  the  Web  site  will  remain  throughout  the 
trial. 

She  said  in  addition  to  firewalls  to  keep  hackers 
out  of  the  Web  site,  an  extra  level  of  access  securi- 


“The  consortium 
was  put  together 
at  the  request  of 
the  court.  The 
court  wanted  to 
deal  with  one 
person  to  handle 
the  logistics.” 
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ty  is  also  being  used.  Navidec  is  partner¬ 
ing  with  Network  Solutions  Group  of 
Irvine,  California  to  provide  security  for 
the  site. 

Pearson  said,  however,  that  her  com¬ 
pany  is  not  providing  Internet  access. 
Consortium  members  have  to  provide 
their  own  Internet  access  either 
through  a  local  or  national  Internet 
Service  Provider  GSP)  or  one  of  the 
commercial  online  services. 

Scott  Canon,  a  reporter  for  the  Fort 
Worth  Star-Telegram,  who  is  covering 
major  parts  of  the  trial,  said  the  Web  site 
will  be  good  for  double<hecking  quotes 
against  a  transcript  of  the  day’s  proceed¬ 
ings  and  for  using  evidence  photos. 

Chris  Cubbison,  an  editor  at  the 
Rocky  Mountain  News  in  Denver  who 
is  overseeing  his  newspaper’s  trial  cov¬ 
erage,  said  the  information  housed  on 
the  Web  site  is  being  used  to  supple¬ 
ment  existing  sources. 

“It  clearly  doesn’t  take  the  place  of 
having  a  reporter  on  the  scene.  It  may 
provide  supplemental  assistance,  access 
to  documents  and  transcripts,”  said 
Cubbison. 

He  said  creating  this  type  of  Web  site 
was  not  essential,  but  is  a  “value-added” 
resource  for  reporters. 

Veteran  AP  Denver  Bureau  Chief  Joe 
McGowan,  Jr.  doesn’t  think  the  wire  ser¬ 
vice  will  get  much  use  out  of  the  Web 
site.  But  he  said  it  may  be  useful  to 
newspapers  that  only  send  a  reporter  to 
cover  parts  of  the  trial  because  it  pro¬ 
vides  a  quick  way  to  get  court  docu¬ 


ments  and  photos. 

Nora  Paul,  library  director  and  faculty 
member  at  the  Poynter  Institute  for 
Media  Studies  in  St.  Petersburg,  Florida, 
said  the  concept  of  having  a  Web  site 
compiling  data  and  other  court  docu¬ 
ments  was  done  during  the  O.J.  Simpson 
criminal  trial.  But  the  difference  here  is 
having  a  press-only  Web  site. 

“The  interesting  part  will  be  to  see 
who  gets  to  use  it,  who  doesn’t  and 
how  that  is  determined,  shades  of  infor¬ 
mation  haves  and  have  nots,”  said  Paul, 
who  has  written  extensively  on 
Computer-Assisted  Reporting  and  how 
journalists  can  use  the  Internet  as  a 
research  tool. 


PNI  Launches 
Homes  Service 
On  The  Web 

rHE  PHILADELPHIA  INQUIRER  and 
Philadelphia  Daily  News  have 
launched  a  real  estate  service  on  their 
Philadelphia  Online  Web  site  (www. 
phillynews.com). 

The  service,  HomeHunter,  is  designed 
to  help  shoppers  find  a  house  that  meets 
their  needs.  Shoppers  enter  the  specifi¬ 
cations  of  what  they  want,  including 
price  range,  number  of  rooms,  location 
and  other  criteria,  and  the  search  quickly 
returns  a  list  of  homes  that  fit. 

The  service,  free  to  online  users  and 


real  estate  agents,  also  offers  a  weekly 
video  tour  of  a  featured  home,  including 
inside  and  outside  views. 

Knight  Grant 
Targets  New 
Media,  Audiences 

Ohio  university’s  e.w.  scripps 
School  of  Journalism  has  receiv^  a 
three-year,  $388,296  grant  from  the  John 
S.  and  James  L.  Knight  Foundation. 

Combined  with  Ohio  University  con¬ 
tributions  of  $136,000,  the  grant  will  be 
used  to  prepare  a  new  generation  of  edi¬ 
tors  throu^  the  Knight  Tota'  Editor 
Program,  which  focuses  on  the  editors 
of  the  21st  century  who  will  relay 
the  news  to  a  multicultural  audience  in 
an  increasingly  multimedia  environ¬ 
ment,  said  Ralph  Izard,  director  of  the  j- 
school. 

Instruction  will  stress  traditional  val¬ 
ues  of  editing,  proofreading,  and  fine 
writing  for  content,  plus  the  design  skills 
required  by  new  technologies  and  infor¬ 
mation-gathering  techniques. 

Long  range  goals  include  a  mid-career 
training  program  for  working  profes¬ 
sionals  and  a  plan  to  serve  secondary 
teachers  who  affect  youths’  career  deci¬ 
sions. 

The  program  is  expected  to  teach 
approximately  600  prospective  editors 
before  the  turn  of  the  century,  said 
Izard. 
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,  July  3 1  -August  2, 1997 
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SPACE  IS  LIMITED.  REGISTERTODAY. 


I  his  was  first  held  as  a  one-day 
event  at  the  February  Interactive 
Newspapers  ’97  Conference  in 
Houston. 

Over  100  news  professionals  gathered  to 
share,  network,  and  learn.  The  energy, 
enthusiasm  and  knowledge  of  the 
speakers  and  attendees  was  so 
overwhelmingly  positive  and  the  issues 
so  critical  and  so  powerful  that  we  have 
extended  the  conference  to  a  two-day 
event  packed  with  even  more  power. 

Convergence  is  upon  us  and  the 
challenges  facing  online  newsrooms 
across  all  media  are  diverse  and 
complicated.  The  standards  are  being  set 
now.  This  is  an  opportunity  for  you  to 
participate  in  the  development  of  the 
cybemewsroom. 


From  across  all  media  ...  A 
conference  that  addresses  your 
special  needs: 


•  Interactive  Demosraphics 

•  Web  Standards  &  Technolosies 

•  Creatins  Compeilins  Content  Online 

•  Tricks  of  the  Trade:  Usins  Technolosy 
as  a  Newsroom  Tool 

•  Online  Law 

•  Oniine  Graphic  Desisn 

•  Newsroom  Procedures 

•  Print  Newsroom  &  Online  Editoriai 
Staffs  -  Friends  or  Foes? 

•  Conversence  of  Media 

•  Roundtable  Discussions 


Keynote:  Rem  Reider,  Editor,  American 
Journalism  Review 

•  David  Bralow,  Partner,  Holland  &  Knight 

•  C\iTh¥eo\Si,  Director  (^New  Media, 

American  Press  Institute 

•  Tony  Gatto,  Assistant.  DirectorINews  & 

Programing,  WCBS  NewsRadio 

•  Kurt  Greenbaum,  Editor,  Sun-Sentinel 

Digital  Edition 

•  David  ^o\^.  New  Media  Director, 

Thirteen/WNET  (in\’ited) 

•  HalskMstkowska,  New  Media  Director, 

People  Magazine  (invited) 

•  Tom  Miller,  Vice  President,  Emerging 

Technology  Group,  FindJS^ 

•  Phil  Nesbitt,  Associate  Director, 

American  Press  Institute 

•  Elizabeth  Osder,  Content Develt^mient 

Editor,  New  York  Times 

•  Randy  Reddick,  Editor,  FACSNET 

•  Bob  Ryan,  Director,  Mercury  Center 

•  Marsha  A  Stoltman,  VP.  Marketing 
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Register  for  the  two-day  Editorial  Conference  at  the  special  rate  of  $595  before 
June  15  ($695  thereafter).  Bring  your  entire  Web  team  and  receive  a  group 
discount  of  15%  (for  three  or  more  attendees)! 

To  resister  or  for  more  information  write  to: 

Editor  &  Publisher,  11  W.  1 9th  St.,  New  York,  NY  1 001 1  -4234 
•  Fax:  (212)  929-1894  •  Call  (212)  675-4380,  ext.  285 
•  E-mail:  michaelt@mediainfo.com  •  Resister  on  our  Web  site  at 
http://wvrw.mediainfo.com 

Hotel:  The  Sberafon  New  York  Hotel  and  Towers  is  ofTerii^  a  special  conference  room  rate:  $179  per  night/single  or  $199  per  night/double. 
Reserve  your  room  quickly  -  only  a  limited  number  are  available  an  diis  discounted  rate.  Call  the  Sheraton  Hotel  directly  ^  (2 1 2)  58 1  • 1 000  and 
mention  you  are  with  the  ^itor  &  PuMisher  conference. 


INTERACTIVE  COMMUNICATIONS 
BY  HEIDI  V.  ANDERSON 


Freelance 
Rights  Online 


Newspapers, 
writers  trying  to 
find  a  conitnon 
ground  as  to 
who  otvns  con¬ 
tent  posted  on 
the  Web 


CAN  A  PUBLISHER  legally  use  freelance 
pieces  online  in  the  absence  of  an 
agreement  on  electronic  rights? 

Should  freelancers  sign  work-for- 
hire  contracts  that  give  newspapers 
full  control  over  electronic  distribution  of  articles? 

Is  an  online  version  of  a  newspaper  just  another 
publishing  medium  for  the  same  product,  or  is  it  a 
different  animal  entirely? 

And  will  the  two  sides  —  publishers  and  free¬ 
lancers  —  ever  agree  on  these  issues? 

Right  now  it  appears  as  if  the  answer  to  the  last 
question,  at  least,  is  a  simple 
one:  no. 

From  major  media  con¬ 
glomerates  to  community 
weeklies,  newspapers  around 
the  countr>'  are  trying  to  find 
common  ground  with  their 
freelancers  on  who  does, 
who  doesn’t,  and  who 
should  own  content  in  the 
age  of  the  World  Wide  Web. 

Disagreements  have  led  to 
protests,  and  in  some  cases 
lawsuits,  while  in  others  the  sides  are  trying  to 
resolve  matters  amicably. 

Here’s  a  look  at  where  the  issue  of  electronic 
rights  for  freelancers  stands  now  and  where  it’s 
headed. 

The  dispute  came  to  a  boil  three  years  ago 
when  a  group  of  authors  filed  suit  against  the  New 
York  Times  Co.  and  other  publishers  over  the  digi¬ 
tal  reuse  of  articles  without  express  consent  of,  or 
payment  to,  the  journalists. 

In  this  still-active  case  —  both  sides  have  moved 
for  summary  judgment  —  the  publishers  ai^ue 
they  have  the  right  to  sell  pieces  to  an  online  data¬ 
base  such  as  Lexis-Nexis.The  freelancers  contend 
they  sold  only  limited  rights  to  publish  their  work 
—  excluding  databases. 

“The  argument  is  that  ‘we  the  news’  have  the 
right  to  take  these  articles  and  put  them  into  our 
archival  database,”  says  Dan  Carlinsky  of  the 
American  Society  of  Journalists  and  Authors  in 
New  York.  “When  I  create  a  piece  as  an  individual 
contractor  and  not  as  an  employee,  it’s  mine  and  I 
may  license  it  to  others,  not  the  newspaper.” 

The  New  York  Times  disagrees. 

“This  case  is  a  very  narrow  issue,”  says  Kenneth 

Anderson  is  a  freelance  writer 


Richieri,  assistant  general  counsel  for  the  New  York 
Times  Co.  “When  no  agreement  exists,  can  a  pub¬ 
lisher  include  freelance  pieces  in  an  electronic  ver¬ 
sion?  The  freelancers  say  no.  We  say  that  even  if 
we’ve  never  talked  about  microfilm,  we  can  put 
articles  on  microfilm.The  same  rule  applies  to  CD- 
ROM,  Lexis-Nexis  and  other  media.This  is  not 
about  broad  electronic  rights.” 

A  federal  judge  is  expected  to  decide  the  case 
later  this  year. 

What  that  suit  is  limited  in  scope,  a  broader 
issue  exists  that  affects  newspapers  everywhere, 
whether  they  have  seven¬ 
digit  circulations  or  only  one  ThCVC  S  d  IflCSSClgC 
staff  writer.Three  years  ago, 
newspaper  Web  sites  were 

almost  non-existent.Today,  th€V6  S  hug6  pOtS  Of 
1,500  put  their  content  on 

the  Web.The  sites  carry  ® 

everything  from  news  and  TnCldC  thdt  tl66d  tO 

opinions  to  the  comics,  and  distributed  tO 

there’s  hardly  a  newspaper  in  i  -j 

existence  that  doesn’t  use  CdCh  itldividUdl 

freelancers  for  some  portion  COfltributOff’ 

of  its  content  —  and  there¬ 
fore  wants  to  include  their  work  on  the  Web.These 
days,  when  it  comes  to  contracts,  you  can  count  on 
a  mention  of  electronic  rights. 

The  Neu>  York  Times  is  in  the  spotlight  for  its 
treatment  of  this  issue.  In  mid-1995,  the  paper  sent 
a  memo  to  editors  with  a  formal  agreement  that 
required  freelancers  to  sign  away  all  future  rights, 
reversing  a  tradition  of  licensing  one-time,  first  pub¬ 
lication  rights. 

The  memo  stated  that  writers  who  declined  to 
sign  all  rights  over  to  the  Times  would  no  longer 
be  published  in  the  paper.  When  news  of  the 
memo  spread,  fiunous  writers,  including  Ken 
FoUett,  Garrison  Keillor,  Erica  Jong,  Alvin  Toffler  and 
Barbara  Ehrenreich,  publicly  signed  a  statement 
urging  the  Times  to  rethink  its  position. 

The  Times  later  sent  out  an  e-mail  reiterating  its 
stance,  angering  more  freelance  writers  and  writ¬ 
ers’  organizations  such  as  the  Writer’s  Workshop 
Reiiew  magazine  and  the  National  Writers  Union. 

In  the  past  year,  for  the  most  part  the  Times  has 
stuck  its  stance  of  requiring  freelancers  to  write 
works  for  hire.  But  that  policy  varies  among  depart¬ 
ments;  on  the  whole,  the  magazine,  book  review, 
op/ed,  traveLliving  and  arts  and  leisure  sections 
have  less  strict  agreements.  This  issue  has  pitted 

(See  Rights  on  page  59) 
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The  NSNC  site  publicized 
National  Columnists  Day  last  month. 


The  AAEC  site  has  news, 
cartoons  and  freelance  opportunities. 


HEN  IT  COMES 
to  columns  and 
cartoons  on 
the  Web,  one 
usually  thinks 


of  sites  started  by  syndicates  and 
individual  creators. 

But  there  are  also  sites  from 
organizations  such  as  the  National 
Society  of  Newspaper  Columnists 
(NSNC),  Association  of  American 
Editorial  Cartoonists  (AAEC)  and 
National  Cartoonists  Society  (NCS). 

The  purpose  of  these  sites?  To  offer  news.To 
attract  new  members.  To  help  current  members 
communicate  with  each  other.  To  showcase  mem¬ 
bers’  work  —  and  maybe  earn  them  some  extra 
money  Etc. 

Organization  sites  —  visited  not  only  by  mem¬ 
bers  but  by  newspaper  editors,  researchers,  fans 
and  others  —  are  usually  the  product  of  volunteer 
efforts. 

For  instance,  Honolulu  Star-Bulletin  columnist 
Charles  Memminger  devotes  about  three  hours  a 
week  to  the  NSNC  site. 

The  fastest-growing  section  of  the  site 
(http;//www.columnists.com)  is  the  one  with  e- 
mail  links  to  the  organization’s  members. 

“It  really  helps  us  communicate  with  each  other 
—  almost  like  a  continuing  convention,”  said 
Memminger,  who  noted  that,  before  e-mail,  some 
members  might  talk  to 


(h-gaitizations 
representing 
columnists  and 
cartoonists 
have  found 
various  uses  for 
their  Web  sites 


each  other  only  at  the  annual 
NSNC  meeting.  “Our  site  shows 
that  one  really  good  use  of  the 
Internet  is  that  it  links  people  who 
have  a  common  interest  but  hap¬ 
pen  to  be  spread  all  over  creation.” 

Memminger  said  the  7-month- 
old  site  —  which  has  cost  a  little 
over  $1,000  to  set  up  and  maintain 
—  also  features  breaking  news.  For 
instance,  the  day  after  Herb  Caen 
died  this  winter,  Memminger  put 
up  a  tribute  to  the  famed  San  Francisco  Chronicle 
columnist  (who  received  the  NSNC’s  first  Lifetime 
Achievement  Award  in  1993). 

'Ihe  site  also  includes  the  contents  of  the 
NSNC’s  print  newsletter,  columns,  a  description  of 
the  20-year-old  organb.ation  and  how  to  join  it, 
details  about  its  annual  convention  and  writing 
contest,  photos,  information  about  ordering  books 
by  members,  links  to  other  journalism-related  sites, 
and  more. 

Memminger  said  he  would  like  the  site  to  even¬ 
tually  offer  more  job  postings  and  possibly  serve  as 
an  outlet  for  syndicating  NSNC  members’  columns. 

And  Memminger  (assisted  in  his  NSNC  cyber¬ 
space  efforts  by  Star-Bulletin  Web  site  editor  Blaine 
Fergerstrom)  noted  that  the  NSNC  site  might  seek 
advertising  in  the  future. 

NSNC  President  Jonathan  Nicholas  said  he 

would  like  to  see  the  site  build  and 


They  Love  HTTP  At 
Groups  Like  NSNC 


54  Editor  &  PuBusuER  ■  May  3, 1997 


SYNDICATES/NEWS  SERVICES 


<it> 


cartooas,  photos,  updates  on 
California’s  efforts  to  tax  art,  the 
“Wisenheimer”  bulletin  board,  and 

3 tings  of  creators  who  have  won 
le  Reuben  Award  as 
Outstanding  Cartoonist  of  the 
’ear.” 

“One  of  our  main  duties  out- 
ined  in  the  NCS  charter  is  rais¬ 
ing  the  perception  of  the  car¬ 
tooning  profession  in  the  eyes 
of  the  public.The  site  helps  us 
do  that,”  said  NCS  second  vice 
president  Daryl  Cagle,  whose  “True” 
comic  appears  on  numerous  sites. 

Indeed,  incoming  NCS  President 
George  Breisacher,  a  Charlotte  Observer 
artist,  said  members  of  the  general  pub¬ 
lic  are  among  the  visitors  to  the  organi¬ 
zation’s  1996-launched  site. 

The  past  couple  of  months  have  been 
eventful  for  the  site,  which  is  getting  a 
new  host  and  redesign  (£6-P,  April  12,  p. 
34).  When  the  process  is  complete,  the 
address  will  change  from 
http://www.unitedmedia.com/ncs  to 
www.reuben.org. 

I-Pipe  Inc.,  the  new  host,  will  offer 
free  help  to  NCS  members  interested  in 
setting  up  their  own  Web  sites  as  off¬ 
shoots  of  the  NCS  one  —  and  will  also 
provide  ads  that  can  run  on  these  sites. 
So,  Cagle  said,  NCS’s  cyberspace  pres¬ 
ence  could  mean  extra  income  for  its 
cartoonist  members. 

“If  an  NCSer  chooses  to  run  ads  [sold 
by  l-Pipe],  he  or  she  will  be  paid  60%  of 
the  gross  revenue,  prorated  to  the  num¬ 
ber  of  visitors  the  site  gets,”  said  Cagle, 
who  noted  that  this  could  mean  several 
hundred  dollars  a  month  —  and  more. 

Whether  a  site  generates  money  or 
not,  interviewees  noted  that  it’s  impor¬ 
tant  for  an  organization  to  have  a  pres- 


TRUDEAU 

REUBEN! 


The  NCS  site  as  K 
looked  last  year— 
and  as  it  may  look 
when  its  redesign 
is  complete 


develop  a  — - 

bulletin  board  and  chat  room  for  dis¬ 
cussing  column-related  issues,  asking 
and  answering  questions,  and  so  on. 

But  while  a  number  of  improvements 
can  be  made,  Nicholas  said  he  has  been 
very  happy  with  the  NSNC  site  so  far. “I 
think  it  is  a  tremendous  tool  for  us,”  said 
the  Portland  Oregonian  columnist. 

The  AAEC  site  has  been  a  tool  for 
such  things  as  getting  editorial  cartoon¬ 
ists  freelance  assignments.  Publications 
(from  the  U.S.  and  other  countries)  look¬ 
ing  for  cartoons  have  f)osted  messages 
on  the  site’s  bulletin  board. 

“We’re  getting  a  lot  of  requests,  espe¬ 
cially  from  smaller  publications,”  said 
Larry  Wright,  a  former  AAEC  president 
who  serves  as  the  site’s  Webmaster.  He 
is  an  editorial  cartoonist  and  associate 
creative  director  for  interactive  news  at 
the  Detroit  News,  which  hosts  the  AAEC 
site. 

'Then  there  is  the  “Portfolios”  section 
featuring  carttwns  by  about  two-dozen 
AAEC  members  who  want  to  showcase 
their  work  to  fans  —  and  to  potential 
clients  and  employers. 

“To  me,  the  ‘Portfolios’  section  is  one 
of  the  most  attractive  areas  of  the  site,” 
said  Wright,  who  is  hoping  more  mem¬ 
bers  will  put  their  work  up  there. 

The  AAEC  site,  which  does  not  carry- 
ads,  also  features  news  —  such  as  car¬ 
toonist  hirings  and  firings,  and  last 
month’s  announcement  that  Walt 
Handelsman  of  the  New  Orleans  Times- 
Picayune  and  Tribune  Media  Services 
had  won  the  Pulitzer  Prize.  And  there  is 
material  from  current  and  past  issues  of 
the  AAEC’s  quarterly  Notebook,  a 
“History  Comer,”  details  about  the 


Locher  Award  for  col¬ 
lege  cartoonists,  information  on  becom¬ 
ing  a  member  of  the  40-year-old  AAEC, 
and  more. 

Wright,  who  works  two  to  four  hours 
a  week  on  the  site,  reported  that  the 
AAEC  has  attracted  several  new  mem¬ 
bers  through  its  cyberspace  presence. 

Noncartoonists  also  visit  the  1995- 
launched  site,  which  is  at  http://www. 
detnews.cont/AAEC. 

“Fans  and  researchers  who  are  inter¬ 
ested  in  editorial  cartooning  now  have  a 
way  to  access  information  on  the  field,” 
said  AAEC  President  Milt  Priggee  of  the 
Sp)okane,  Wash.,  Spokesman-Review. 

Speaking  more  generally  about  the 
site,  Priggee  praised  it  as  an  “electronic 
grapevine.” 

’The  NCS  site  —  which  is  maintained 
by  about  five  volunteers  —  includes 
information  about  the  51 -year-old  orga¬ 
nization  and  its  members,  news  items. 


J|  He’s  young,  he’s  feisty,  he  takes 
f  no  prisoners.  He’s  the  newest 
addition  to  our  award-winning 
stable  of  editorial  cartoonists, 
and  if  he’s  not  on  your  pages, 

^  he  should  be. 

Call  our  sales  department 
at  800-238-6196  for  more 
samples  of  Steve  Breen 
4  and  our  other  cartoonists. 
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ment,  sports  and  business  events.  The 
packages  —  which  include  graphics,  ani¬ 
mations,  photos,  sound  and  interactivity 
—  may  be  downloaded  and  used  as  is  or 
customized.  An  archive  of  nearly  100 
packages  also  is  available  on  Presslink 
Online  (www.online.presslink.com). 

NIM  offers  dailj'  news  and  feature  ani¬ 
mations  on  subjects  ranging  from  weath¬ 
er  to  health.  More  than  1,500  have  been 
produced.  They  are  distributed  ih 
QuickTime  movie  format  —  which 
includes  color,  motion  and  audio  —  for 
use  on  Web  sites.  There  are  also  GIF  ver¬ 
sions. 

KRT  Interactive  and  NIM  are  part  of 
Knight-Ridder/Tribune  Information  i  "Juxtapose' 
Services.  I 


ence  on  the  Internet. 

“That,”  said  the  AAEC’s  Priggee,“is 
where  a  lot  of  p>eople  are  now  commu¬ 
nicating  and  finding  information.” 


D«ar  'A  Publiflher«‘‘ 

Bus  to  the  volume  of  reje^ioris 
1  receive.  It  is  in^^ibk  for  tnc  tosubmt 
to  you  pers^Uy-  Thank  you  for  your  oonsia- 
eration  end  ^ood  lud(  nrA>i  your 
Atture  reje&ion  eftbrts. 


KRT  Is  Offering 
History  Column 

A  DAILY  FEATURE  that  looks  at  major 
historical  events  is  being  offered  by 
Knight-Ridder/Tribune  Information 
Services  (KRT). 

The  column  is  by  Orlando  Sentinel 
staff  development  editor  Jim  Claric,  who 
is  currently  finishing  his  doctorate  in  his¬ 
tory  at  the  University  of  Florida. 

Claik  is  also  the  author  of  three  books 
and  the  writer  of  the  “Terry  and  the 
Pirates”  comic  syndicated  by  Tribune 
Media  Services,  which  markets  KRT. 


ScKler&Gfegl 


been  an  ABC  auditor  and  a  circulation 
manager  for  papers  such  as  the  Miami 
Herald;  and  drawn  by  Greg  Cravens,  a 
Memphis-based  commercial  artist. 

Schiller  (954-584-8418)  is  based  in 
Plantation,  Fla. 


Thousands  Vote 
On  Luann  Match 

48,000  read 


More  than 

responded  to  a  poll  in  the  Feb.  22  i 

“Luann”  strip  by  Greg  Evans  of  United  j  Of  Oot-FrArvn 

Feature  Syndicate.  rd.ll  \JL  V_.dl  LUUll 

They  were  asked  to  choose  whether  i  PariP^lc 
Luann  should  accompany  “class  heart-  j  IT  dllC/lo  v-/lltlwVJ. 
throb”  Aaron  Hill  or  “geeky'-but-sweet”  |  ^T<HE  SELF-SYNDICATED  Rick  London 
Gunther  Berger  to  a  dance.  i  i  has  launched  the  topical  “Rickshtick” 

The  winner,  as  revealed  in  the  April  19  I  and  nontopical  “London’s  Bridge”  comic 
and  20  “Luann”  comics,  was  Aaron  I  panels. 

(23,836  votes)  over  Gunther  (19,701).  j  London,  who  had  already  been  doing 
Also,  there  were  nearly  5,000  write-in  |  the  “London’s  Fawg”  feature,  writes  his 
votes  for  “neither.”  I  cartoons  and  hires  artists  to  draw  them. 

i  The  comics  run  in  several  newspapers. 
^  I  Hattiesburg,  Miss.-based  creator 

^dlXOOn  l  (6OI-582-O6OO;  force@netdoor.com; 

RoHinCOTl  ^  www.invforce.oig)  is  the  founder  or  co- 

JdL/ivlC  rvUUllloUll  :  founder  of  an  advertising/public  rela- 

A SERIES  ABOUT  Jackie  Robinson,  j  tions  firm,  an  organization  that  provides 
who  broke  baseball’s  color  barrier  in  \  comedy  videos  to  hospitals  and  nursing 
1947,  began  last  month  in  Long  Island,  I  homes,  and  the  “Invisible  Force”  nonprof- 
N.Y.,  Newsday's  “Student  Briefing  Page.”  j  it  group  that  teaches  at-risk  kids  cartoon- 
The  12-part  “Comics  on  the  News”  I  ing,  karate  and  acting, 
series  is  narrated  by  cartoon  cyberjour-  I  Part  of  the  proceeds  from  London’s 
nalist/superhero  Charlene  “Chip”  Tracer,  j  comics  go  to  charitable  groups, 
who  is  also  being  used  as  an  icon  for 
interactive  education  materials  at  the 
new  Newseum  in  Arlington,  Va.,  accord¬ 
ing  to  “SBF”  editor  Bill  Zimmerman. 

“SBP”  is  syndicated  by  the  Los  Angeles 
Times  Syndicate. 


KRT  Info  Is  Now 
Available  Online 

The  web-ready  packages  of  KRT 
Interactive  and  the  animations  of 
News  in  Motion  (NIM)  are  now  available 
to  sample  and  purchase  online 
(www.tmstv.com/krt/info.htm). 

KRT  Interactive  creates  daily  Web 
packages  containing  breaking  news  and 
advance  coverage  of  news,  entertain- 


“A  Tremendous 
Advertiser  Success 


Tlmeoul 
For  Kids 


Ages  510 1051 

A  positive  and  educational  page. 
Interactive,  human  interest  and 
fun  learning  for  the  entire  family! 

SHARON  L  AWREY  | 
is  completely  dedicated 
to  developing  the  physical, 
mental  and  emotional 
well-being  of  all  ages. 

PROVEN^. 

to  a  Million  Readers! 

BROADSHEET  or  TAB  SIZE! 


YBMi.rVKf.  iri  JusT  Xw/WDME. 

ONE  ELSE  wiaEveR  SLE^ 


Offbeat  Cartoon 
Panel  Is  Offered 

k  COMIC  PANEL  called  “Juxtapose”  is 
V being  self-syndicated. 

It  is  written  by  Jay  Schiller,  who  has 


To  Order,  or  Request  Samples, 
CALL  (906)-774-4706 
FAX  (906)-774-7959 
AWREY  ENTERPRISES 


1555  E.  Margaret  St.,  Iron  Mountain,  Ml  49801 


Rickshtick' 
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Deals  continue 
at  strong  pace 

The  buying  and  selling  of  news¬ 
paper  companies  is  continuing  at  a 
high  level,  with  $2.2  billion  in  transac¬ 
tions  announced  by  public  companies 
in  1996. 

According  to  Veronis,  Suhler  & 
Associates’  1997  Communications 
Industry  Transactions  Report,  although 
1996  fell  short  of  1995’s  record-breaking 
$4.5  billion,  the  overall  trend  is  definite¬ 
ly’  moving  in  a  positive  direction. 

“The  higher  level  of  activity  in  recent 
years  reflects  both  optimism  and  con¬ 
cern,”  stated  Kevin  Lavalla,  a  managing 
director  at  Veronis,  Suhler.  “Rising 
newsprint  prices  and  potential  competi¬ 
tion  from  emerging  media  induced 
some  owners  to  put  their  properties  on 
the  market.” 

Concern  about  competition  from 
online  media  was  sometimes  tempered 
by  the  realization  that  new  electronic 
media  will  complement,  not  replace, 
print  media,  the  report  said.Thus,  the 
positive  outlook  for  newspapers  contin¬ 
ued  to  make  newspapers  attractive 
acquisitions. 

During  the  year, Trinity  International 
Holdings  bought  several  newspap)ers 
from  Thomson  Corp.  for  $447  million. 
The  Peoria  (Ill.)  Journal  Star  was  sold  to 
Copley  Press  for  $175  million,  while 
Pulitzer  Publishing  bought  Scripps 
League  Newspapers  for  $214  million.  In 
addition,  HoUinger  International  (former¬ 
ly  American  Publishing)  bought 
Southam  Publishing  from  Power 
Corporation  of  Canada  for  $214  million. 
And  Rogers  Communications  sold  the 
Toronto  Sun  to  Toronto  Sun  manage¬ 
ment  for  $193  million. 

Transactions  involving  the  Providence 
Journal  Co.  and  Park  Communications 
are  listed  as  broadcasting  deals. 

The  value  of  newspaper  mergers  and 
acquisitions  reached  $1.6  billion  in  par¬ 
tial-year  1996,  which  was  down  from 
the  record  high  of  $2.3  billion  posted  in 
1995,  but  was  well  above  1994’s  $958 
million.  In  past  years,  the  slow  growth 
of  the  newspaper  industry  affected  any 
buyers  from  paying  what  the  sellers 
believed  their  high-margin  holdings 
were  worth.  But  the  improvement  in 
the  overall  fundamentals  of  the  industry' 
in  1996  —  specifically,  accelerating 


advertising  growth  and  falling  newsprint 
costs  —  increased  the  pace  of  deals. 

Secondary  public  offerings  for  1996 
were  $347.4  million  compared  with 
none  in  1995,  while  funds  raised 
through  public  debt  offerings  totaled 
$250  million,  in  1996  versus  $744  mil¬ 
lion  in  1995.  However,  no  private  place¬ 
ments,  redemptions  or  joint  ventures 
were  recorded  in  1996,  down  from  a 
combined  $1.39  billion  for  1995. 

— John  Sullivan 

Partners  paired 
in  mentor  plan 

The  newspaper  association  of 

America’s  James  K.  Batten 
Leadership  and  Career  Development 
Program  for  Mid-level  Professionals  has 
announced  this  year’s  partnerships, 
which  require  a  year-long  commitment. 

The  partnerships  began  with  a  kick¬ 
off  training  session  at  last  week’s  NAA 
annual  convention. 

Formerly  known  as  the  Breakthrough, 
the  mentoring  program  was  renamed  in 
honor  of  the  late  James  K.  Batten,  for¬ 
mer  chairman  and  CEO  of  Knight- 
Ridder  and  NAA’s  first  diversity  commit¬ 
tee  chairman. 

The  program  is  aimed  at  developing 
the  next  generation  of  newspaper  indus¬ 
try  leaders  by  creating  one-on-one  part¬ 
nerships  between  mitLcareer  and  execu¬ 
tive-level  newspaper  professionals.  The 
partnerships  are  aimed  at  enhancing 
leadership  skills,  outlining  career  strate¬ 
gies  and  discussing  future  directions  for 
the  newspaper  industry. 

“This  program  offers  the  industry  an 
opportunity  to  encourage  talented 
minority  candidates  to  cultivate  their 
newspaper  career  and  stay  within  the 
industry,”  said  Toni  Laws,  senior  vice 
president  of  the  NAA  Foundation. 

This  year’s  partnerships  include; 

♦  Mitchell  Allen,  vice  president/adver¬ 
tising,  ^feron  (Ohio)  Beacon  Journal 
and  Rodney  Mahone,  advertising  sales 
manager,  Columbus  (Ga.)  Ledger- 
Enquirer. 

♦  Alberto  Ibafguen,  publisher,  El 
NueiK)  Herald,  Miami,  and  Donald 
Rodriguez,  staff  development  director, 
Arizona  Republic,  Phoenix. 

♦  Roger  Kintzel,  publisher, 

Journal  &  Constitution,  and  Richard 
Luna,  sports  editor,  Detroit  Free  Press. 


♦  Chris  LaVictoire  Mahai,  senior  vice 
president,  marketing  &  products, 
Minneapolis  Star  Tribune,  and  Gwen 
Davis,  team  leader,  Netvs  &  Observer, 
Raleigh,  N.C. 

♦  Jim  Moss,  president  and  publisher, 
Herald-Record,  Middletown,  N.Y.,  and 
Victor  Panichkul,  feature  design  director, 
Baltimore  Sun. 

♦  Larry  Olmstead,  managing  editor, 
Miami  Herald,  and  Art  Coulson,  deputy 
page  editor,  Rochester  (N.Y.)  Democrat 
and  Chronicle. 

♦  Judith  Roales,  publisher,  St 
Petersburg  Times,  and  Barbara 
Grandison-Jones,  home  delivery  sales 
manager.  New  York  Times. 

♦  Arthur  O.  Sulzberger,  president/pub¬ 
lisher,  New  York  Times,  and  Karen 
Lincoln  Michel,  freelance  writer. 

♦  Monte  Trammer,  president/publisher, 
the  Saratogian,  Saratoga  Springs,  N.Y, 
and  William  Church,  managing  editor. 
Battle  Creek  (Mich.)  Enquirer. 


Eureka  sale 
collapses 

The  $42  MILLION  sale  of  the 

Eureka  (Calif.)  Times-Standard  to 
Media  General  Inc.  has  fallen  through 
over  a  price  dispute. 

J.  Stewart  Bryan,  chairman  of 
Richmond-based  Media  General,  said  the 
original  price  was  found  to  be  unrealis¬ 
tic  based  upon  “projections  and 
assumptions  at  that  time.” 

Media  General  planned  to  buy  the 
Times-Standard  from  a  business  part¬ 
ner,  Garden  Newspapers  Inc.,  an  affiliate 
of  Denver-based  MediaNews  Group, 
headed  by  William  Dean  Singleton. 
Singleton  was  quoted  in  the  Humboldt- 
County-based  Times-Standard  as  calling 
the  transaction  a  “fiasco.” 

“On  March  28,  six  days  prior  to  the 
scheduled  closing,”  Singleton  went  on, 
“Media  General  declined  to  complete 
the  deal  unless  we  lowered  the  price. 
Having  not  wanted  to  sell  the  newspa¬ 
per  in  the  first  place,  we  terminated  the 
agreement.  As  the  saying  goes,  no  good 
deed  goes  unpunished.” 

When  the  sale  was  announced  last 
Feb.  28,  Singleton  said  the  Times- 
Standard  had  not  been  for  sale  but  an 
“unsolicited”  offer  arrived  that  was  “in 
the  best  interests  of  the  company.” 
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Tense 

Continued  from  page  13 

field,  reflecting  on  the  fine  line  between 
life  and  death. 

“The  hours  dragged  on  in  the  scorch¬ 
ing  hot  tent.  No  food,  no  water,  no  toilet. 
Searching  for  a  scrap  of  paper  on  which 
to  empty  my  contorted  bowels,  I  found  a 
letter  signed,  “Jean-Claude,  journalist.”  He 
pleaded  with  “my  captain”  to  spare  his 
life  for  the  sake  of  his  wife  and  young 
children.” 

Other  battles  to  fight  for  reporters  in 
Africa  include  malaria,  fleas,  diarrhea, 
logistics,  rat-infested  hotels  and  multiple 
roommates. 

Louis  Boccardi,AP  president  and  CEO, 
moderated  the  discussion,  which  also 
included  AP  vice  president  and  special 
correspondent  Walter  Mears,  Israel  chief 
of  bureau  Nicolas  Tatro,  sjjecial  assign¬ 
ment  editor  John  Solomon,  and  White 
House  reporter  Sonya  Ross. 

Tatro  spoke  about  the  fear  of  bomb¬ 
ings  he  and  his  family  endure  each  day  in 
Jerusalem. 

Mears  said  press  access  to  the  presi¬ 
dent  has  narrowed  steadily  over  the 
years,  thanks  to  an  “on-guard  sense”  from 
politicians. 

Ross  said  first  lady  Hillary  Rodham 
Clinton  is  far  more  accessible  on  trips 
than  her  husband. 

And  Solomon  said  the  White  House 
has  been  unusually  willing  to  turn  over 
documents  relating  to  the  controversy 
over  Democratic  political  fund-raising 
tactics.  He  said  the  strategy  appears  to  be 
to  release  the  documents  before  the 
Republicans  uncover  them  and  to  pro¬ 
vide  Americans  with  so  much  informa¬ 
tion  that  they  become  less  interested  in 
the  controversy. 


Voice 

Continued  from  page  24 

Last  year  the  Village  Voice  switched 
from  a  paid  circulation  to  free  in  Man¬ 
hattan,  but  continued  to  charge  readers 
in  New  York’s  other  boroughs  and  in 
neighboring  New  Jersey. 

The  move,  at  the  time,  raised  eyebrows 
among  industry  observers  who  won¬ 
dered  whether  or  not  the  Voice  could 
maintain  its  advertising  revenue  base 
without  paid  circulation.  But  Voice  exec¬ 
utives  have  maintained  that  the  switch 
was  a  success  and  will  start  out  with  a 
similar  scenario  in  Long  Island. 

The  introduction  of  the  Long  Island 
Voice  adds  to  the  Stem  Publishing  stable, 
headed  by  Leonard  Stem.  The  growing 
alternative  empire  now  includes  seven 


newspapers  with  a  combined  circulation 
of  750,000. 

Stem  Publishing’s  other  publications 
are;  the  Village  Voice,  OC  Weekly  in 
Orange  County,  Calif.,  LA  Weekly,  City 
Pages  covering  Mirmeapolis  and  St.  Paul, 
and  the  Seattle  Weekly  and  Eastside- 
week,  both  in  the  Seattle  area. 

The  company  also  purchased  the 
Twin  Cities  Reader  in  Minneapolis/St. 
Paul  in  March,  then  immediately  closed 
the  alternative,  effectively  eliminating 
City  Pages'  competition. 


Discrimination 
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against  employment  discrimination. 

Wong  says  he  performed  his  woric  in 
an  “exemplary  fashion,”  received  favor¬ 
able  performance  reviews  from  his  supe¬ 
riors,  and  met  all  conditions  of  his 
employment. 

There  was,  the  suit  goes  on,  an 
“implied-in-fact”  employment  contract 
with  ANG. 

Wong,  it  said,  believed  he  was  assured 
of  continued  employment  if  he  per¬ 
formed  his  duties  competently,  and  that 
he  would  not  be  discharged  or  demoted 
“for  other  than  good  cause  with  notice 
and  opportunity  to  improve.” 

Prior  to  his  dismissal,  Wong  claims,  he 
was  subjected  to  “arbitrary,  unfair  and  dis¬ 
honest  criticism.”  Since  his  firing,  he  says, 
he  has  suffered  “substantial  losses  in 
earnings  and  job  benefits.” 

In  an  interview  with  E&P,  Wong  said 
he  has  been  unable  to  find  a  full-time  job 
and  is  currently  freelancing  for  the  San 
Francisco  Examiner  and  other  publica¬ 
tions. 

According  to  the  suit,  white  employ¬ 
ees  at  the  Tribune  with  lesser  qualifica¬ 
tions  and  seniority  than  Wong  were 
retained  at  the  time  of  his  release. 

The  defendants,  the  suit  says,  acted 
“maliciously,  fraudulently  and  oppres¬ 
sively”  against  the  columnist  with  the 
intention  of  injuring  him  in  disregard  of 
his  rights. 

A  press  release  from  Wong’s  attorneys, 
J.  Gary  Gwilliam  and  Marguerite  Meade, 
avers  that,  following  Wong’s  discharge, 
ANG  has  hired  additional  columnists  and 
other  staff  members,  as  well  as  making  a 
“multi-million  dollar  purchase”  of  the  San 
Mateo  Times  on  the  San  Francisco  Penin¬ 
sula. 

Jim  Janiga,  ANG’s  vice  president  for 
human  relations  and  the  company’s  des¬ 
ignated  spokesman  in  the  matter, 
declined  to  comment  on  the  suit,  saying 
the  company  had  not  been  served  with  a 
complaint. 


At  the  time  of  Wong’s  firing  last  year, 
ANG  officials  denied  that  race  or  age 
were  factors  in  the  decision. 

The  suit  seeks  compensatory  and 
punitive  damages  plus  court  costs  and 
attorneys’  fees. 


Service 
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campaign  of  branding.  Creating  an 
image,  idea  and  familiarity  that  readers 
want  to  be  part  of 

Branding,  said  Clark,  “is  a  long-term 
strategy,  a  repositioning  of  the  paper. 
Don’t  look  for  immediate  sales  in  sin¬ 
gle-copies.  It’s  not  that  kind  of  cam¬ 
paign.” 

Results  from  March,  for  example,  show 
a  3%  increase  in  daily  circulation,  but  a 
decline  in  Sunday  circulation. 

Clark  encouraged  others  papers  with 
similar  goals  to  develop  brand  identities, 
to  create  ways  to  effectively  track  circu¬ 
lation  and  to  push  the  Audit  Bureau  of 
Circulations  to  allow  more  irmovative 
types  of  maiketing. 

“There’s  an  opportunity  to  creatively 
utilize  the  rules  in  place,”  said  Clark.”“Too 
often,  the  ABC  says  ‘no’  when  in  reality 
‘no’  is  a  request  for  more  information  and 
a  discussion  on  how  to  implement  the 
idea  or  plan  that  you  have,”  he  added. 


Happy  175th 

Along  with  Aprils  showers 
comes  the  175th  year  of  continuous 
operation  by  the  Sandusky  (Ohio)  Reg¬ 
ister. 

The  25,00()-circulation  afternoon 
paper  began  as  the  weekly  Clarion  in 
1822.  David  K.  Campbell,  a  printer  from 
Vermont,  was  the  paper’s  founder. 

In  1851  the  Clarion  was  sold  and  the 
name  changed  to  the  Daily  Register. The 
nameplate,  Sandusky  Register,  first 
appeared  in  1869  after  Isaac  Foster 
Mack,  Jr.  purchased  half  ownership. 

Today,  the  Register  is  still  owned  by 
Mack’s  descendants. 

Hunger  Coupons 

rHE  PHILADELPHIA  INQUIRER  and 
Philadelphia  Daily  News  said  their 
Check-Out  Hunger  campaign  raised 
$178,000  this  year,  up  $8,000  from  last 
year,  for  the  Greater  Philadelphia  Food 
Bank. 

The  papers  published  weekly 
coupons,  resembling  food  shopping 
coupons,  that  users  could  turn  in  with 
their  donations  at  area  supermarket. 
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ASNE  elects 
board  members 

All  four  women  who  ran  for  seats 
on  the  board  of  directors  of  the 
American  Society  of  Newspaper  Editors 
were  elected. 

A  total  of  eight  board  members  were 
elected  from  a  field  of  16  candidates.  The 
winners  will  join  12  other  board  members 
in  governing  the  society  for  the  next  year. 

ASNE  vice  president  Sandra  Mims 
Rower,  editor  of  the  Oregonian  in  Port¬ 
land,  moved  up  to  president.  She  succeeds 
Robert  Giles,  editor  and  publisher  of  the 
Detroit  News.  ASNE  secretary  Edward 
Seaton,  publisher  and  editor  in  chief  of  the 
Manhattan  (Kans.)  Mercury,  was  elected 
vice  president. 

Diane  McFarlin,  executive  editor  of  the 
Sarasota  (Fla.)  Herald-Tribune,  was  the 
leading  vote  getter  with  188  of  273  valid 
ballots. 

Also  elected  to  three-year  terms  and  the 
number  of  votes  they  received  were:  Karia 
Garrett  Harshaw,  editor,  Springfield  (Ohio) 
News-Sun,  185;  Piter  Bhatia,  managing  edi¬ 
tor,  the  Oregonian,  169;  Linda  Lightfoot, 
executive  editor,  the  Adifocate,  Baton 
Rouge,  La.,  156;  and  Wanda  Lloyd,  manag¬ 
ing  editor  for  features,  administration  and 
planning,  the  Greentnlle  (S.C.)  Neu^s,  150. 
McFarlin,  Harshaw  and  LightfixH  were 
incumbents. 

Elected  to  a  two-year  term  was  Rick 
Rodriguez,  managing  editor,  the  Sacra¬ 
mento  (Calif.)  Bee,  146  votes. 

Elected  to  one-year  terms  were  Edward 
Jones,  managing  editor,  the  Free  Lance- 
Star,  Federicksburg,  Va.,  143  votes;  and 
Ralph  Langer,  executive  vice  president  and 
editor,  the  Dallas  Morning  Neu>s,  142 
votes.  —  AP 

lAPA  Condemns 
Acts  Against 
Press  Freedom 

The  inter  American  Press  Associa¬ 
tion  issued  fourteen  official  resolu¬ 
tions  condemning  different  actions  against 
press  freedom  in  the  Western  Hemisphere 
at  the  end  of  its  Midyear  Meeting  held  in 
Panama  City. 

One  of  the  resolutions  condemns  the 
official  policy  of  harassment  by  the  Cuban 
government  against  independent  journal¬ 
ists  and  requests  that  the  government 
allow  an  lAPA  mission  on  Cuban  territory. 
Similar  requests  have  been  turned  down 
or  ignored  in  recent  years. 

The  IAEA  resolutions  are  designed  to 
uige  the  governments  to  cease  harassment 


against  media  and  journalists,  and  to  pro¬ 
tect  press  freedom.  They  are  generally 
addressed  to  the  three  branches  of  state 
power,  and  to  other  governmental  offices 
in  countries  where  press  freedom  has 
been  affected. 


No  News 
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the  day  after  returning  from  a  national 
high  school  journalism  conference  and 
competition,  sponsored  in  Phoenix  by  the 
Journalism  Education  Association  and  the 
National  Scholastic  Press  Association. 
Competing  against  newspapers  in  35 
states  and  Canada,  the  Spur  was  ranked 
eighth  in  overall  excellence  for  its  division 
(12-16  pages),Trevethan  disclosed. 

After  talking  to  Trevethan  and  the 
Spur’s  editors,  Union-Tribune  columnist 
Logan  Jenkins  mused  in  the  paper: 
“Though  San  Diego  police  have  recom¬ 
mended  felony  charges  and  students 
have  been  suspended,  the  newspaper 
closest  to  the  story  couldn’t  quite  see 
itself  as  the  messenger  of  news  that 
reflects  poorly  on  the  school.” 

In  reference  to  Stone’s  college  plans, 
Jenkins  observed:  “If  she  works  for  the 
Columbia  Missourian,  the  daily  campus 
newspaper,  she’ll  learn  to  talk  to  police 
and  find  out  if  an  investigation  of  a  brutal 
crime  is  underway.  She’ll  interview  any¬ 
one  who  knows  anything,  write  it  tight 
and  turn  it  in.  Cool,  professional. 

“Maybe  she’ll  look  back  someday  and 
wonder  why  she  or  her  friends  did  not 
report  this  difficult,  unpleasant  story 
when  it  first  broke. 

“Then  again,  she  may  be  relieved  she 
didn’t  have  to  grow  up  quite  as  fast.” 


Rights 
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the  paper  against  the  ASJA,  which  houses 
an  online  center  devoted  to  the  Times' 
electronic  rights  policy  and  has  charac¬ 
terized  the  paper’s  actions  in  the  past 
year  as  “backing  down.” 

Richieri,  on  the  other  hand,  says  that 
the  basic  principle  has  not  changed  and 
that  it  is  not  likely  to  change. 

The  Times  isn’t  the  only  major  news¬ 
paper  to  struggle  with  this  issue. 

In  fact,  it  is  so  contentious  that  a 
spokesperson  at  a  major  daily  refused  to 
discuss  the  topic,  saying  his  paper  did 
not  want  to  be  associated  with  the  New 
York  Times  in  any  published  article. 

Others  have  decided  upon  a  variety  of 
policies,  from  treating  all  copy  as  work 
for  hire,  to  paying  for  first-time  publica¬ 


tion  rights  with  additional  fees  for  elec¬ 
tronic  rights. 

“Buying  first-time  publication  rights  is 
our  main  policy,  but  we  don’t  buy  free¬ 
lance  work  without  the  electronic 
rights,”  says  Mary  Ann  Werner,  vice  presi¬ 
dent  and  counsel  of  the  Washington 
/3)sf.“Our  great  interest  is  to  ensure  that 
the  electronic  version  of  the  Washington 
Post  newspaper  be  a  complete  version  of 
the  product.” 

That  sentiment  was  echoed  by  Todd 
Engdahl  of  the  Denver  Post,  which  has 
no  official,  written  policy  but  in  general 
treats  all  freelance  work  as  work  for  hire. 

“Our  freelancers  are  paid  for  material 
they  produce  for  the  company,  and  we 
will  use  it  in  any  of  our  publications,” 
Engdahl  says.  “We  do  not  favor  a  sjTitem 
where  it  can  be  broken  out  by  products.” 

The  Boston  Globe  is  also  moving  in 
the  direction  of  treating  all  freelance 
work  as  work  for  hire.  Recently,  the 
paper  mailed  out  new  contracts  to  more 
than  3,000  writers,  informing  them  that 
the  previous  policy  of  buying  one-time 
rights  was  being  scrapped. 

The  paper  decided  to  do  so  in  part, 
says  managing  editor  for  administration 
A1  Larkin,  because  it  made  for  fewer 
administrative  headaches. 

The  G/ofec  could  then  be  sure  it  was¬ 
n’t  violating  any  agreements  by  placing 
the  entire  text  of  the  print  version  on  its 
Web  site. 

Larkin  says  the  freelancers  had  various 
reactions.  In  the  first  few  weeks,  approx¬ 
imately  750  signed  the  agreement,  saying 
they  were  happy  to  appear  on  the  site, 
while  others  accused  the  paper  of  trying 
to  take  away  rights  that  were  rightfull)' 
theirs. 

They  charged  the  paper  with  trying  to 
get  money  for  nothing  by  charging  read¬ 
ers  for  access  to  online  archives,  but 
Larkin  counters  by  saying  that  the  rev¬ 
enue  generated  from  people  hitting  the 
archives  doesn’t  come  close  to  covering 
the  cost  of  running  the  site. 

At  this  point,  few  papers  admit  to  mak¬ 
ing  a  profit  off  their  Web  sites,  and  the  idea 
that  they  are  making  money  off  putting 
freelance  work  online  without  paying 
additional  fees  is  far-fetched.  But  that’s  not 
guaranteed  to  be  the  case  forever. 

“I  do  think  that  as  a  whole  the  world  of 
electronic  publishing  is  in  its  infancy,”  says 
Terry  Schwadron,  deputy  managing  edi¬ 
tor  of  the  Los  Angeles  Times.  “There’s  a 
message  out  there  that  there’s  huge  pots 
of  money  being  made  that  need  to  be  dis¬ 
tributed  to  each  individual  contributor. 
Whether  we  will  make  profits  by  trading 
on  something  that’s  12  months  old,  trying 
to  balance  that  against  a  business  that  has 
decades  behind  it.  is  hard  to  tell.” 
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1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http:  // www.time-data.com 
e-mail:  star202C)@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


NEWSHOUNDS 


Contact  Jerry  Forney  at  Future 
Features  Syndicate;  407-259-3822 

http://www.spindata.com/ 

futrfeat/Newshounds.html 


AUTOMOTIVE 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fox:  (212)  254-7646. 


FREE  COMIC.  Call  (810)  549-6972 
Fill  your  vrhite  space  with  laughs 
Order  the  comic  ALEX  THE  UBRARIAN 


ENVIRONMENTAL 


REPORT  FROM  PLANET  EARTH. 
Weekly.  Camera-ready.  Straw  paper, 
Ployyards  from  old  tires.  Climate. 
MICHAELS  NEWS 
Route  5  Box  367 
Blacker  Falls,  Wl  54615 


The  mere  sense  of  living  is  joy  enough. 

Emily  Dickinson 


FEATURES  AVAILABLE 

GIVE  YOUR  READERS  a  new  slant  on 
relationships  with  "Love  &  Other  Neat 
Stuff"  on  love  and  spiritual  growth. 
Inform  them  about  world  religions  with 
"World  Faiths".  Weekly  or  twice 
monthly. 

Craig  Owen  (303)  337-3065 
E-mail:  cowendenmajordomos.com 


WEEKLY  HUMOR  COLUMN,  "I  got 
news  for  ya!"  by  (5eorge,  a  writer  who 
illustrates  absurdities  people  do  in  a 
unique  fashion,  galbitz@lvdi.com. 


OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  if  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  out¬ 
rageous  and  very,  very  funny. 

Joe  Hanley,  CI^IN  NEWS  SERVICE 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


RELIGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972. 


WORLD  WIDE  WEB 


WEEKLY  cyber-travelog  lightly  profiles 
offbeat  ond  inspiring  people  found 
olong  information  superhighway. 

Laura  Lee  (810)  652-2904 


RUN  YOUR  AD  12, 26, 52X 
Call  (212)  675-4380,  ext.  170 


ANNOUNCEMENTS 

INVESTORS  WANTED 

NEWSPAPER  BROKERS 

CAPITAL  MONEY  (From  $25,000) 
needed  for  newspaper  expansion. 
Important  grovrth  potential. 

Fox  (011)689  423  356 

700  Sold-Est.  1959  1 

W.B.  GRIMES  &  COMPANY  ! 

P.O.  Box  442 

Clarksburg,  MD  20871  j 

Larry  Grimes-Pres.-(301 )  540-0636  : 

Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94  i 

NEWSPAPER  APPRAISERS 

74  YEARS  OF  EXPERIENCE 

Wren  Barnett,  South  (704)  698-0021  j 

See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 

BILL  MATTHEW  COMPANY  conducts  ; 
professional,  confidential  negotiations  j 

ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 

for  sale  and  purchase  of  highest  quol-  j 
ity  daily  and  weekly  newspapers  in  the  : 
country.  i 

Before  you  consider  sale  or  j 

Apprai  sals/  Brokerage 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

purchase  of  a  property,  you  should  call  1 
(813)733-8053  j 

or  write  Box  3364,  Clearwater  Beach,  j 
FL  34630.  No  obligation  of  course.  i 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  *  Brokers 
(561)368-4352 

123  NW  13th  St.,  Suite  214-7 

Boca  Raton,  FL  33432 

JAMES  W.  HAd,  JR.  \ 

Newspaper  | 

Sales,  Appraisals,  Consultations  ; 

Jim  Hall  Media  Services  i 

410  Elm  St.,  Troy,  AL  36081  i 

(334)566-7198  j 

Fax  (334)  566-01 70.  j 

Confidential  Appraisals 

nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
(301)540-0636 

MEDIAAMERICA  BROKERS  j 

Lenox  Towers,  Suite  1 000  j 

3390  Peachtree  Rd.  NE  i 

DAVID  R.  STILL 

Etox  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

Atlanta,  GA  30326  : 

(404)  364-6554  Fax  (404)  364-6533  \ 
Lon  W.  Williams  i 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

I 


Bolitho-Cribb  Report:  http://www.crlbb.com 


Confidential  Appraisal  for  Bolitho-Cribb 

Estate,  ESOP,  Partners,  &  AsSOCiateS 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

EstaW/efteO  In  1923  * 

1  Annette  Park  Drive,  Bozeman,  406*586^621 
MT  5971 5  email;  JcrlbbOlmLnet  Fax  406-586-6774 


Ettabllehed  In  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail;  JcrlbbOlmLnet 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CH,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultonts-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southvrest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


FLORIDA  -  Established  weekly  news¬ 
papers  -  over  $1.5  million  gross.  Good 
cash  flow  available.  Cash  sale  only. 
Call  C.  Berky,  (561)  368-4352.  Confi¬ 
dentiality  Agreement  Required. 


MIDWEST:  Paid  weekly  newspaper, 
60%  growth  in  last  two  years,  excellent 
cash  flow,  $560,000  revenues. 
BOLITHO-CRIBB  &  ASSOCIATES 
John  T.  Cribb  (406)  586-6621 . 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
AusHn,  TX  78703,  (512)  476-3950. 


NORTHWEST  -  Zone  9  Business 
Monthly.  John  Fournier,  Fournier 
A4edia,  (509)  786-4470. 


The  longer  the  title,  the  less  important  the 
job. 

George  McGovern 


NEWSPAPERS  FOR  SALE 


SHOPPERS:  Tennessee  $875,000, 
South  Carolina  $150,000;  DINING 
GUIDE,  Florida,  $95,000.  Mayo 
Communications,  (81 3)  971  -2061 . 


SOUTHERN  NEW  ENGLAND 
WEEKLY.  Shopper/news  and  features. 
Sales  $200,000-t-.  Growing  every 
week.  Ideal  location.  Perfect  for  couple 
with  advertising  background.  Possible 
50'%  ownership.  $150,000.  Reply  to 
Box  081 47,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  qualiW  papers  and  groups. 
Management  vrefcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  FOR  SALE 


FOR  SALE:  Popular  monthly  news 
magazine  that  could  easily  become 
wemdy.  Owners  have  many  other  busi¬ 
ness  interests.  Located  in  hunting,  fish¬ 
ing  and  auto  racing  country.  $50,000 
firm.  Write:  The  Observer,  P.O.  Box 
258,  Portage,  Wl  53901. 


PROFITABLE,  well  established  regional 
business  publication.  Hempstead  & 
Company  Inc.  (609)  795-6026. 


NEWSPAPER  BROKERS 


“2nd  Generation  Newspaper  Broker" 
Experien^  e  ProfesskHial 

Bolitho  -  Taylor 
Media  Service 
(405)421-9600 

Dailies  mWeeUies 
Individuab  aCroups 
I'ThomMaBoHlhO  ll5S.BR»dway»  Ada.  OK  74820 
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EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKRCX)M 

FERAG  EQUIPMENT 

SQUeeze  Lenses 

Herb  Carlbom  -  CK  Optical 

(310)372-0372.  j 

FERAG 

MAILROOM 

EQUIPMENT 

MAILROOM  EQUIPMENT  j 

Standlee  and  Associates,  Inc.  : 

(407)273-5218  Fox  (407)  273-901 1  j 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 

Refurbished  odd  on  pockets 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Coll  MidAmerica  Graphics  at 
(800)  356-4886. 

TIME  HAS  ARRIVED! 

VALLEY  REMANUFACTURING  CO. 
has  recently  traded  in  a  GMA  SLS 
1000  Inserter,  Configuration  of  6:1 
Single  Drop  (Six  Inserts  into  one 
Jocket). 

The  Inserter  is  approximately  5 
years  old  and  has  been  used  in  a 
smaller  environment  with  excellent 
maintenance.  The  Gripper  Conveyor 
off  the  Inserter  is  extruded  aluminum 
and  can  be  configured  to  fit  your 
application.  Also,  available  with  this 
Inserter  is  a  GMA  Hopper  Feed  Loader 
for  the  Main  Jacket  position. 

IMMEDIATE 

AVAILABILITY 

For  more  information 
please  coll  our  main  office  in 
Allentown,  PA 

@  (610)  820-9669  and  ask  for 
BRUCE  SEIDEL,  PRESIDENT 

FOR  SALE 
VARIO-DISC 

INSERTING 

SYSTEMS 

QUAinnY  AsniiePHCL 
AVMLMLI  PtR  SYSTEM 

INSERTING  DRUMS  4  *200,000 
(3  VP)-  w/Related 

Equipment  & 

Conveyor 

VARIO-DISC 

UNWINDING  STATIONS  8  *125,000 
-  w/Buffer 

Pacer,  Disc  Changer 
&  Conveyor 

VARIO-DISC 

COMBI-  STATIONS  -  4  *400,000 
w/Bufler  Pacer,  Disc 

Changer  &  Conveyor 

MULTI-CELL  . 

COMPLEX  10  *100,000 

of  3  Stackers 

All  equipment  must  be 
removed  by  Sept.  1st 

II  ||  | 

MELVILLE.  N.Y. 
CONTACT:  J.  WILLS 

(5161  aas-soos 

FAX  (5 16)  843-2280 

INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM’S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 

Nationwide  TELEMARKETING 
(800)  950-8475 

Horace  Southward 

LEVIS  NATIONAL,  INC. 

SINCE  1968 

"We  Deliver  More  Homes  to 

Your  Newspaper" 
Guaranteed  Quality  Telemarketing 

1  (800)  495-2688 

BLENKARN 

Your  Telemarketing  Partner 

JEFF  BLENKARN  (616)  458-661 1 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

TOM  ZGONC  (800)  776-6397 

CIRCULATION  2000  INC. 

Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 

E-mail:  CIRC2000@aol.com 

CLASSIFIED  SOFTWARE 

SOFTWARE  (or  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http:/ /www.fakebrains.com/ scout. 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualilv 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

Purity  of  heart  is  to  will  one  thing. 

Kierkegaard 

WE  ACCEPT 
MASTERCARD/VISA 

FOR  PAYMENTS 

_ PRESSES _ 

1982  HARRIS  VI 5D  press  with  JF25 
folder,  brush  dampening,  oil  both,  run¬ 
ning  circ.  register,  sidelay,  motorized 
roll  stands,  1989  Count-O-Veyer,  com¬ 
plete  press  reconditioned  in  1989  at 
cost  of  $150,000,  running  daily  in 
Oklahoma,  complete  with  all  8  units 
$225,000,  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 1 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOINA  D30  C96 

FOR  SALE:  1986  6/u  Harris  V15D;  2/ 
u  GOSS  Community  $50,000,  1/u 
GOSS  Community  $36,000;  4/u  V25 
HARRIS  Rebuilt  w/JF  25  folder  & 
splicers;  5/u  1979  HARRIS  VI  5A 
$96,000;  8/u  GOSS  Community  w/2 
folders;  5/u  rebuilt  RZ300;  5/u 
HARRIS  Ml  10. 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


PRESSES 


Qujity  tfwt  imka  in  Imorcukin  workfwide 

Stitafr— t; 

OCompM*  PrMSM 
O  AdcMiont  to  Exitting  ProMM 
O  3<otor  SaloNitM 

□  441i  AfTongomoni#  l.U 

a  Stacfcod  UiM 
O  Intograi  RoU  Stand  Unit* 
a  HaV  and  Quartar  Foldara 
OCulolf:2(r.21V4’-2r-22S* 

□  1 8,500  CO  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  |  VA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSit 


CONSULTANTS 


FREE  CONSULTATION 
NEED  CIRCULATION  INCREASES? 
IPC 

WE  KNOW  PROMOTIONS 
CAa  (800)  243-7659 


RETIRED  award-winning  publisher 
reveals  all  of  his  secrets.  For  my  FREE 
REPORT  "Six  weeks  to  o  better  weekly 
newspaper"  fax  address  to  01 1  (506) 
228-4421  (Living  now  in  Costa  Rica) 
or  E-mail:  towerbf@aol.com 

DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
Call  (212)  675-4380 


PRESSES 


PRESSROOM 

2  UNIT  GOSS  METRO  22  3/4'  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  arxl  arfgle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42'  or  45'  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4'  c.o. 

Northeast  Industries  (800)  821  -6257 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 

WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 
WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817 

Fax  (770)  590-7267 _ 

TABLOID  COIN  Operated  Newsrocks. 
Yellow  preferred. 

Please  call  (908)  870-9338,  Mike. 

Nothing  happens  unless  first  a  dream. 

Corf  Sandburg 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Porollel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)842-1357 
P.O.  Box  1952 

_ Albuquerque,  NM  87103 _ 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Doily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAU  TOLL  FREE  (800)  657-21 10 


All  serious  daring  starts  from  within. 

Eudora  Welty 
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HELP  WANTED 


ACCOUNTING 


ACCOUNTING  MANAGER 
We're  seeking  an  experienced  man¬ 
ager  with  strong  leadership  skills  to 
supervise  A/R  personnel,  perform  rate 
&  cost  analysis,  conduct  billing  system 
audit,  ensure  staff  are  cross-trained, 
assist  in  i.d.  of  department  systems 
needs,  assist  w/planning  &  implemen¬ 
tation  of  deportment  projects/ 
objectives,  &  be  responsible  for  team 
development  &  motivation.  Require¬ 
ments:  accounting  degree  &  com¬ 
puterized  accounting  systems  & 
spreadsheets,  hands-on  knowledge  of 
billing  procedures  &  processes;  experi¬ 
ence  in  work  flow  and  work  process 
analysis;  strong  interpersonal  &  com¬ 
munication  skills;  knowledge  of  princi¬ 
ples  of  supervision,  training,  & 
performance  evaluation,  ability  to 
develop  &  motivate  employees  in  a 
team  environment,  excellent  customer 
service  skills  and  ability  to  establish/ 
maintain  effective  working  rela¬ 
tionships.  Auditing  experience  desired. 
Newspaper  experience  a  plus.  The 
Herald  offers  competitive  salary/ 
benefits  package  including  medical, 
dental,  401  (k),  life,  tuition  reimburse¬ 
ment  &  generous  vacation  accrual.  Send 
cover  letter,  resume,  salary  requirements 
to:  The  Herald,  Attn:  HR,  P.O.  Box  930, 
Everett,  WA  98206. 


ADMINISTRATIVE 


AMERICAN  PUBLISHING  CO.,  owners 
of  over  300  daily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•  Publisher  Trainees 

•  Advertising  Trainees 

•  Circulation  Managers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fostest  growing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  606  N.  Van  Buren,  Marion,  IL 
62959. 


ARE  YOU  PRESENTLY  an  exceptional 
advertising  director?  Do  you  feel  you 
hove  the  necessary  talent  and  experi¬ 
ence  ta  be  a  community  newspaper 
publisher,  but  need  that  "first 
opportunity?"  We're  searching  for  a 
uniquely-qualified  individual,  whose 
main  (proven)  strengths  are  in  devel¬ 
oping  advertising  revenues-and  peo¬ 
ple.  You'll  work  in  the  beautiful 
Southern  California  mountain  com¬ 
munities  of  Lake  Arrowhead  and 
Crestline,  vdiere  we  operate  two  popu- 
lor  weekly  newspapers  and  a  shopper. 
We  neea  a  charismatic  leader  to  lead 
and  coach  our  talented  staff  to  further 
success.  We're  a  growing  community 
newspaper  company,  operating  60 
publications  in  the  Midwest  ond  West 
and  we're  people-oriented.  The 
beginning  salary  and  annual  bonus 
potential  for  this  position  is  in  the 
$50's.  Company  car,  profit  sharing 
and  good  benefits  program.  Send 
thorough  resume  with  your  vocational 
goals,  pay  history  and  references  to 
General  Manager,  Brehm  Communica¬ 
tions,  P.O.  Box  28429,  San  Diego,  CA 
92198. 


What  you  thought  was  freedom,  was  just 
tree. 

Bono 


ADMINISTRATIVE 


BUSINESS  MANAGER/ 
GENERAL  MANAGER 

Special  opportunity  to  manage  110 
year-old  weekly  newspaper  and 
quarterly  magazine  with  circulation  in 
major  metropolitan  market.  Responsi¬ 
ble  for  production,  sales,  marketing 
and  circulation.  Prefer  degree  in  Busi¬ 
ness,  Accounting,  and/or  Advertising/ 
Marketing.  Need  excellent  communica¬ 
tion  and  math  skills,  presentation  skills, 
marketing,  sales  and  problem  solving 
abilities,  and  knowledge  of  computer 
and  software  applications,  (Lotus  1,  2, 
3-WP  or  Microsoft  Word).  Strong 
leadership,  decision  making  skills  and 
knowledge  of  printing  industry  (price 
negotiation,  comparisons  etc.)  would 
be  most  helpful.  Fox  resume  (215) 
546-0349  or  send  to:  F-96,  P.O.  Box 
2066,  Philadelphia,  PA  19103. 


PUBLISHER 

ARE  YOU  READY  TO  MAKE  A 
CAREER  MOVE?  The  Community  Press, 
a  leader  in  the  suburban  publishing 
business,  is  seeking  an  individual  to 
lead  our  East/Northeost  group.  As 
Publisher  of  1 1  weekly  newspapers 
and  other  specialty  publications,  you 
will  be  responsible  and  accountable  for 
profit  and  the  overall  operation,  includ¬ 
ing  advertising  sales,  editorial,  circula¬ 
tion,  and  prepress. 

We  are  seeking  a  candidate  with  a 
minimum  of  4  years  experience  in 
senior  management  within  the  pub¬ 
lishing  industry.  Community  involve¬ 
ment  and  promotional  skills  required. 
Successful  candidates  must  have  the 
ability  to  produce  positive  results,  com¬ 
municate  well,  be  a  leader  in  the 
market,  and  enjoy  working  as  part  of  a 
team 

We  offer  an  excellent  compensation 
and  benefit  package.  If  you  are 
interested  in  this  career  opportunity, 
send  your  resume  and  salary  require¬ 
ments  to: 

Human  Resources  Manager 
The  Community  Press 
4910  Para  Drive 
Cincinnati,  OH  45237 
FAX:  (513)  242-2649 

_ No  phone  calls,  please _ 


EARN  $40,000-t 

Crime  magazine  needs  local  manage¬ 
ment.  Any  area.  Set  up  and  ready. 
$5,000.  (800)  357-6807 


GENERAL  MANAGER  to  run  group  of 
weekly  newspapers  in  North  Louisiana. 
Looking  for  newspaper  person  with 
hands-on  operoting  experience  for 
growing  company  with  competitive  pay 
and  excellent  benefits.  Send  resume  to: 
Publisher,  P.O.  Box  400,  Abbeville,  LA 
70510. 


ADMINISTRATIVE 


DIREaOR  OF  OPERATIONS 
We  are  seeking  the  right  person  to 
head  our  commercial  printing  division. 
The  successful  candidate  will  possess  o 
thorough  knowledge  of  pressroom 
operations  with  a  strong  knowledge  of 
Goss  Community  press  lines  and  a  par¬ 
ticularly  strong  knowledge  in  the  pre¬ 
press  and  computer  area.  Experience 
in  commercial  sales  a  plus.  Candidate 
must  have  strong  management  skills 
with  a  proven  track  record  in  devel¬ 
oping  solid  operating  margins  as  this 
position  will  have  full  responsibility  for 
oil  aspects  of  plant  operations.  Enjoy  a 
quality  midwestern  lifestyle  with  a  solid 
and  growing  organization.  To  apply  in 
strict  confidence,  send  resume  INCLUD¬ 
ING  SALARY  HISTORY  to  W.  R. 
Welsh,  president,  1 23  W.  1 7th,  Box 
O,  Syracuse,  NE  68446. 


ADVERTISING 


ADVERTISING  DIREQOR 
We  need  leader  for  advertising 
department  who  can  train,  motivate 
staff  of  six,  creatively  lead  the  depart¬ 
ment  to  new  levels  of  productivity.  Tri¬ 
weekly  newspaper,  and  monthly 
tourism  magazine  in  heart  of  the  Great 
Smoky  Mountains.  Great  market! 

Write:  Advertising  Director  Position 
The  Enterprise  Mountaineer 
P.O.  Drawer  1 29 
Woynesville,  NC  28786 


ADVERTISING  DIREaOR 
Excellent  career  opportunity  in  north¬ 
ern  Michigan's  top  growth  market. 
Expanding  28,000  daily,  40,000  Sun¬ 
day  in  beautiful  Lake  Michigan  resort 
community.  We  seek  a  candidate  with 
exceptional  motivational,  training, 
communication,  planning  and  market¬ 
ing  know-how.  Reply  to  Zeke  Fleet,  The 
Record-Eagle,  1  20  W.  Front  Street, 
Traverse  City,  Ml  49684.  No  phone 
calls,  please. 


ADVERTISING  SALES  MANAGER/ 
MARKETING  DIREOOR 

Kansas  City  area  group  of  weekly  com¬ 
munity  newspapers  is  seeking  an  excep¬ 
tional  individual  with  a  proven  track 
record.  Candidate  will  manage  and 
expand  the  existing  sales  staff  in  a 
twice  weekly  TMC  news  product  and 
specialty  publications.  Our  compensa¬ 
tion  package  is  extremely  competitive 
and  flexible  for  the  right  person.  Com¬ 
pensation  package  includes  401  (k) 
and  ESOP.  Please  send  resume  and 
salary  requirements  to  Box  08140, 
Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER: 
Metro  alternative  weekly  in  high- 
growth  western  city  needs  a  leader. 
Quality  product  and  operation,  ready 
for  the  next  phase.  Resume  and  cover 
letter  in  total  confidence  to  Box  08143, 
Editor  &  Publisher. 


t's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  /50J 
^holder.  If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or 
coiTipunies),  seal  your  reply  in  on  envelope  addressed  to  the  E&P  Classified 
Advertising  Department  with  on  attached  note  listing  the  newspapers  or 
jcomponies  you  do  not  wont  the  reply  to  reach.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discord  your  reply. 


_ ADVERTISING _ 

ADVERTISING  SALES  OPPORTUNITY 
for  an  aggressive  self-motivated  indi¬ 
vidual  who  knows  retailing  and  is  not 
afraid  to  ask  for  the  business.  Estab¬ 
lished  weekly  looking  to  expand  od 
revenues  with  niche  marketed  prod¬ 
ucts.  Test  marketing  points  to  success. 
Zoned  growth  can  provide  manage¬ 
ment  opportunity.  Newspaper  retail 
advertising  sales  experience  helpful. 
Send  resume  and  sales  track  record  to 
Box  P25D,  1  Irving  Place,  New  York, 
NY  10003. 


AD  DIRECTOR:  Creative  advertising 
and  marketing  executive  for  1 7,000 
AM  on  Wasnington's  beautiful 
Olympic  Peninsula.  Challenging 
market.  Good  staff.  Excellent  company. 
Shirtsleeve  skills  needed.  Experience 
and  enthusiasm  essential.  Letter, 
resume,  references  to  Publisher, 
Peninsula  Daily  News,  P.O.  Box  1330, 
Port  Angeles,  WA  98362. 


ADVERTISING  DIRECTOR:  Richner 
Communications,  an  award-winning 
group  of  paid  community  newspapers 
and  shopping  guides  in  affluent  Long 
Island,  NY.,  market  seeks  a  results- 
oriented  professional  to  coordinate  our 
sales  management  team.  You  will  work 
closely  with  the  publisher  and  lead  a 
team  of  30+  managers  and  account 
execs  responsible  for  all  display,  FSI 
and  classified  sales. 

Your  experience  should  include  staff 
development  and  training,  major 
accounts  management,  and  innovating 
strategies  for  growth  in  a  competitive 
market.  Experience  launching  new 
publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans. 

Send  resume,  salary  history  to:  Richner 
Communications,  379  Central  Ave., 
Lawrence,  NY  11559;  Fax  (516)  569- 
4942,  Attn:  Louise. 


ADVERTISING  DIREQOR  -  Been  wait¬ 
ing  for  the  right  opportunity??  This  is 
it! I  Motivated  individual  needed  to 
manage  an  award  winning  tri-weekly 
in  a  high  growth,  beautiful  market! 
Prior  newspaper  sales  and  manage¬ 
ment  experience  required.  Salary  and 
commissions  in  the  High  30's.  Strong 
benefit  package  including  401  (k). 
Chance  to  move  up  into  publisher  posi¬ 
tion  with  this  group.  Send  resume  & 
references,  current  salary  immediately 
to  Journal-Tribune,  c/o  Steve  Edwards, 
P.O.  Box  547,  Seneca,  SC  29679. 

ADVERTISING  SALES 

Aggressive,  professional  advertising 
sales  people  wanted  for  aerospace/ 
military  publications  in  Southern  Cali¬ 
fornia.  Successful  applicants  will  have 
solid  body  of  work  experience  in 
advertising  sales  (print  media).  We 
need  self-motivated,  goal-oriented 
individuals.  Wages  ore  combined 
guarantee  plus  commission,  with 
emphasis  on  commission  -  we  are  sales 
oriented! 

Send  your  resume  with  cover 
letter  to: 

Aerotech  News,  Attn:  Paul  Kinison 
456  East  Avenue  K-4,  Suite  8 
Lancaster,  CA  93535 
or  fax  to  (805)  723-7757 
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_ ADVERTISING _ 

ADVERTISING 
ASSOCIATE  PUBUSHER 
ARE  YOU:  Experienced  in  od  sales  to 
tlie  Interior  Design  industry. 

•  Looking  to  live  in  SE  Florida. 

•  Well-established  TRADE  magazine 
needs  someone  with  a  vision. 

FAX  resume  to  TCI:  (954)  570-3275 

CLASSIFIED  ADVERTISING  SALES 
MANAGEMENT 

The  Florida  Times-Union  has  2 
challenging  classified  advertising 
career  opportunities.  Be  a  part  of  a 
multi-faceted  sales  management  team. 
We  as  the  leader  in  advertising  and 
information  strongly  believe  in  suc¬ 
cession  planning.  Our  qualified  candi¬ 
date  must  possess  proven  sales  and 
management  experience,  with  excep¬ 
tional  communication  skills,  both  writ¬ 
ten  and  oral.  These  creative  individuals 
must  be  highly  motivated  with  the 
ability  to  positively  lead  and  coach  an 
outside  sales  team  in  a  fast-paced 
environment. 

The  committed  candidate  will  work 
diligently  to  coach,  train  and  guide  a 
team  of  dynamic  advertising  sales  pro¬ 
fessionals  and  develop  sales  skills  to 
optimum  performance  levels.  We  are 
seeking  sharp  and  seasoned  pro¬ 
fession's  with  sophisticated  marketing 
experience  and  the  ability  to  determine 
and  satisfy  customer  needs  with  a  wide 
variety  of  products  inclusive  of  online, 
audio-text,  direct  mail,  as  well  as 
newspaper  advertising. 

We  offer  a  competitive  base  with 
unlimited  earnings  potential  and 
excellent  benefits  package. 

To  take  advantage  of  this  exciting 
career  opportunity,  send  or  fax  cover 
letter  and  resume,  along  with  salary 
requirements  to:  The  Florida  Times- 
Union,  Attn:  Employment  Manager, 
P.O.  Box  1949,  Jacksonville,  FL 
32231,  fox:  (904)  359-4695. 

We  are  a  DRUG-FREE  WORKPLACE 

_ EOE _ 

Our  Advertising  Department  has  an 
opening  for  a  REGIONAL/NATIONAL 
SALES  MANAGER.  The  successful 
candidate  will  hove: 

•Experience  with  Microsoft  Office  and 
A4acintosh 

•Must  have  excellent  written  and  verbal 

communication  skills 

•Minimum  of  five  years  of  media  sales 

experience 

•Minimum  of  two  years  management 
experience 

•Marketing,  Business  or  Advertising 
degree  preferred. 

To  apply  for  this  position,  send 
resume/application  to: 
Human/Organizational  Development 
The  Bakersfield  Californian 
P.O.  Bin  440 

Bakersfield,  CA  93302-00440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre- 
employnient  physical  and  drug  screen. 
EEO/MF/H 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
Topics  Newspapers,  publishers  of  14 
suburban  weekly  and  one  daily  paper 
in  the  fast-growing  Indianapolis  area, 
is  looking  for  a  sales  pro  to  lead  it's  dis- 
pl<y  od  staff  of  1 3.  The  right  candidate 
will  hove  5  years  of  newspaper  experi¬ 
ence  with  at  least  one  year  being 
supervisory.  We  offer  an  excellent  com- 
ensation  package  including  salary, 
onus,  401  (k),  and  health  benefits. 
Send  resume  ta:  Topics  Newspapers, 
13095  Publisher's  Drive,  Fishers,  IN, 
46038.  Attn:  Scott  Gause. 


CLASSIFIED  SALES  MANAGER 

We  have  an  opportunity  for  a  sea¬ 
soned,  aggressive  professional  to  grow 
our  Real  Estate  sales  by  implementing 
sales  and  marketing  strategies  and 
managing  the  sales  staff  to  consistently 
meet  or  exceed  sales  and  services 
objectives.  The  right  candidate  shauld 
have  a  minimum  of:  4-year  college 
degree,  preferably  in  marketing,  busi¬ 
ness  and/or  communication  courses, 
or  equivalent  experience;  2+  years' 
newspaper  experience  required; 
excellent  managerial  skills; 
demonstrated  advertising  sales  success: 
gaod  interpersonal,  organizational 
and  time  management  skills;  and  the 
ability  to  develop  and  implement 
creative  solutions  to  advertising 
challenges.  This  is  an  excellent 
opportunity  to  work  for  one  of  CT's 
oldest  and  most  respected  employers. 
We  offer  a  competitive  compensation 
and  benefits  package.  Reply  with 
resume,  cover  letter  and  solanr  require¬ 
ments  to  The  Hartford  Courant, 
Employee  Services  D^artment,  285 
Broad  Street,  Hartford,  CT  061 1 5. 

THE  INDIANA  GAZETTE  has  an  open¬ 
ing  for  a  Director  of  Advertising.  We 
are  a  family-owned  operation  that 
produces  a  paper  7  days  a  week. 
Candidate  must  hove  a  college  degree 
and  possess  strong  leadership,  motiva¬ 
tion  and  selling  skills.  This  job  offers  a 
competitive  salary  plus  commission 
along  with  excellent  benefits  package. 
Sena  resumes  to  Box  08144,  Editor  & 
Publisher. 

AUTOMOBILE  SALES  EXECUTIVE 
Mid-size,  Zone  4  newspaper  located  in 
South  Florida,  is  looking  lor  on  account 
executive  to  join  our  automotive  team. 
The  person  we  are  looking  for  will 
have  at  least  five  successful  years  of 
automotive  newspaper  advertising 
sales  experience.  Excellent  written  and 
verbal  skills  are  essential.  We  offer  com¬ 
petitive  pay  and  benefits  package. 
Reply  to  Box  08154,  Editor  &  Pub¬ 
lisher.  Drug-free  workplace.  EOE. 


E£fP*s  Classified 


9ilE  A/EWSPAPER 
IMWSIlir’S  MEEIIMB 
PLACE. 

(2U)  6754380 

http://www.iiic<llaiof».com 


_ ADVERTISING _ 

DIREaOR  OF  SALES  AND 

BUSINESS  DEVELOPMENT 
Region:  National 

Compensation:  Six-Figure  Package 

Emerging  Internet  content  company 
seeking  energetic,  self-motivated 
persons  to  develop  Internet  classified 
advertising  support  to  the  media  and 
other  industries.  Experience  in  news¬ 
paper  advertising  or  real  estate  sales  a 
plus.  Must  have  goad  presentation 
skills.  Entrepreneurial  and  business 
development  skills  important.  Send 
resume  and  sabry  history  to: 

CbssiFirb  Network,  Inc. 

E-mail:  salesScbssifind.com 
FAX;  (619)  874-3690 
"Letting  Technology  Work  For  You* 

_ CIRCUIATION _ 

CIRCULATION  DIREaOR 

For  a  20,000,  7-doy  daily  in  north 
Central  Massachusetts.  Candidate  must 
hove  a  minimum  of  5  years  of  Circulo- 
tion  Management  experierKe  in  a  com¬ 
petitive  market.  A  proven  record  of 
circulation  growth  and  expense  man¬ 
agement  a  must.  Excellent  pay  and 
benefits.  This  is  a  key  position  br  a 
results  driven  company.  Send  resume, 
salary  history  and  references  to  Pub¬ 
lisher,  Sentinel  &  Enterprise,  808  Main 
Street,  Fitchburg,  MA  01 420. 

CIRCUIATION  MANAGER  -  Northwest 
Ohio  6-day  daily  newspaper,  6,500 
paid  circulation  with  1  4,000  TMC, 
seeks  an  experienced  Circulation 
Manoger  to  lead  our  department.  We 
offer  a  competitive  salary,  and  benefits 
package  including  a  401  (k).  If  you 
have  at  least  2  years  of  solid  Circula¬ 
tion  experience,  and  are  looking  for  an 
opportunity  with  a  growing  company 
in  a  good  market,  send  resume  and 
sabry  history  to:  Rodd  Hab,  corporate 
circulation  director.  Brown  Publishing 
Company,  542  N.  Barron  St.,  Eaton, 

OH  45320. _ 

CIRCULATION  DIVISION  MANAGER 
Copley  Newspapers,  a  Chicago  sub¬ 
urban  newspaper  chain,  is  looking  for 
an  individual  to  manage  the  circulation 
operation  at  their  daily  newspaper 
located  in  Waukegan,  IL.  The  ideal 
candidate  will  possess  excellent  people 
skills  plus  a  minimum  of  4  years  af 
experience  in  all  area  of  circulation 
with  a  proven  track  record  of  circub- 
tion  growth.  Hands-on  supervisory 
experience  is  a  must.  A  degree  in  busi¬ 
ness,  marketing  or  related  fields  is  a 
plus.  We  offer  a  competitive  salary 
and  benefits  including  medical/dentol/ 
vision/401  (k). 

Send  resume  and  sabry  history  to: 
Copley  Newspapers 
P.O.  Box  129 
Plainfield,  IL  60544 

_ ATTN:  VP  of  Circubtion _ 

IMMEDIATE  OPENING  for  o  Circula¬ 
tion  Manager.  Midwest  daily  9,000 
circubtion  looking  for  an  assistant  or 
district  manager  ready  to  move  up. 
Include  resume  and  pay  required,  send 
ta  Box  08142,  Editor  &  Publisher. 

Mellow  Yellow  you  my  fellow. 

UI'P 


_ CIRCULATION _ 

CIRCUUTION  DIRECTOR  WANTED: 
Six-day  local  newspaper  in  South 
Georgia,  7,500  circulation,  is  seeking 
growth-oriented  individual  to  develop, 
execute  and  manage  marketing 
strote^  dedicated  to  customer  service. 
Must  nave  circubtion  experience,  be 
sales  driven  and  possess  excellent 
communication  skills.  Competitive 
salary  and  benefits  pockage.  Reply  to 
S.  Jane  Benton,  The  Observer,  P.O. 
Box  889,  Moultrie,  GA  31776. 

CIRCUIATION  MANAGER 
A  motivated  professional  is  sought  to 
grow  the  circubtion  of  two  northern 
Indiana  dailies  with  current  combirred 
circubtion  of  15,000.  The  ideal  candi¬ 
date  has  demonstrated  ability  in  the 
management  of  traditional  circubtion 
and  distribution  functions,  but,  more 
importantly,  is  willing  and  able  to 
develop  and  implement  aggressive  and 
imaginative  sales  strategies  utilizing 
both  new  and  proven  concepts.  Indi¬ 
vidual  must  be  on  excellent  com¬ 
municator,  be  team-oriented,  have  com¬ 
petitive  market  experience  and  a 
Strang  desire  to  be  a  leader  in  the 
circubtion  growth  of  two  newspapers. 
Company  offers  tremendous 
opportunity  to  succeed  along  with  com¬ 
petitive  salary  and  incentive  and 
benefit  packages.  Resume  and  salary 
requirements  may  be  sent  to  Jim 
Widner,  publisher,  at  the  Wabash 
Plain  Dealer,  1 23  West  Canal  Street, 
Wabash,  IN  46992,  fax:  (219)  563- 
0816;  e-moil:  jvndnet^ntronix.com. 
CIRCULATION  MANAGERS  -  Three 
time  a  week  paid  product  in  Northern 
California.  $22,000  to  $30,000  plus 
incentives.  Small  seven-day  daily  in 
Northern  California.  $25,000  to 
$40,000.  Want  someone  experienced 
in  paid  and  free  delivery,  with  strong 
soles  background.  Call  Darell  Phillips 
at  (209)  239-3531 . 

CIRCULATION 

COMPUTER  SYSTEM  MANAGER 
(COLUER  JACKSON) 

Responsibilities  include  designing  and 
writing  requested  reports  using  UDMS 
report  writer,  troubleshooting  equip¬ 
ment  and  process  malfunctions,  testing 
new  releases  and  enhancements, 
scheduling  and  prioritizing  work 
requested  from  circubtion  personnel 
and  training  users.  Knowledge  of 
circulation  distribution  processes 
necessary.  Must  be  organized  and 
detail-oriented.  Strong  communication 
and  leodership  required. 

Send  resume  to: 

Elvin  Taylor 
Dayton  Daily  News 
45  S.  Ludlow  Street 
Dayton,  OH  45402 


GET  STUCK, 

NOT  BENT 

http://www.mediainfo.com 
Run  Your  Ad  on 
Our  Web. 

(212)  675-4380,  EXT/ 171 
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HELP  WANTED 

CIRCULATION  I  COMMUNICATIONS 


CITY  DISTRia  MANAGER 
The  Portland  Newspapers  is  seeking  a 
District  Manager  (Zone  1  applicants 
preferred)  for  its  city  operation.  The 
person  selected  must  have  superior 
orgonizotion  and  communication  skills, 
good  interpersonal  skills,  be  self- 
motivated,  flexible,  ability  to  work  in  a 
team-based,  and  able  to  work  in  a 
Regional  Circulation  Depot  environ¬ 
ment.  The  successful  candidate  will  be 
responsible  for  providing  excellent 
home  delivery  service  to  our  sub¬ 
scribers,  motivating  carriers  during  sub¬ 
scription  sales  contests,  recruiting, 
orienting  and  retaining  a  primary  adult 
carrier  force,  growing  circulation 
within  your  area  of  responsibility,  and 
retaining  subscribers.  A  proven  track 
record  in  newspaper  circulation  is  a 
must.  A  degree  in  business/marketing 
is  preferred. 

This  is  an  exciting  opportunity  for  a  cur¬ 
rent  District/Middle  Manager  or 
Circulation  Manager  from  a  small 
market/newspaper.  Salary  range: 
$26,592  to  $41,389  based  on  experi¬ 
ence  with  a  competitive  benefit 
package  and  excellent  quality  of  life  on 
the  coast  of  Maine. 

Qualified  applicants  may  submit  a  let¬ 
ter  of  interest  and  resume  to  The 
Portland  Newspapers,  Attention 
Kathleen  Mahoney,  human  resources 
manager,  390  Congress  Street, 
Portland,  ME  04101.  EOE. 

CIRCULATION  MARKETING 
MANAGER 

The  North  Jersey  Herald  &  News,  a 
53,000  circulation  daily  has  an 
immediate  opening  for  a  creative,  self¬ 
starter  with  a  history  of  circulation 
growth  using  successful  sales  and  pro¬ 
motional  campaigns.  Primary  respon¬ 
sibility  is  to  increase  daily  circulation 
by  developing  and  implementing 
innovative  sales  and  marketing 
strategies.  Other  responsibilities 
include  managing  the  telemarketing, 
independent  sales  crew,  NIE,  reader- 
ship  promotions  and  carrier  sales  con¬ 
tests  We  need  an  aggressive,  focused 
individual  that  can  oring  new  ideas 
and  enthusiasm  to  a  very  challenging 
market.  Ideal  candidate  will  possess 
strong  analytical  and  PC  skills.  We 
offer  a  competitive  salary  and  benefits 
package.  To  apply:  fax  resume  to 
(201)  365-3167  or  mail  to  Circulation 
Director,  North  jersey  Herald  &  News, 
988  Main  Ave.,  Passaic,  Nj  07055. 

SINGLE  COPY  MANAGER 

Charleston  Newspapers  is  seeking  an 
aggressive,  results  oriented  single  copy 
manager  to  be  responsible  for  dealer 
and  vending  sales  for  The  Charleston 
Gazette  ancT  the  Charleston  Daily  Mail. 
Our  market  survey  reveals  a  strong 
potential  for  growth  in  single  copy 
sales.  Duties  include  supervision  of  the 
employee  delivery  staff,  sales,  service 
and  collections  in  our  Metro  area. 
Bellatrix  knowledge  is  a  plus.  We  have 
an  inexperienced  but  energetic  team  in 
place  ready  to  work  with  a  proven 
team  leader.  We  offer  a  competitive 
salary  and  excellent  benefit  plan. 
Interested  persons  should  reply  with  a 
cover  letter,  resume  and  salary  require¬ 
ment  to  John  Bowyer,  director,  human 
resources.  Charleston  Newspapers, 
1001  Virginia  Street  East,  Charleston, 
WV  25301 .  An  EOE. 


COMMUNICATIONS  COORDINATOR 
Washington,  DC 

International  Human  Rights  Low  Group 
seeks  Communications  Coordinator  to 
expand  awareness  and  understanding 
of  programs  to  public,  media,  donors, 
policy  makers.  Duties:  Establish  com¬ 
munications  programs;  write,  design, 
publish  quarterly  newsletter;  liaison 
between  organization  and  press.  BA/ 
BS  in  political-science,  international 
studies,  or  journalism,  3  years  experi¬ 
ence.  Gifted  writers,  strong  organiza¬ 
tional  skills,  desktop  publishing,  print 
production,  human  rights  and  lan¬ 
guages  helpful.  Salary  $30,000- 
$37,000  DOE.  Apply  to  International 
Human  Rights  Law  Group,  Communi¬ 
cations  Position,  1601  Connecticut 
Avenue,  NW,  #700,  Washington,  DC 
20009  or  Fax  (202)  232-6731 .  E-mail 
ihrlg@aol.com.  No  colls.  EOE 

EDITORIAL 

$269  "Laptop"  for  writers.  Text-only 
downloads  to  Mac/PC  via  ADB/ 
keyboard  200  hrs  on  2  AA  batteries 
AutoResume  www.alphasmart.com 
1  (888)  276-2780 

A  SCRAPPY,  fast-growing  newspaper 
(92,000  circulation)  in  northern  San 
Diego  County  and  southwest  Riverside 
County  is  reviewing  resumes  for 
reporters,  copy  editors  and  page 
designers.  Senci  resume  and  clips  to 
Kent  Davy,  editor.  North  County  Times, 
207  E.  Pennsylvania  Avenue,  Escon- 
dido,  CA  92025. _ 

ASSISTANT  METRO  EDITOR 
The  Fresno  Bee,  a  growing  metro 
newspaper  in  Central  California,  is 
looking  for  an  assistant  metro  editor  to 
direct  coverage  of  key  issues  facing 
our  readers.  This  team  leader  will 
supervise  and  coach  night  reporters. 

The  Bee,  a  McClatchy  newspaper,  is 
Central  California's  largest  and  best 
newspaper,  located  in  the  heart  of  the 
state. 

The  new  team  leader  will  be: 

•A  strong  word  editor  who  sees  story 
potential  where  others  might  not; 

•A  hound  for  the  breaking  news  story; 
•A  motivator  and  coach; 

•An  effective  team  member  among 
other  assistant  metro  editors. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience  and  an 
excellent  benefit  package.  The  Bee 
values  and  encourages  workplace 
diversity. 

Send  resume  and  work  samples  before 
May  16  to:  THE  FRESNO  BEE,  Human 
Resources  Department,  1626  E  St., 
Fresno,  CA  93/86. 

An  Equal  Opportunity  Employer. 

CITY  EDITORS 

Strong  word/content  editors  needed 
for  the  city  desk  of  Hawaii's  largest 
newspaper  (1 10,000  daily;  190,000 
Sunday).  Work  hard,  but  enjoy  one  of 
the  world's  most  beautiful  places.  Com¬ 
petitive  salary,  excellent  benefits, 
relocation  costs.  Send  resume  and 
work  samples  to  M.J.  Smith,  managing 
editor.  The  Honolulu  Advertiser,  605 
Kapiolani  Blvd.,  Honolulu,  HI  96817. 


_ EDITORIAL _ 

ARE  YOU  A  solid,  seasoned  reporter 
looking  to  take  on  the  challenge  of 
helping  other  reporters  develop  their 
craft?  Are  you  organized,  creative, 
self-motivated,  open  to  change?  Are 
you  a  solid  writer,  with  an  eye  for 
detail  and  a  desire  to  know  the  com¬ 
munity  you  serve?  If  you  possess  these 
qualities,  then  you  need  to  give  us  a 
call.  The  Valley  Morning  Star,  an 
oward-wi'nning  30,000  daily  in  Texas' 
tropical  Rio  Grande  Valley,  has  an 
immediate  opening  for  the  position  of 
Assistant  City  Editor.  The  position  calls 
for  someone  capable  of  working  one- 
on-one  with  a  team  of  four  to  five 
reporters  to  produce  colorful  and  com- 
pelling  news  for  our  readers.  If 
interested,  please  send  a  resume  and 
samples  to  City  Editor  Larry  Rowe, 
Valley  Morning  Star,  1310  S.  Com¬ 
merce,  Harlingen,  TX  78550.  Or  fax 
information  to  (210)  430-6202.  E- 
moil:  TonyoRotliff&link.freedom.com. 

ASSOCIATE  EDITOR 
The  Construction  Journal,  a  twice 
weekly  trade  publication  reporting  on 
building  projects  throughout  South 
Florida,  is  expanding  ancT  seeks  editor 
with  superior  copy  editing,  reporting 
and  supervisory  skills.  Excellent  career 
opportunity  to  join  industry-leading 
publication.  Fax  resume,  qualifications 
to  Publisher  ot  (56 1)78 1-2 145. 

AHENTION  COPY  EDITORS:  We're 
looking  for  experienced  newspaper 
copy  editors  for  our  local  desk  that 
serves  two  daily  newspapers, 
(155,000  circ.)  and  a  Sunday  news¬ 
paper  (200,000  circ.).  You  must  have 
daily  newspaper  experience.  You  must 
be  skilled  at  writing  headlines,  and 
designing  and  paginating  pages.  You 
must  despise  cliches  and  worship 
deadlines.  Send  resume  and  work  sam¬ 
ples  to  Richard  A.  Sullivan,  assistant 
managing  editor.  The  Syracuse  News¬ 
papers,  P.O.  Box  4915,  Syrocuse,  NY 
13221. _ 


Publisher  of  special-interest  maga¬ 
zines,  books  &  videos  seeks  an  edi¬ 
tor  with  at  least  3  years  of  magazine 
or  newspaper  experience  to  join  the 
staff  of  FINE  WOODWORKING 
magazine.  Proven  editing  and  writ¬ 
ing  skills  and  a  background  in 
woodworking  are  required.  Position 
requires  moderate  travel  and  relo¬ 
cation  to  western  CT.  We  offer  a 
competitive  salary,  excellent  bene¬ 
fits,  relocation  assistance  and  a 
pleasant  work  environment  located 
approx  1-1/2  hrs  from  NYC.  Please 
send  resume  to  personnel. 

THE  TAUNTON  PRESS 
63  S.  Main  St.  Box  5506 
Newtown,  CT  06470 

An  Equal  Opportunity  Employer 


_ EDITORIAL _ 

ASSISTANT  FEATURES  EDITOR 

Food  and  Travel  editor  with 
opportunities  in  lifestyles  and  entertain¬ 
ment  and  newspaper  as  a  whole. 
Should  have  an  eye  for  fine  story  tell¬ 
ing  and  news  reporting,  an  appetite 
for  high-profile  work,  strong  coaching 
skills  and  a  track  record  of  initiating 
change. 

ASSISTANT  BUSINESS  EDITOR 

To  work  with  reporters  in  retail,  bank¬ 
ing/finance,  computers/tech,  air 
travel,  personal  finance  and  general 
assignment.  Will  build  daily  budget  (or 
1A,  Business  and  other  sections. 
Should  have  demonstrated  ability  to 
break  news  and  help  reporters 
anticipate  news  and  write  smart  trend 
stories. 

AUTOMOTIVE  EDITOR 

Assistant  Business  Editor  to  lead  one  of 
the  most  competitive  coverage  areas  in 
American  journalism  —  autos  -  and 
development  in  a  city  on  a  $5  billion 
rebound.  Will  supervise  five  writers, 
work  closely  with  city  desk  and 
occasionally  state  capital  and  Wash¬ 
ington  bureaus.  Must  have  hard-news 
orientation  with  good  people  skills  and 
a  knock  (or  spotting  angles  that  others 
miss. 

Joe  Grimm 

Recruiting  and  Development  Editor 

Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
(800)  678-6400  ext.  6490 
Fox:  (313)  222-5981 

E-mail:  grimm@det-freepress.com 

BREAKING  NEWS 

We're  seeking  an  aggressive  full-time 
reporter  with  daily  newspaper  experi¬ 
ence  who  loves  to  cover  breaking 
news.  Strong  reporting  and  writing 
skills  a  must.  Excellent  benefits  in  a 
growing,  diversified  area  in 
southwestern  Michigan.  Circulation  is 
about  60,000  daily,  70,000  Saturday, 
and  77,000  Sunday.  Equal  Opportuni¬ 
ty/Affirmative  Action  Employer.  Send 
resume/clips  to  Rebecca  Pierce,  metro 
editor,  Kalamazoo  Gazette,  401  S. 
Burdick  St.,  Kalamazoo,  Ml  49007. 
BUREAU  BOSS? 

Want  to  captain  a  winning  team?  We 
need  a  sharp  weekly  editor  or  sea¬ 
soned  reporter  to  lead  our  4-person 
Burley,  Idaho,  bureau.  You'll  plan  and 
edit  daily  caverage  for  a  growing 
zoned  eaition  in  a  competitive  small 
market.  Minimum  three  years'  experi¬ 
ence;  photography  a  plus;  passion  (or 
local  news  a  must.  Send  resume,  clips, 
reference  list  to  Clark  Walworth,  ME, 
The  Times-News,  P.O.  Box  548,  Twin 
Falls,  ID  83303. 

E-mail:  twinews@micron.net. _ 

BUSINESS  EDITOR/REPORTER: 
Award-winning  NC  newspaper  has 
created  new  position  for  someone  who 
wants  to  write  hard-hitting  stories  and 
features,  oversee  layouts  and  edit 
weekly  business  page.  Send  resume, 
references  to  Cornelia  Olive,  c/o  The 
Sanford  Herald,  P.O.  Box  100,  San¬ 
ford,  NC  27331 -0100. 
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HELP  WANTED 


BUSINESS  EDITOR 

The  San  Francisco  Examiner  has  an 
immediate  opening  for  o  Business 
Editor.  We  are  seeking  a  strong  story 
editor  who  understands  production 
and  can  lead  a  Business  section  rated 
one  of  SABEW's  best.  Candidates  should 
hove  a  record  of  creativity  and  innova¬ 
tion  in  producing  high-impact, 
Examiner-style  enterprise.  This  is  a  key 
management  position  that  calls  for  sub¬ 
stantial  daily  assignment  desk  experi¬ 
ence;  business  desk  experience  pre¬ 
ferred.  Send  resume,  examples  of  your 
work,  and  a  letter  that  explains  why 
you  ore  the  right  person  for  The 
Examiner  to  Tim  Porter,  Assistant 
Managing  Editor/News,  San  Francisco 
Examiner,  1 1 0  Fifth  St.,  San  Francisco, 
CA  94103.  Tel:  (415)  777-7858. 

E-mail:  porter@examiner.com. 


BUSINESS  WRITER 

The  Las  Vegas  Business  Press  has  an 
opening  for  a  skilled  reporter  with  o 
record  of  aggressive,  accurate  business 
coverage.  Covering  the  nation's 
fastest-growing  and  most  exciting  city, 
we  serve  a  metro  area  of  1 .2  million 
and  an  upscale  readership  con¬ 
centrated  in  the  gaming,  tourism,  enter¬ 
tainment,  finance,  real  estate,  construc¬ 
tion  and  health  industries.  Competitive 
salary  and  benefits.  Resumes  to  Steve 
Green,  ME,  at  lax:  (702)  871  -3298  or 
e-mail:  citylife@vegas.infi.net.  Or  call 
(702)  871-6780. 


BUSINESS  WRITER 
WASHINGTON,  DC  METRO  AREA 
Skilled  journalist  sought  for  nation's 
leading  newsmagazine  covering 
employee  benefits  field.  Excellent 
career  opportunity  for  talented  and 
productive  writer  to  join  o  division  of 
one  of  the  nation's  premier  newspaper 
and  business  publication  organiza¬ 
tions.  Position  involves  generating  and 
writing  news  and  feature  articles  on 
health  care,  retirement  planning,  invest¬ 
ments  and  other  employee  benefits 
topics,  including  legislative  and 
regulatory  coverage.  Some  travel.  Min¬ 
imum  three  years  journalism  experi¬ 
ence  required;  newspaper  background 
preferred.  Generous  benefit  package. 
Send  resume,  three  clips  and  salary 
requirements  to  Richard  Stolz, 
Securities  Data  Publishing,  1483  Chain 
Bridge  Road  #202,  McLean,  VA 
22101.  E-mail:  stolzatebn@aol.com. 


CORRESPONDENT 

$1 4/inch.  That's  what  RESTRUCTUR¬ 
ING  TODAY  pays  correspondents 
mostly  in  state  capitals  but  not  only 
there.  It's  a  faxed  daily,  business 
newsletter  focused  on  natural  gas  and 
electricity  competition  and  the  con¬ 
vergence  of  the  two  industries.  We 
especially  need  someone  in  the  capitals 
of  GA,  MS,  TN,  NC,  NM,  NV,  MN, 
lA,  MO,  CA,  CT.  Fax  resume  and 
recent  stories  to  US  Publishing,  (202) 

298-8210. _ 

EDITOR  for  small  daily  in  Central  Flor¬ 
ida.  Send  resume  to  Publisher,  The 
News  Chief,  P.O.  Box  1440,  Winter 
Haven,  FL  33880. 


CAN  YOU  TAKE  IT  TO  THE  HOOP? 
Paint  the  corner?  Elude  the  rush  and 
find  the  open  receiver?  If  so,  you  prob¬ 
ably  already  have  a  job  as  o  pro¬ 
fessional  athlete.  But  if  vou  can  take 
our  readers  into  the  huddle  through  the 
written  word,  we've  got  a  job  (or  you. 
The  New  Castle  (PA)  News,  a  20,000 
circulation  daily  located  between  Pit¬ 
tsburgh  and  Cleveland,  is  seeking  an 
energetic  and  innovative  sports  writer 
to  join  our  team.  Opportunities  include 
column  writing  and  covering  Pittsburgh 
area  professional  and  collegiate  sports, 
with  emphasis  on  local  high  schools. 
Applicants  must  have  a  flexible 
schedule  and  be  willing  to  work  mostly 
evenings.  Tvro  years  of  writing  experi¬ 
ence  on  a  daily  newspaper  is  pre¬ 
ferred,  as  is  a  background  in  pogina- 
tion,  but  vre'll  consider  o  recent  college 
graduate  with  a  nose  (or  the  ball  and  a 
flair  for  making  the  big  play.  Send 
resume,  cover  letter  and  three  writing 
samples  to  Sports  Editor,  New  Castle 
News,  P.O.  Box  60,  New  Castle,  PA 
16103. 


COPY  EDITOR.  Strong  wordsmith  and 
layout  skills  needed  for  55,000  AM 
daily  near  Cleveland  that  is  implement¬ 
ing  pagination.  Send  resume  and 
layout  samples  to  Glenn  Gilbert, 
managing  editor.  The  News-Herold, 
7085  Mentor  Avenue,  Willoughby, 
OH  44094. 


EDITORIAL 


CHALLENGING  OPPORTUNITY  for 
reporter  in  state  capital  set  in  the  beau¬ 
tiful  bluegrass  and  horse  country  of 
Central  Kentucky  and  in  a  spanking 
new  plant.  Two  years  daily  newspaper 
work  preferred  but  exceptional  experi¬ 
ence  with  a  weekly  will  be  considered. 
Send  resumes,  clippings  and 
references  to  Corl  West,  The  State 
Journal,  321  West  Main  Street, 
Frankfort,  KY  40601 . 


CITY  REPORTER/COPS  REPORTER 
The  Gaston  Gazette,  a  40,000  circula¬ 
tion  AM  daily  in  Gastonia,  NC  seeks 
cops  and  city  reporter.  Also  need  a  COPY 
EDITOR.  Send  resume  to  City  Editor,  P.O. 
Box  1 538,  Gastonia,  NC  28053. 

Or  fax:  (704)  867-5751. 


COMMENT  PAGES  EDITOR 

The  Morning  Call,  in  Allentown,  PA,  is 
seeking  an  editor  for  its  Comment 
Pages.  This  is  the  top  editorial-page 
position  at  the  newspaper.  The  suc¬ 
cessful  candidate  will  research  and 
write  editorials  and  oversee  the  work 
of  two  full-time  editorial  writers.  He  or 
she  also  will  be  responsible  (or  select¬ 
ing  letters  to  the  editor,  op-ed  columns 
and  syndicated  material  for  the  Com¬ 
ment  Pages.  Editorial-writing  experi¬ 
ence  required.  Managerial  experience 
preferred.  Send  resume  and  clips  to 
Roger  Oglesby,  editor  and  vice  presi¬ 
dent,  The  Morning  Call,  101  N.  6th 
Street,  Allentown,  PA  18105. 


Copy  Chief 


Talented  journalist  and  editorial  manager  sought  to  oversee 
editorial  production  at  The  TAB,  a  group  of  1 7  high-quality 
weekly  newspapers  in  Greater  Boston.  The  TAB  Copy  Chief 
oversees  editorial  produaion,  including  the  copy  and  layout 
desks,  and  plays  a  aitical  role  in  editorial  quality  control. 
Strong  writing  and  editing  ability  and  excellent  people 
skills  required. 


Send  resume  and  editing  samples  to  George  Donneuy, 
Editor  in  Chief.  TAB  Newspapers.  P.Ol  Box  9112. 
Needham.  MA  02192.  NO  PHONE  CALLS  PLEASE 

We  offer  comprehensive  benefits  to  full-time  employees, 
including  insurance  and  retirement  plans.  Community 
Newspaper  Company  is  an  Equal  Opportunity  Employer. 


COMMUNITY 

NEWSPAPER 

COMPANY 


COPY  EDITOR  needed  to  polish  copy 
and  write  eye-catching  headlines  on 
full-paginated  Quark/QPS  system  at 
The  Bakersfield  Californian,  a  major 
daily  in  Central  California.  At  least  two 
years  experience  as  a  daily  reporter  or 
copy  editor  preferred.  Layout/ 
pagination  skills  a  plus.  Ser>d  resume 
and  work  samples  to:  John  R.  Furtak, 
copy  desk  chief.  The  Bakersfield  Cali¬ 
fornian,  P.O.  Bin  440,  Bakersfield,  CA 
93302. 


COPY  EDITOR:  If  you  can  make  sure 
that  copy  is  clear,  concise,  complete, 
(air  and  accurate,  and  if  you  can  top  it 
all  off  with  a  good  headline  and  cap¬ 
tions,  Newsday  may  have  a  position 
(or  you.  Send  letter  and  resume  to  Tim 
Healy,  executive  news  editor.  News- 
day,  235  Pinelown  Rood,  Melville,  NY 
1 1 747.  E-mail:  healy@nevrsclay.com 


COPYEDITOR 

The  New  Haven  Register,  an 
aggressive  and  colorful  100,000  AM 
paper  in  Yale's  hometown,  seeks  an 
experienced  copy  editor  for  central 
news  desk.  Ideal  candidate  is  a  strong 
wordsmith,  able  to  produce  snappy 
headlines  on  deadline.  Good  salary 
and  benefits.  Letter,  resume,  work  sam¬ 
ples  to  Ray  Hoye,  news  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 


COPY  EDITORS 

The  Salt  Lake  Tribune  is  seeking  two 
copy  editors  for  its  State  and  World 
desks.  You  must  be  able  to  intelligently 
edit  local  and  wire  service  copy,  to 
write  accurate,  enticing  headlines  arKl 
to  design  inside  pages  -  all  under 
deadline  pressure.  It's  3-to-midnight 
work. 

Professionol  diversity,  newspaper 
experience,  a  second-language  skill, 
sense  of  humor  and  computer  expertise 
ore  pluses.  But  your  editing  talents  will 
be  given  the  greatest  weight.  Salary 
will  be  based  on  abilities  and  experi- 


Utah's  largest  nevirspaper.  The  Tribune 
has  statewide  distribution,  a  growing 
circulotion  and  an  afternoon  com¬ 
petitor.  Utah  is  home  to  a  spectacular 
outdoors,  weird  liquor  laws  and  news 
aplenty.  People  of  color,  anglos, 
women  and  men  are  encouraged  to 
apply  if  you  meet  the  criteria. 

SefKJ  letter  of  application,  resume  and 
relative  support  material  to  Editor 
James  E.  Shelledy,  The  Salt  Lake 
Tribune,  143  S.  Main  St.,  Salt  Lake 
City,  UT  841 1 1  by  May  22.  Responses 
will  be  extended  to  finalists  only. 


COPY  EDITORS 

The  Charleston  (WV)  Gazette  wants 
talented,  experienced  copy  editors  (or 
its  15-person  copy  desk.  Must  have 
strong  editing  and  design  skills.  Profi¬ 
ciency  with  QuarkXPress  is  required. 
Good  salary  and  benefits.  The  Gazette 
is  a  53,000  daily  AM  (103,000  Sun¬ 
day)  in  the  capital  city.  Please  send 
work  samples  and  resume  to  Rosalie 
Earle,  managing  editor,  1001  Virginia 
Street  East,  Charleston,  WV  25301 . 

An  Equal  Opportunity  Employer. 
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HELP  WANTED 


_ EDITORIAL _ 

DESIGN  EDITOR 

The  Courier-Post,  o  seven-day  AM 
metro  newspaper  in  the  competitive 
South  Jersey-Philadelphia  market,  is 
searching  For  a  skilled  page  designer 
with  five  years  experience  using  Quark¬ 
XPress,  Freehand,  and  Photoshop. 
Qualified  applicants  should  have  a 
portfolio  of  news  page  design. 
Supervisory  experience  and  the  ability 
to  work  closely  with  photo/graphics/ 
copy  desk/systems/production.  Posi¬ 
tion  will  oversee  three  designers  and 
will  be  responsible  for  the  daily  prod¬ 
uction  of  color  section  fronts,  trafficking 
of  special  sections  and  advance  design 
work.  Position  will  be  port  of  the 
newsroom  management  team.  Please 
send  resume  to  William  C.  Hidlay, 
managing  editor,  Courier-Post,  P.O. 
Box  5300,  Cherry  Hill,  NJ  08034.  The 
Courier-Post  is  a  Gannett  newspaper 
ond  an  Equal  Opportunity  Employer. 

DESIGN  EDITOR  for  award-winning 
27,000  circulation  daily  in  the 
Midwest.  Person  will  design  front-page 
daily  and  act  as  design  consultant  and 
advisor  for  other  editors.  Total  redesign 
not  in  our  plans;  but,  design  editor  will 
be  asked  to  update  and  improve  our 
look.  Applicants  should  have  considera¬ 
ble  design  experience  and  strang  opi¬ 
nions  c^out  what  makes  a  good- 
looking,  vibrant,  easy-to-read  newspa¬ 
per.  Some  copy  editing  also  required. 
Send  cover  letter  outlining  design  phi¬ 
losophy,  resume  and  design  samples 
to:  Box  081 48,  Editor  &  Publisher. 

MILES  AND  MILES  of  trophy-tail  deer. 
Nilgai,  duck,  dove  and  quail,  as  well 
as  some  of  the  best  bay  and  offshore 
fishing  on  the  Gulf  Coast.  If  you  are  an 
outdoors  writer,  then  this  is  the  place 
for  you.  The  Rio  Grande  Valley  Free¬ 
dom  Newspapers  have  an  immediate 
opening  for  a  talented  and  know¬ 
ledgeable  outdoors  writer  to  showcase 
one  of  Texas'  top  hunting,  fishing  and 
outdoor  recreation  destinations.  We 
are  looking  for  an  enthusiastic,  creative 
self-starter  who  possess  proven  outdoor 
writing,  reporting  and  photography 
skills.  Duties  include  covering  outdoors 
news  and  features  stories  throughout 
the  deep  South  Texas  and  northeastern 
Mexico  for  the  Brownsville  Herald,  the 
Monitor  and  the  Valley  Morning  Star, 
the  Rio  Grande  Valley's  three  major 
newspapers  with  a  combined  daily 
readership  of  nearly  300,000. 
Interested  parties  should  send  resume 
end  clips  to  Patrick  Canty,  Valley  Morn¬ 
ing  Star  editor,  1310  S.  Commerce, 
Hadingen,  TX  78550.  Call  (210)  430- 
6206,  8  a.m.-  5  p.m.,  Mon-Fri. 

E-mail:  TonyaRatliff@link.freedom.com 

EDITQR/PUBLISHER  with  7-10  years 
experience,  business  savvy,  passion  for 
revitalizing  cities,  and  non-profit  expe¬ 
rience  sought  to  take  the  helm  at  The 
Neighborhood  Works,  a  Chicago- 
based  bi-monthly  magazine.  Duties 
include  setting  editorial  direction, 
marketing,  fund-raising  and  supervis¬ 
ing  a  staff  of  three.  Salary  mid-to-high- 
30s.  Send  letter,  resume  and  three  clips 
to  Pat  Abrams,  CNT,  21 25  W.  North 
Avenue,  Chicago,  IL  60647.  No  phone 
calls,  please. 


_ EDITORIAL 

DESIGN  EDITOR 
La  Opinion,  a  Spanish-daily  newspa¬ 
per  based  in  Los  Angeles,  is  looking 
for  a  creative,  motivated  individual 
with  a  strong  background  in  newspa¬ 
per  page  design.  Qualified  applicant 
should  be  experienced  in  both  features 
and  news  design  and  be  able  to  work 
and  lead  a  small  graup  of  page 
designers,  graphic  artists  and  paste-up 
people.  A  minimum  of  3-5  years  expe¬ 
rience  preferred,  although  exceptional 
talent  with  less  experience  would  be  con- 
sidered.  Fluency  in  Spanish 
{verbal/written  a  must).  Please  send 
resume/wark  samples  to:  Richard 
Carbada,  41 1  W.  5th  St.,  2nd  FL./HR, 
LA,  CA  9001 3.  FAX:  (213)  896-2314. 

EDITOR  -  Mativated  individual  needed 
to  manage  an  award-winning  tri¬ 
weekly  in  sunny  South  Carolina.  Salary 
in  the  30's.  Strong  benefit  package 
including  401  (k).  If  yau  are  a  team 
player  that  can  manage  and  excel  in  a 
growth  market,  send  resume,  5 
references  and  current  salary  to: 
Journal/Tribune,  c/o  Steve  Edwards, 
P.O.  Box  547,  Seneca,  SC  29679. 

NEWS  EDITOR 

Experienced,  energetic  layout/wire 
specialist  sought  by  The  Herald  Journal 
in  scenic  Logan,  Utah.  Copy  editor  and 
reporter  also  sought.  Send  resume  to 
Charles  McCollum,  P.O.  Box  487, 
Logan,  UT  84323-0487 

EDITOR  -  National  Catholic  Reporter, 
based  in  Kansas  City,  Missouri,  is  look¬ 
ing  for  an  opinion  editor  responsible 
for  columns,  letters,  features,  media, 
books  and  special  sections.  Ideal  can¬ 
didate  will  combine  journalism  back¬ 
ground  with  knowledge  of  Catholic 
Church,  and  will  be  a  team  player. 
Write  with  resume  to  Michael  Farrell, 
P.O.  Box  419281,  Kansas  City,  MO 
64141. 


EDITORIAL 


EDITORIAL  WRITER 
The  Times-Picayune,  New 
Orleans'  daily  newspaper, 
seeks  an  editorial  writer  to 
tackle  complex  issues.  Strong 
reporting  skills  a  must  in 
I  addition  to  writing  proficiency. 
We  serve  our  readers  with  a 
strong  editorial  commitment 
to  local  news.  Write  editoriais 
for  a  diverse  readership  in  a 
culturally  unique  area.  Prefer 
experience  in  editorial  writing 
at  a  daiiy  newspaper  and  at 
least  3  years  newspaper 
j  experience. 

Send  resumes  and  clips  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
THE  TIMES-PICAYUNE 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 
Equal  OpportunKy  Employer 


_ EDITORIAL _ 

EDITOR  NEEDED  for  business  newspa¬ 
per  serving  the  Chicago  suburbs. 
While  the  bulk  of  the  job  is  story 
development  and  writing/reporting, 
the  position  also  requires  photography 
skills  and  page  layout  using  QuarkX¬ 
Press.  We're  looking  for  an  outgoing 
individual  who  isn't  afraid  to  dive  head 
first  into  a  new  market.  Ideal  candidate 
is  someone  who  already  does  much  of 
this  at  a  small  daily/weekly,  but  is  look¬ 
ing  for  more  direct  responsibility.  Box 
08146,  Editor  &  Publisher. 

FINANCIAL  REPORTER 
Fast  growing  publishing  company 
seeks  aggressive  reporters  to  fill  vacan¬ 
cies  created  by  pramotions  and 
launches  of  new  publications.  Rapid 
growth  in  salary  and  responsibility. 
Excellent  benefits.  Minority  applicants 
encouraged.  Resume  and  cover  letter 
to:  Patricia  Muller,  Institutional  Investor, 
488  Madison  Avenue,  New  York,  NY 
10013.  EOE. 


EDITORIAL  PAGE  EDITOR 
The  Bulletin,  a  daily  newspaper  in 
beautiful  Central  Oregon,  is  looking 
for  an  editorial  page  editor.  Candi¬ 
dates  should  have  a  quick  mind,  lots  of 
energy  and  an  enthusiasm  for  writing 
strong,  well-considered  editorials  and 
columns.  The  Bulletin  is  a  fast-growing, 
family-owned  daily  with  a  circulation 
nearing  30,000.  It's  located  in  Bend,  a 
vibrant  community  on  the  dry  side  of 
the  Oregon  Cascades  high  an  every¬ 
body's  list  of  best  places  for  outdoor 
recreation  and  family  living.  The 
Bulletin  long  has  had  an  independent 
and  widely  respected  editorial  voice  in 
Oregon.  If  you  are  interested  in  help¬ 
ing  us  continue  that  tradition,  send  a 
resume,  opinion-writing  samples  and 
references  to:  Rick  Attig,  executive 
editor.  The  Bulletin,  1526  NW  Hill  St., 
Bend,  OR  97701 . 


EDITORIAL  WRITER:  Experienced,  with 
conservative  views.  Edit  columns,  let¬ 
ters,  may  write  op-eds.  New  England 
daily  with  excellent  benefits.  Please  sub¬ 
mit  resume  and  writing  samples  to 
Patricia  Nagle,  personnel,  Republican- 
American,  389  Meadow  St., 
Waterbury,  CT  06702. 


:  EDITORS  &  WRITERS  WANTED. 

:  Monthly  bulletin  lists  200+  current 
I  openings  nationwide.  Entry/early 
:  career.  Writer-Editor-EP,  P.O.  Box 
:  40550,  5136  MacArthur,  Washing- 
I  ton,  DC  20016;  (703)  506-4400. 

i  EXPERIENCED  EDITOR  NEEDED 

i  The  Palm  Beach  Post,  a  1  80,000- 
I  circulation  doily  in  South  Florida, 
i  needs  a  night  slot  editor  to  guide  an 
I  aggressive,  hard-nosed  metro  desk  as 
I  it  Joses  in  on  deadline.  We're  looking 
i  for  someone  with  five  years'  experi- 
;  ence,  good  writing  and  reporting  skills 
I  and  a  zest  for  competition.  A  sense  of 
I  humor  would  help.  Please  send 
i  resume,  writing  samples  and  several 
•  references  to  Metro  Editor  Fred  Zipp, 
I  P.O.  Box  24700,  West  Palm  Beach,  FL 
I  33416-4700. 

i  MANAGING  EDITOR 

i  Alabama's  fastest  growing  newspaper 
I  seeks  top  editor.  Send  resume, 
:  references  and  salary  history  to  Ken 
i  Fortenberry,  publisher,  Dothan  Eagle, 
I  P.O.  Box  1968,  Dothan,  AL  36302. 

:  (No  phone  calls,  please) 


_ EDITORIAL _ 

EXPERIENCED  SPORTS  COPY  EDITOR 
The  Palm  Beach  Post  is  seeking  an 
energetic  sports  copy  editor  (minimum 
experience:  four  years)  eager  to  work 
in  a  fast-paced,  major-metropolitan 
market.  Layaut/design  experience  - 
including  extensive  work  on  the  AAocin- 
tosh  -  is  required.  Pagination  is  a  plus. 
Contact  Tim  Burke,  executive  sports 
editor,  at  2751  S.  Dixie  Highway, 
West  Palm  Beach,  FL  33405. 


FEATURES  REPORTER  sought  who  can 
caver  arts  and  culture  with  insight.  We 
value  storytellers  who  want  to  serve 
readers  first.  Our  new  reporter  will 
write  for  A1  while  also  working  on 
stories  for  daily  Features  page.  Cov¬ 
erage  topics  also  include  parenting/ 
famMy/women's  issues.  Sound  like  fun? 
Send  resume,  clips,  references  to  Jim 
Willis,  ME,  Birmingham  Post-Herald, 
P.O.  Box  2553,  Birmingham,  AL 
35202. 

FIELD  REPORTER 

Full-time  bureau  positian  with  Capital 
Press,  a  weekly,  35,000-circ.  agricul¬ 
tural  newspaper  covering  WA,  OR,  ID 
and  Northern  and  Central  CA.  Fastest- 
growing  ag  newspaper  in  the  West. 
Person  must  live  in  the  Columbia  Basin 
area  of  Eastern  Washington  and  in 
Umatilla  and  Morrow  counties  in 
northeast  Oregon,  work  out  of  their 
home,  communicate  with  hame  office 
in  Salem,  Ore.,  by  modem.  Company 
pravides  camputer,  fax,  camera 
equipment.  We  cover  production 
agriculture,  food  processing  and  a 
variety  of  ag-related  issues.  Qualifica¬ 
tions:  At  least  3  years  news  reporting, 
photography  and  computer  expertise, 
journalism  education,  ag  background 
or  familiarity  with  ag.  Need  a  self¬ 
starter  who's  willing  to  travel  through¬ 
out  Yakima  Valley  and  Columbia  Basin 
to  cover  an  interesting,  diverse  indus¬ 
try.  Send  letter  of  application,  resume, 
writing  samples  to  Carolyn  Homan, 
managing  editor,  P.O.  Box  2048, 
Salem,  OR  97308. 

Fire.  Energy.  Aggressiveness. 
Curiosity.  If  you  have  these  attributes, 
plus  an  interviewing  style  that  put  peo¬ 
ple  at  ease  in  the  worst  of 
circumstances,  then  THE  TRIBUNE,  a 
1 10,000  daily  in  the  Phoenix  area, 
wants  you  for  our  police/fire  reporting 
team.  If  your  heart  races  at  the  sound 
of  a  scanner  and  you  can  write  stories 
that  will  be  talked  about  at  the  water 
cooler,  send  a  cover  letter,  resume  and 
your  best  clips  to  Ruthanne  Gilbert, 
assistant  metro  editor,  P.O.  Box  1547, 
Mesa,  AZ  8521 1 . 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &.  Publisher  IS  the  only 
independent  weekly  NEWS 
magazine  covering 
the  newspaper  industry. 

(212)  675-4380 
EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
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HELP  WANTED 


GRAPHIC  ARTIST  :  ; 

We  are  looking  for  on  energetic  :  | 
graphic  artist  to  join  our  editorial  staff.  •  1 
We  are  a  progressive  7-day  newspa-  : 
per  (62,000  daily,  82,000  Sunday  I 
circulation).  The  right  candidate  must 
have  experience  erecting  and 
designing  eye-catching  charts,  informa¬ 
tional  graphics,  locator  maps  and 
newsroom  and  sports  artwork.  Strong 
computer  skills  including  Freehand, 
Photoshop  and  QuarkXPress  ore  a 
must.  Send  resume  and  work  samples 
to: 

Lew  SagemKinn 
Design  Editor 
The  Repository 
500  Market  Avenue  South 
Canton,  OH  44702-2193 


SPORTSWRITER  for  daily  newspaper, 
circ.  20,000.  Experience  required. 
Resume;  Mary  Busha,  Daily  Times,  Box 
450,  Farmington,  NM  87499. 


LAYOUT/COPY  EDITOR 
The  Seattle  Times  seeks  a  copy  editor 
with  strong  layout  skills  and  a  flair  for 
attractive  designs  and  the  sophisticated 
use  of  photos,  font  and  graphic  ele¬ 
ments.  Pagination  a  plus.  Also 
required:  strong  word-editing  and 
headline-writing  skills  as  demonstrated 
on  editing  test;  minimum  of  five  years 
of  layout  or  editing  experience  on  a 
major  daily  newspaper.  To  apply,  send 
cover  letter,  resume  and  work  samples 
to  Millie  Quan,  AME,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please. 


MANAGING  EDITOR  for  THE 
WORLD,  a  16,000  6-day  daily  Pulitzer 
Community  newspaper  serving  1  50 
miles  of  the  beautiful  Oregon  Coast. 
We're  the  only  daily  and  #1  source  of 
news,  information  and  advertising  in 
our  market.  Our  mission  is  to  become 
the  most  reader-relevant  newspaper 
possible.  Our  management  team 
understands  the  newspaper  belongs  to 
the  readers  and  their  communities.  We 
want  The  World  to  be  a  proactive 
champion  and  a  provider  of  con¬ 
sensus.  We  want  to  expand  our 
footprint  in  the  woys  in  which  we 
receive  and  provide  information.  Our 
ideal  candidate  will  be  an  enthusiastic, 
passionate  leader  with  the  capability 
for  vision.  Send  resume  and  salary  his¬ 
tory  to:  Greg  Stevens,  publisher.  The 
World,  P.O.  Box  1840,  Coos  Boy,  OR 
97420.  FAX:  (541)  257-0294. 

E-moil:  gstevensQgw.stlnet.com. 


MUSIC  EDITOR/WRITER 

New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  1 40,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
freelance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  8021 7. 


MANAGING  EDITOR:  The  Ledger  Dis¬ 
patch,  a  progressive,  growing  news¬ 
paper  which  produces  five  editions  a 
week  in  Amador  and  Calovaras  coun¬ 
ties  in  the  Sierra  Nevada  mountain 
range,  seeks  a  managing  editor  with 
editing,  writing,  photography  and 
pagination  skills.  Immediate  opening 
with  excellent  benefits.  Fax  resumes  to 
Randy  McConts,  publisher,  (209)  223- 
1 264,  Jackson,  CA. 

NEW  JERSEY  EDITOR:  Ready  (or  your 
own  Zone?  Like  a  bar  fight?  Your  six 
reporters  cover  30  communities  in  two 
counties  for  about  40  percent  of  our 
50,000  circulation.  Very  competitive 
environment.  Jim  Deegan,  regional 
editar.  Also,  we  need  an  ace 
beginning  copy  editor  (or  our  universal 
desk.  Rim  rats  rule.  Scatt  Toole,  news 
editor.  The  Express-Times,  P.O.  Box 
391,  Easton,  PA  18044-0391. 


NEWS  COPY  DESK  EDITORS  for 
southwestern  Pennsylvania  daily  and 
Sunday. 

Two  nightside  positions  open. 
Job  requires  editing  and  headline  writ¬ 
ing  but  limited  design  skills,  mostly 
basic  layaut  of  inside  news  pages. 
Pagination  knowledge  is  helpful,  but 
not  necessary. 

Interested  individuals  should  submit  a 
resume  and  cover  letter  to: 

Human  Resources  Manager 
The  Johnstown  Tribune  Publishing  Co. 
P.O.  Box  340 
425  Locust  Street 
Johnstown,  PA  1 5907-0340 


EDITORIAL 


NEWS  EDITOR  OPENING 
ON  ARIZONA  DAILY 
Expanding  daily  and  weekly  newspa¬ 
per  aperation  accepting  applicatians 
from  experienced  personnel,  news  judg¬ 
ment,  layout,  daily  pracess  colar, 
pagination  and  high  technology.  Send 
resume  and  references,  salary  expecta¬ 
tions  and  work  packet  to:  President, 
Casa  Grande  Valley  Newspapers  IrK., 
Box  15002,  Casa  Grande,  AZ  85230- 
5002 

DRIXS-FREE  WORKPLACE 
EQUAL  OPPORTUNITY  EMPLOYER 


NIGHT  CITY  EDITOR 
If  you  know  a  good  story  from 
boilerplate  and  you're  not  afraid  to  say 
so,  come  work  for  us  at  The  Evening 
Sun  in  Hanover,  PA.  We're  an  expand¬ 
ing  22K  daily  looking  for  o  strong 
editor  to  help  drive  our  city  desk. 
Responsibilities  include  content  editing 
and  story  and  photo  selection  (or  next 
day's  paper.  Send  resume,  work  sam¬ 
ples  to  Stan  Hough,  editor.  The  Eve¬ 
ning  Sun,  135  Baltimore  St.,  Hanover, 
PA  17331  or  cJ  (71 7)  637-3736. 


OUR  NEWS/EDITORIAL  DEPART¬ 
MENT  HAS  AN  OPENING  FOR  A 

REPORTER.  THE  SUCCESSFUL  CAN¬ 
DIDATE  VYILL  HAVE: 

•  Type  40-45  wpm  preferred 

•  Computer  literate  (familiarity  with 
Macs  and  QuarkXPress  system  pre¬ 
ferred) 

•  Good  grammar  and  writing  skills 

•  Valid  driver's  license 

•  3-5  years  on  a  metro  daily  as 
reparter  (including  metro 
experience) 

•  Bachelor's  degree  or  equivalent 
(journalism  concentratian 


MU6IC 

WRITER 

The  Blrmins^iam  News  isihe  largest 
circulation  cW^  in  Alabama.  We  are 

searching  far  ■  top-notch  mesic 
writer  teho  CM  wnra  with  ease  from 
I  pop  to  rock  to  p^pei  to  las  to 
country. 

The  ideal  candidate  will  have  3-5  years 
of  newspaper  experience  with  substantial 
time  on  the  music  beat,  &  a  proven  ability 
to  write  news,  features  &  insightful 
criticism.  Candidates  should  aiso  possess 
boundless  energy  -  Birmingham  has  a 
busy  music  scene,  including  a  major 
music  festival  &  summer  corcat  series. 

Aiec  Harvey, 

LiteStyte/Entertainment  Editor 
The  BinnhHHiam  News 
22004th  Avenue  North 
Birmingham,  AL  35203 

&  Bbfmrn^ham  Netii» 


preferred). 

To  apply  for  this  position,  send 
resume/application  to: 

Human  &  Organizational  Development 
The  Bakersfield  Californian 
Reporter 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 
All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen. 
EEO/MF/H 


READY  TO  MOVE  UP? 

Zone  5  daily,  150K/200K  circulation, 
seeks  experienced  editor  (or  key  man¬ 
agement  as  one  of  three  editors  in 
charge  of  copy  desk  team.  Superb  edit¬ 
ing,  pagination  and  page  design  skills, 
previous  supervisory  experience,  are 
required.  We  offer  one  of  the  best 
pay/benefits  packages  in  the  business. 
Reply  to  Box  08138,  Editor  &  Pub- 
;  lisher. 

REPORTER 

Business  and  general  assignment 
reporter  sought  for  award-winning 
daily  in  southwest  Colorado.  Position 
requires  a  demonstrated  commitment 
to  newspaper  work  and  experience 
with  both  hard  news  and  features.  Com¬ 
petitive  salary  and  benefits.  Send 
resume  with  references  and  6-10  clips 
to  David  Stoats,  managing  editor, 
Durango  Herald,  P.O.  Drawer  A, 
Durango,  CO  8 1 30 1 . 

http://www.durangoherald.com 
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NEWSROOM  MANAGEMENT 
POSmONS 

The  La  Crosse  (Wl)  Tribune,  a  36,000 
daily  on  the  Mississippi  River  in 
southwestern  Wisconsin,  nas  two  key 
openings  on  its  newsroom  manage¬ 
ment  team: 

ASSISTANT  NEWS  EDITOR:  The 
Tribune  seeks  an  assistant  news  editor 
whose  passion  (or  clean,  eye-catching 
design  is  matched  by  a  passion  for 
meaningful  content.  The  successful 
candidate  will  work  with  a  news  editor, 
five  copy  editors  and  a  five-member 
graphic  services  team  to  produce  the 
news  and  feature  pages.  Strong  QuarkX¬ 
Press  and  Aldus  Freehand  skills  and 
the  ability  to  coach  those  skills  in  others 
will  be  key  to  success  as  our  newsroom 
moves  into  a  new  millennium  with  a 
new  pagination  system.  Minimum  three 
years  copy  desk  experience  on  a  doily 
newspaper. 

SPORTS  EDTTOR:  Lead  a  staff  thot  pro¬ 
duces  a  daily  sports  section  consistently 
ranked  in  the  top  10  in  the  country  (cm- 
newspapers  of  its  size.  The  Tribune 
seeks  a  sports  editor  to  lead  a  staff  that 
aggressively  covers  prep,  college  and 
pro  sports,  including  the  Green  Bay 
Packers.  Responsiveness  to  readers 
and  strong  copy  editing/ writing  skills 
are  a  must.  Design  skills  and 
supervisory  experience  preferred.  Min¬ 
imum  of  five  years  progressive  experi¬ 
ence  at  a  daily  newspaper. 

Send  letter  of  application,  resume  and 
other  materials  that  demonstrate  your 
qualifications  (or  either  position  to: 

Human  Resources  Manager 
LA  CROSSE  TRIBUNE 
401  N.  Third  Street 
La  Crosse,  Wl  54601 
Applications  deadline: 

Friday,  May  23,  1 997 


NEWS  COLUMNIST 
Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  authoritative 
yet  elegant  voice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out-well-sourced,  (act-driven  commen¬ 
tary  is  in.  Must  be  capable  of  compet¬ 
ing  for  the  cover  with  our  long-form 
;  investigative  and  feature  writers.  We 
:  provide  the  time,  space  and  resources 
;  to  do  definitive  work;  you  provide  the 
j  scoops.  We  care  little  about  what  you 
THINK.  We're  nrost  interested  in  vdiat 
you  KNOW.  Send  a  cover  letter,  a 
resume  and  your  best  clips  to: 

Jeremy  Vexas,  editor 
Phoenix  New  Times 
1 201  E.  Jefferson 
I  Phoenix,  AZ  85034 

No  phone  calls,  please 
POLITICAL  VYRITER 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  lawa,  is  seeking  a 
political  junkie  more  interested  in 
explaining  the  whys  and  hows  of  issues 
than  speculating  on  horse  races.  The 
position  includes  four  months  in  Des 
Moines  covering  the  state  Legislature 
and  a  weekly  column.  Send  resume 
and  clips  to  Saul  Shapiro,  editor, 
Waterloo  Courier,  P.O.  Box  540, 
Waterloo,  lA  50704. 
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PAID  F/T  EDITORIAL  INTERNSHIP  is 
available  al  Editor  &  Publisher  maga¬ 
zine.  Will  support  Executive  Editor  with 
foct  checking,  Internet  research,  writing 
briefs,  correspondence,  news  budgets. 
Could  lead  to  permanent  full  time  posi¬ 
tion.  Zone  2  applicants  only.  Please 
send  resume  to  Box  08150,  Editor  & 
Publisher.  E-mail:  iana@mediainfo.com. 
No  calls,  please. 

REUGION  WRITER 

Zone  5  daily,  150K  circ.,  seeks  a 
religion  reporter.  Ours  is  a  city  with  an 
exciting  mix  of  all  the  major  faiths, 
active  congregations,  and  readers  who 
take  their  religion  seriously.  We're  look¬ 
ing  for  an  experienced  writer  who  can 
cover  religion  as  a  serious,  well- 
informed,  news-oriented  beat 
emphasizing  mainstream  churches. 
Experience  on  a  metro  daily,  plus  edit¬ 
ing  and  layout  skills,  are  preferred. 
Respond  to  Elox  08145,  Editor  &  Pub¬ 
lisher. 


REPORTER  —  Entry-level  position  for 
semi-weekly  Florida  resort  newspaper. 
Lots  of  hard  news,  government  cov¬ 
erage.  Chance  to  get  into  first-rate 
national  newspaper  group.  Fax 
resume,  cover  letter,  references  to:  Ken 
Books,  managing  editor.  The  Destin 
Log,  (904)  654-5982. 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for  a 
managing  editor  at  the  Phoenix  paper 
(circulation  140,000)  and  for  associate 
editors  at  the  Dallas  Observer  and 
Miami  New  Times. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  IfK. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please. 

REPORTER/PHOTOGRAPHER  with 
sports  emphasis  for  Stillwater  County 
News,  Columbus,  Montana,  and  Car¬ 
bon  County  News,  Red  Lodge,  Mon¬ 
tana.  Near  Yellowstone,  Absaroka- 
Beartooth  Wilderness,  major  ski  area. 
Send/fax  resume  and  clips  immedi¬ 
ately  to  James  E.  Moore  II,  publisher. 
News  Montana,  Inc.,  P.O.  Box  309, 
Red  Lodge,  MT  59068. 

Fax  (406)  446-2225 

SENDE&PBOXTePUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
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REPORTER:  The  Ledger  Dispatch,  a 
progressive,  growing  newspaper  which 
produces  five  editions  a  week  covering 
Amador  and  Calavaras  counties  in  the 
Sierra  Nevada  mountain  range,  seeks 
versatile  reporter  with  writing  and  pho¬ 
tography  skills.  Immediate  opening 
with  interesting  assignments.  Excellent 
benefits.  Fax  resumes  to  Randy 
McCants,  publisher,  (209)  223-1264, 
Jackson,  CA. 


REPORTER:  Twice  weekly  paper  in  fast¬ 
growing  Georgia  suburb  needs  skilled 
Newswriter.  Send  resume  and  clips  to 
P.O.  Box  204178,  Martinez,  GA 
30907  or  call  (706)  863-61 65. 

WRITER/TEAM  CAPTAIN:  If  you've 
done  it  all  as  a  writer  and  are  ready  to 
lead  a  four-person  team,  we'd  like  to 
hear  from  you.  Team  covers  education, 
health  and  religion  from  a  personal 
and  issue-oriented  perspective.  The 
team  captain  is  also  part  of  the  lead¬ 
ership  team  for  our  42,000  circulation 
AM  paper.  Resume/clips  to:  Mary 
Clarke  Guenther,  The  Times,  P.O.  Box 
951 ,  Chattanooga,  TN  37401 . 

THE  ATLANTA  CONSTITUTION  seeks 
an  editorial  writer  to  write  about  fam¬ 
ily/children  issues.  Applicants  must 
hove  at  least  five  years'  solid  reporting 
experience  with  a  major  daily  news¬ 
paper,  at  least  two  years  spent  cover¬ 
ing  family/children  issues,  including, 
but  not  limited  to,  domestic  violence, 
welfare  services,  juvenile  delinquency, 
adoption,  and  teen  pregnancy. 
Editorial  writing  experience  a  plus,  but 
not  a  prerequisite.  Excellent  writing 
skills  a  must.  Please  send  a  resume  and 
clips  to  Angela  Tuck,  news  personnel 
manager.  The  Atlanta  Journal- 
Constitution,  72  Marietta  Street, 

Atlanta,  GA  30303. _ 

STYLE  COPY  EDITOR  for  southwestern 
Pennsylvania  daily  and  Sunday. 
Dayside  position.  Duties  include  edit¬ 
ing,  headline  writing,  photo  pro¬ 
cessing,  pagination,  design.  Interested 
individuals  should  submit  a  resume 
and  cover  letter  to:  Human  Resources 
Manager,  The  Johnstown  Tribune  Pub¬ 
lishing  Company,  P.O.  Box  340,  425 
Locust  St.,  Johnstown,  PA  1 5907-0340. 

SENIOR  EDITOR 

Specialty  sports  publication,  leader  in 
field,  seeks  Senior  Editor  to  manage 
business  coverage.  Minimum  5  years 
management  experience  with  newspa¬ 
per  business  section  or  trade  pub; 
expertise  in  retailing,  manufacturing, 
distribution  and  consumer  issues; 
interpersonal  skills  to  motivate  staff  and 
hold  own  with  CEOs;  commitment  to 
independent  journalistic  experience. 
Will  manage  weekly  consumer  busi¬ 
ness  section,  trade-only  tabloid,  and 
direct  the  launch  of  international  edi¬ 
tion.  Desirable  Southeast  location;  com¬ 
petitive  salary,  benefits.  Rare 
opportunity  to  impact  growth  of  "must- 
read"  news  source  for  industry  movers 
and  shakers. 

Send  resume,  salary  history,  persuasive 
cover  letter  to  Box  08149,  Editor  & 
Publisher. 
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ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Miami  and 
Houston. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

THE  AMERICAN  NEWS  SERVICE  seeks 
experienced  newspaper  reporters  for 
freelance  assignments  covering  innova¬ 
tions  addressing  social  problems.  Car¬ 
ried  on  the  Knight-Ridder/Tribune  wire 
and  directly  to  1 ,000  other  news  orga¬ 
nizations. 

Resume/clips  to  ANS 
Managing  Editor 
RR  1  Black  Fox 
Road,  Brattleboro,  VT  05301 

SPORTS  EDITOR:  Athens-area  weekly. 
Writing,  photos,  layout.  Journalism 
degree  required. 

Resume,  clips  to: 

Sports  Editor 
Oconee  Enterprise 
P.O.  Box  535 
Watkinsville,  GA  30677 


E&P’s  Classifieil 
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SPORTS  EDITOR 

La  Opinion,  a  Spanish-daily  newspa¬ 
per  based  in  Los  Angeles,  is  looking 
for  0  creative,  well-organized  Sports 
editor.  Qualified  individual  should 
have  solid  journalistic  and 
administrative  experience,  be  able  to 
manage  and  lead  a  small  staff  of 
reporters  and  editors  to  produce  a 
well-written  and  edited  daily  Sports  sec¬ 
tion.  He/she  should  be  a  strong 
leader,  with  sound  news  judgment  and 
able  to  inspire  and  motivate  his/her 
staff.  Fluency  in  Spanish  (verbal/written 
a  must).  Please  send  resume/work  sam¬ 
ples  to:  Richard  Carbada,  41 1  West 
5th  St.,  2nd  Fl/HR,  LA,  CA  90013. 
FAX:  (213)  896-2314. 


SPORTS  EDITOR 

The  Asbury  Park  Press,  the  second- 
largest  newspaper  in  New  Jersey,  is 
seeking  a  sports  editor  to  head  a 
department  that  produces  a  section 
recognized  among  the  top  10  in  its 
circulation  category  daily  and  Sunday. 
The  successful  candidate  should  be  an 
experienced,  innovative  leader  with  a 
vision  of  how  to  effectively  present 
scholastic,  collegiate  and  pro  sports  for 
a  demanding  readership.  The  Press 
values  newsroom  diversity  and 
encourages  applicants  who  share  that 
view.  Please  send  cover  letter,  resume 
and  sports  sections  from  any  seven-day 
period  to  Lawrence  Benjamin,  staff 
development  editor,  Asbury  Park  Press, 
P.O.  Box  1550,  Neptune,  NJ  07754- 
1551. _ 

SPORTS  EDITOR 

We  are  looking  for  a  talented, 
innovative  and  energetic  sports 
journalist  to  lead  our  nine-person 
department  serving  a  wide  geo¬ 
graphical  area  in  Zone  1 .  We  cover 
more  than  two  dozen  high  schools.  The 
successful  candidate  for  sports  editor  of 
our  40,000-t-  circulation  daily  morning 
newspaper  will  have  strong  leadership 
skills  and  be  adept  at  covering  com¬ 
munity  sports  news  in  creative  ways. 
Strong  writing,  editing  and  manage¬ 
ment  skills  are  a  must.  Must  also  be 
skilled  at  QuarkXPress  pagination.  To 
apply,  please  submit  a  resume  with 
cover  letter  to  Box  08152,  Editor  & 

Publisher. _ ^ _ 

SPORTS  ENTERPRISE  WRITER 

The  Bucks  County  Courier  Times,  an 
award-winning  75,000  daily  in  sub¬ 
urban  Philadelphia,  seeks  a  multi¬ 
talented  writer  to  join  its  sports  team. 
We  are  looking  for  an  innovative  team 
player  who  can  produce  stimulating 
feature  and  bold  enterprise  stories 
about  anything  from  Little  League  to 
the  Major  Leagues.  Excellent  writing 
and  reporting  skills  required.  Famil¬ 
iarity  with  computer-assisted  reporting 
helpful.  Send  cover  letter,  resume  and 
clips  to:  Gary  Silvers,  executive  sports 
editor,  Bucks  County  Courier  Times, 
8400  Route  1 3,  Levittown,  PA  1 9057. 
Women  and  minorities  encouraged  to 

apply- _ 

Other  people's  eggs  have  two  yolks. 

Hungarian  proverb 
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THE  ARIZONA  REPUBUC  is  looking  for 
talented,  experienced  news  designers. 
The  Republic,  a  notional  leader  in 
newsroom  technology,  has  nearly  com¬ 
pleted  installation  of  its  second- 
generation  pagination  system  and  will 
soon  be  the  first  U.S.  paper  fully  pro¬ 
duced  on  a  CCI  system.  Applicants 
should  hove  at  least  five  years'  daily 
newspaper  experience,  including  some 
electronic  page  design.  Send  resume 
and  samples  to  Dave  Neibergall,  team 
leader/design.  The  Arizona  Republic, 
NM-19,  200  E.  Van  Buren  St.,  Phoe¬ 
nix,  AZ  85004. 


e-mail:  dave.neibergall@pni.com 


THE  ARIZONA  REPUBLIC  seeks  copy 
editors  with  strong  editing  skills  and  a 
flair  for  creative  headlines  that  draw 
readers  into  stories.  Our  team-based 
newsroom  also  rewards  initiative  and 
versatility.  We  are  installing  cutting- 
edge  technology  for  editing  and 
design.  We  want  at  least  three  years' 
copy  editing  experience  on  a  daily, 
with  slotting  experience  a  plus. 


Send  resumes  and  clips  to  Hank  Hughes, 
team  leader.  The  Arizona  Republic, 
NM-19,  200  E.  Van  Buren  St.,  Phoe¬ 
nix,  AZ  85004. 

e-mail:  hank.hughes@pni.com. 


RESEARCH/PUBUC  POLICY 
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WANTED:  Features  Copy  Editor  in 
charge  of  Entertainment  for  The  Stuart 
News/Port  St.  Lucie  News,  a  35,000- 
50,000  circulation  daily  newspaper  in 
South  Florida.  Strong  writing,  editing, 
organization  skills  are  necessary. 
Harris  pagination  and  Mac  skills  are  a 
plus.  Will  also  handle  weekly  People 
and  Flealth  and  Medicine  sections.  Join 
an  award-winning,  hard-working 
department  in  a  fast-growing,  exciting 
areo. 

Send  resume  and  samples  of  writ¬ 
ing  to:  Human  Resources,  The  Stuart 
News/Port  St.  Lucie  News,  P.O.  Box 
9009,  Stuart,  FL  34995.  Drug-Free 
Workplace.  EOE. 


THE  ODESSA  AMERICAN,  a  28,000 
circulation  daily  (34,000  Sunday)  seek¬ 
ing  talented  writers  to  fill  three  key  posi¬ 
tions:  1 )  Oil  and  Gas  reporter:  We 
seek  experienced  reporter  familiar  with 
the  basic  workings  of  the  industry  and 
to  watch  over  developments.  2)  Area 
Reporter:  Ride  circuit  in  1 8-county  cov¬ 
erage  area,  cherry  picking  and  devel¬ 
oping  stories.  3)  Feature  Writer:  Pro¬ 
duce  stories  for  lifestyles,  entertainment 
and  news. 

Send  resume,  writing  sam¬ 
ples  to  John  Kerr,  ME,  222  E.  4th 
Street,  Odessa,  TX  79761 . 

Fax:  (915)  333-7742. 


RESEARCH/PUBUC  POLICY 
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THE  NEW  CASTLE  (PA)  NEWS,  a 
20,000  circulation  daily  located 
between  Pittsburgh  and  Cleveland,  is 
seeking  an  aggressive  copy  editor  with 
strong  skills  in  headline  writing  and 
page  design.  We're  looking  for 
someone  who  is  a  communicotor  and 
teacher  to  help  our  reporters  reach 
their  potential. 


The  ideal  candidate  should  also  be 
interested  in  learning  pagination  secrets 
from  our  talented  design  desk.  Two  years 
of  copy  editing  experience  on  a  daily 
newspaper  is  preferred,  as  is  a 
background  in  pagination,  but  this  could 
be  an  excellent  opportunity  for  a  recent 
college  graduate  with  a  passion  for  spark- 
ling  copy  and  an  eye  for  compelling 
design. 


Send  resume,  cover  letter  and 
copies  of  headlines  and  pages  you've 
designed  to: 

Managing  Editor 
New  Castle  News 
P.O.  Box  60 
New  Castle,  PA  16103 


NEWS  EDITOR  for  34,000  circulation 
paper.  Send  resume,  work  examples  to 
Marilyn  Young,  P.O.  Box  1090, 
Anderson,  IN  4601 5. _ 


RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
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THE  DAILY  PRESS,  a  100,000  circula¬ 
tion  daily  in  southeastern  Virginia,  has 
two  immediate  openings  on  our  Sports 
team. 


We're  looking  for  talented 
jaurrralists  to  fill  the  following  positions: 


SPORTS  TEAM  EDITOR:  This  editor  will 
supervise  a  team  of  12  sports  writers 
and  columnists,  and  in  collaboration 
with  his/her  counterpart  on  the  sports 
presentation  team,  will  determine  Daily 
Press  sports  coverage  and  display.  Suc¬ 
cessful  candidates  will  be  able  to  gen¬ 
erate  story  ideas,  coach  writers  and 
encourage  enterprise  sports  ideas  in  cov¬ 
erage  areas  from  high  school  to  pro¬ 
fessional  sports. 


The  sports  team  editor  should  be  a 
creative  team  builder  with  a  thorough 
knowledge  of  sports.  We're 
looking  for  a  candidate  with  strong 
leadership  skills  and  a  commitment  to 
meeting  the  rteeds  of  our  diverse  read¬ 
ership.  Requires  a  minimum  of  five 
years  editing/writing  experience  and  a 
callege  degree  in  journalism  ar  a 
related  field. 


PREPS  WRITER:  We're  looking  for  an 
energetic  writer  to  cover  all  aspects  of 
high  school  sports  in  an  area  that 
includes  50  schools.  The  preps  writer 
should  be  able  to  write  news,  features, 
game  stories  and  enterprise  pieces. 
Requires  two  years  reporting  experi¬ 
ence,  sports  knowledge  and  a  college 


degree. 


t-  THE  LIBRARY  OF 

CONGRESS 


Please  apply  with  a  resume,  at  least 
three  references,  clips  and/or  applica¬ 
tion  to: 

The  Doily  Press,  Inc. 

Attn:  Human  Resources 
7505  Warwick  Boulevard 
Newport  News,  VA  23607 
FAX:  (757)  247-7884 
e-nrail:  lallen@tribune.com 

Equal  Opportunity  Employer 


and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  o  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 


Specialist  in  Social  and  Information-Sciences 
and  Coordinator  of  Review  I 

Congressional  Research  Service 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


DIRECTOR  —  INFORMATION  SYSTEMS 

THE  FORT  WORTH  STAR-TELEGRAM  has  an  immediate  opening 
for  an  experienced,  degreed  computer  science  or  business 
administration  executive  to  direct  all  aspects  of  information  and 
telecommunications  systems  and  functions,  including  staff 
management,  strategic  and  operating  planning,  budgeting, 
monitoring  activities  of  consultants  and  vendors  related  to 
company-wide  technologies. 

Reporting  to  the  Senior  VP  Operations,  the  ideal  candidate  will 
have  a  graduate  level  degree  or  equivalent  related  experience  of 
15-1-  years  of  progressively  responsible  analytical  and 
management  experience  with  broad  knowledge  of  IS  and 
telecommunications  systems  development,  operations  and 
networking.  Must  also  have  strong  skills  in  customer  service, 
cost/benefit  &  risk  analysis,  disaster  recovery  planning  and 
systems  design.  Newspaper  background  preferred.  Must  be 
available  24  hrs/day,  7  days/wk  and  able  to  handle  spontaneous 
travel. 

Interested  candidates  should  direct  questions  or  resumes  to: 

Chet  Wakefield,  Sr.  VP  Operations,  at  the  Star-Telegram 
P.O.  Box  1870,  Fort  Worth,  TX  76101. 


The  Llbr»y  of  Coftycf*  b  an  EEO/AA  Efppte^. 


Vacancy  Announcement  #$70068 

$85,073-$n$,700* 

:?1he  Indlvtdu^  sefectedlor  Otis  poslOon  wit!  receive  the 
applicable  pay  aquFtment 


The  Congresstonol  Research  Service  (CRS)  invites  applications  for  the  position  of 
Speciolist  in  Social  and  Information  Sciences  ond  Coordinator  of  Review.  CRS  is 
the  deportment  of  the  Library  of  Congress  thot  provides  objective,  non-partisan 
policy  analysis,  reseorch  and  information  to  Corrgress.  The  individual  selected 
for  this  position  will  perform  and  supervise  finol  review  of  completed  written, 
electronic  and  recorded  research  and  analytical  products  for  conformance  with 
standards  and  policies  of  CRS  and  the  Library. 


Quolified  candidates  will  possess  a  minimum  of  one  year  of  speciolized  experi¬ 
ence  at  the  GS-15  level  in  the  Federal  Service  or  at  a  comparable  level  of  diffi¬ 
culty  outside  the  Federal  Service  which  detTK>nstrates  a  knowledge  of  public  poli¬ 
cy  issues  in  order  to  review  substantive  written  research  atKf  analytical  work;  the 
ability  to  evaluate  written  public  policy  onalysis;  knowledge  of  the  rules,  proce¬ 
dures,  ond  actual  operations  of  Congress;  ond  the  ability  to  communicate  orrd 
interact  with  others. 


Applicants  must  obtain  a  copy  of  Vocancy  Announcement  #970068  in  order  to 
opply  for  this  position.  The  vocancy  announcement  lists  the  knowledge,  skills, 
and  abilities  (KSAs)  that  must  be  addressed.  For  a  copy  of  this  vacancy 
onnouncement  and  an  application  form,  please  call  the  Librory  of  Congress 
Employment  Office  ot  (202)  707-4315  or  (202)  707-5627.  Orre  can  also 
obtain  copies  by  visiting  the  Library  of  Congress  Employment  Office  in  Room 
LM-107,  101  Independence  Avenue,  SE,  Washington,  DC,  Mon.-Fri.,  8:30 
am-4:30  pm.  Applications  must  be  received  no  later  than  June  2,  1 997. 
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HELP  WANTED 

EDITORIAL _  I _ EDITORIAL 


AAANAGING  EDITOR 
Hands-on,  community-minded  manag¬ 
ing  editor  sought  for  growing  6,200 
southeast  Kentucky  tri-weekly. 
Responsibilities  include  managing  and 
rowing  staff  along  with  hands-on 
udget  control.  Fine  writing  and  edit¬ 
ing  skills  required,  along  with  ability  to 
hap  generate  strong  stories.  Deadline 
conscious,  team-builder  will  have 
strong  design  skill  in  QuarkXPress  and 
Photoshop  on  Mac-based  system. 
Management  experience  preferred. 
Photographic  abilities  a  plus.  Must  be 
willing  to  relocate.  Salary  range  28K- 
32K.  Good  benefits  and  opportunity  to 
advance  within  organization,  owned 
by  one  of  the  nation's  top  10  pub¬ 
lishing  groups.  All  responses  held  in 
strictest  confidence.  Interested  candi¬ 
dates  should  send  resume,  cover  letter 
and  six  best  clips  to  Box  08153,  Editor 
&  Publisher.  DRUG  FREE  WORKPLACE/ 
EQUAL  OPPORTUNITY  EMPLOYER. 

THE  SUN  HERALD  (a  growing  Knight- 
Ridder  49,000  dailv/54,000  Sunday) 
is  seeking  a  page  designer  to  contrib¬ 
ute  to  a  seven-person  design/graphics 
desk  for  late  Mioy/early  June  opening. 
The  paper's  design  team  works  in 
QuarkXPress,  Adobe  Illustrator,  Aldus 
Freehand  and  Adobe  Photoshop.  The 
front-end  system  is  ATEX.  Duties  will 
include  design  of  news,  sports  and 
features  sections.  Hours  include  nights 
and  weekends.  The  ideal  candidate 
will  have  a  bachelor's  degree  in  jour¬ 
nalism,  solid  computer  skills,  at  least 
one  year  of  daily  newspaper  design 
experience  or  comparable  college 
experience,  a  competitive  design  spirit 
and  an  ability  to  work  well  with  others. 
Pay  based  on  experience  and  educa¬ 
tion  ($20,000  to  $30,000).  If  you  pro¬ 
duce  stunning  pages,  send  cover  letter, 
resume  and  a  handful  of  clips  to  Lana 
Sumpter,  graphics/design  editor.  The 
Sun  Herald,  P.O.  Box  4567,  Biloxi,  MS 
39535-4567;  e-mail  to: 
lsumpter@sunherald.infi.net.  Knight- 
Ridder  is  an  Equal  Opportunity 
Employer.  Women  and  minorities 
encouraged  to  apply. 

The  SAN  FRANCISCO  CHRONICLE  is 
expanding  its  regional  news  coverage 
and  seeking  talented  journalists  to 
work  in  suburban  bureaus.  We  are  hir¬ 
ing  to  fill  the  following  TEMPORARY, 
TWO-YEAR  POSITIONS. 


•COPY  EDITORS 
•GRAPHIC  ARTISTS 
•PHOTOGRAPHERS 

Ideal  candidates  will  hove  daily  news- 
aper  experience  and  the  desire  to 
reak  into  a  metropolitan  market. 
These  staff  positions  are  full-time  with 
an  entry-level  starting  salary,  paid 
vacation  and  full  health  Ijenefits.  Ttiis  is 
not  a  training  program.  To  apply,  send 
a  cover  letter,  resume,  clips  and  three 
references  to: 

Marianne  Chin 
Director  of  Editorial 
Hiring  &  Development 
San  Francisco  Chronicle 
901  Mission  Street 
San  Francisco,  CA  94103 
E-mail:  mchin@sfgate.com 
The  Chronicle  is  an  equal  opportunity 
employer  that  aspires  to  have  an 
editorial  workforce  that  mirrors  the 
diversity  of  its  community. 


THE  STATE,  a  Knight-Ridder  newspa¬ 
per  and  South  Carolina's  largest, 
needs  an  editorial  writer  -  an  experi¬ 
enced,  well-rounded  journalist  who 
approaches  issues  in  an  enterprising 
manner,  writes  with  authority  and  has 
an  affinity  toward  innovation.  Our 
editorial  board's  stance  is  described  as 
"pragmatic  conservatism."  Prefer  candi¬ 
dates  with  a  good  grasp  of  national 
and  international  affairs,  solid 
understanding  of  business  and 
economic  issues  and  knowledge  of 
South  Carolina.  Page  design  and  com¬ 
puter  skills  a  plus.  Respond  to  Brad 
Warthen,  editorial  page  editor.  The 
State,  P.O.  Box  1 333,  Columbia,  SC 
29202. 

FIELD  SERVICE  TECHNICIAN 

FIELD  SERVICE  TECHNICIAN 
WEB  PRESS  MANUFACTURING 

Experienced  with  Installing,  Servicing 
and  Starting  up  of  printing  equipment 
is  required.  Competitive  salary  and 
excellent  benefits  package,  including 
medical,  dental  and  401  (k).  Only  appli¬ 
cant  who  submit  salary  history  will  be 
considered.  Send  resume,  salary  his¬ 
tory  and  references: 

Tensor  Group,  Inc. 

626  Executive  Drive 
Willovrbrook,  IL  60521 
Attn:  Manager  Field  Service 

INFORMATION  SYSTEMS 

DATABASE  PROGRAMMER 
Region:  National 

Emerging  Internet  content  provider 
seeking  self-motivated  programmer 
experienced  with  newspaper  classified 
ad  software.  Multiple  platform  experi¬ 
ence  desired.  Fax  or  E-mail  resume 
and  salary  history  to: 

Human  Resources,  (619)  874-3690 

E-mail:  dthoma@classifind.com 

INFORAAATION  SYSTEMS  DIREaOR 

A  technically  strong,  people-oriented 
leader  is  needed  to  manage  business 
and  editorial  systems  of  a  major  metro 
newspaper,  located  in  a  dynamic, 
growth  area  of  Southern  California. 

Applicants  should  have  1 5  or  more 
years  of  business  and  production 
systems  experience.  Sll  editorial  and 
classified  experience  will  be  a  plus. 
This  high-level  position  will  be  responsi¬ 
ble  for  advertising,  circulation,  news/ 
editorial,  financial  and  production 
systems. 

The  successful  candidate  will  possess 
strong  leadership,  planning 
and  organizational  skills  and  a  vision 
of  the  future. 

Qualified  applicants  interested  in  an 
outstanding  career  opportunity  should 
reply  to  Box  08151,  Editor  &  Publisher. 

Were  the  diver  to  think  on  the  jaws  of  the 
shark,  he  would  never  lay  hands  on  the 
precious  pearl. 

Sa'Di 


_ MARKETING _ 

MARKETING  DIREQOR 
The  Mobile  Register  has  an  opening  for 
a  Marketing  Director  to  start-up  a  first¬ 
time  marketing  department.  A  qualified 
candidate  must  have  newspaper 
marketing  experience,  five  or  more 
years  preferred.  That  experience 
should  include  marketing  associated 
with  news,  advertising  and  circulation. 
A  college  education  including  market¬ 
ing  is  also  preferred.  Please  send  your 
resume  to  Lee  Stringfellow,  human 
resources  director.  Mobile  Register, 
P.O.  Box  2488,  Mobile,  AL  36652. 

PRESSRCX>M 

PRESSROOM  FOREMAN 

The  Monterey  County  Herald  has  an 
immediate  opening  for  a  regular  full¬ 
time  pressroom  foreman.  Position 
reports  to  the  press  manager  and 
works  with  a  team  of  two  other 
foremen.  Duties  involve  maintaining 
quality  and  overseeing  the  printing  of 
a  40K  daily  newspaper  on  a  Goss 
Flexo  vireb  press  for  night  and  weekend 
shifts.  Requires  at  least  3  years  experi¬ 
ence  supervising  journeymen  pressper- 
sons  and  the  training  of  apprentices  in 
a  union  environment.  Must  be  able  to 
meet  physical  demands  of  daily  press 
operation  to  include  stonding,  climbing 
stairs,  bending,  lifting,  and  pushing. 
Flexo  and/or  mechanical/electrical 
experience  a  plus.  Send  resume, 
references  and  a  cover  letter  to  Human 
Resources,  The  Monterey  County 
Herald,  P.O.  Box  271,  Monterey,  CA 
93942.  EOE 

PRESSMAN  NEEDED,  Third  shift, 
experience  on  Goss  Community  Press 
preferred,  EOE,  profit  sharing,  bene¬ 
fits.  Send  resume  to  Norm  Hephner, 
Glenwood  Post,  Box  550,  Glenwood 
Springs,  CO  81602.  Or  you  can  e- 
mail:  njohnson@glenwoodpost.com 

PRODUCnON/TECH 

COMPOSING  ROOM  MANAGER 
The  Maui  News,  a  19,000  daily, 
24,000  Sunday  PM  newspaper  has  an 
immediate  opening  for  an  experienced 
Composing  Room  Manager.  We  are 
looking  for  an  individual  committed  to 
t<»  quality  work  with  at  least  3  years 
of  supervisory  experience,  preferably 
in  a  union  environment.  Excellent  lead¬ 
ership  and  communications  skills 
required.  Experience  in  typesetting,  ad- 
makeup  and  page  composition  is 
highly  desirable.  Please  send  resume 
and  references  to  Human  Resources 
Manager,  The  Maui  News,  P.O.  Box 
550,  Wailuku,  HI  96793-0550. 

NEWSPAPER  PRODUaiON 

MAINTENANCE  PERSON 
Requires  self-motivated,  detail-oriented 
individual  with  3-5  years  mechanical 
experience.  Must  hove  experience  with 
newspaper  production  equipment. 
Goss  Headliner  and  Muller  Martini/ 
GMA  experience  strongly  preferred. 
Electrical  skills  and  ability  to  work 
under  deadline  pressure  required. 
Qualified  applicants  send  fax/resume 
with  cover  letter  and  salary  require¬ 
ments  to:  North  County  Times,  207  E. 
Pennsylvania  Avenue,  Escondido,  CA 
92025.  Fax:  (760)  745-8809. 


PRODUCnON/TECH 

PRODUaiON  MANAGER 
Work  for  the  fastest  growing  newspa¬ 
per  group  in  the  heart  of  the  Rocky 
Mountains. 

This  qualified  individual  will  oversee  all 
advertising  production,  electronic  page 
building,  press  scheduling,  quality  con¬ 
trol  of  printed  products  and  manage¬ 
ment  of  necessary  staff. 

This  position  requires  working  know¬ 
ledge  of  the  Macintosh  production 
environment.  Prepress  image  setters, 
Internet  development,  QuarkXPress, 
System  7.5,  Adobe  Illustrator  and 
Photoshop.  Excellent  verbal  and  written 
communication  skills  a  must.  Strong 
interpersonal  skills  necessary.  Budget¬ 
ing  and  analytical  skills  needM. 

Compensation  package  includes: 
Salary  plus  bonus,  medical,  health, 
dental  and  vision  coverage,  401  (k) 
company  matching  retirement  fund.  2 
weeks  paid  vacation.  Ski  pass.  Send 
resume  to:  Publisher,  P.O.  Box  6281, 

Voil,  CO  81658. _ 

NIGHT  PRODUaiON  MANAGER 

The  Hartford  Courant,  one  of  CT's 
oldest  and  most  respected  newspapers, 
is  looking  for  a  Production  Manager.  In 
this  role,  you  will  direct  night  prod¬ 
uction  activities  by  planning,  devel¬ 
oping  and  implementing  strategies  to 
assure  efficient,  accurate,  on-time  and 
highest  quality  production.  You  will 
also  review  organizational, 
technological,  employee  relations  and 
budgetary  status  and  implement 
improved  procedures. 

The  right  candidate  should  have  a 
minimum  of:  College  degree  or  equivalent 
with  emphasison  business,  manufacturing 
and  production  management.  Five+ 
years'  supervisory/managerial 
experience  with  at  least  three  years' 
experience  in  production  management; 
good  interviewing/employee  selection 
skills;  ability  to  manage  multiple  priorities 
in  a  deadline  oriented  environment;  out¬ 
standing  leadership  skills  with  a  mini¬ 
mum  of  three  years'  demonstrated  suc¬ 
cess  achieving  company  and  quality 
goals  in  production;  strong  printing 
knowledge  with  a  minimum  of  three 
years'  experience  working  in  the  print¬ 
ing  industry  with  double  wide  presses; 
the  ability  to  work  nights  with  flexibility 
for  dayside  meetings;  R.l.T.  education 
or  similar  education  in  production  pre¬ 
ferred;  demonstrated  success  manag¬ 
ing  budgets  and  capital  operating 
expenses;  and  basic  PC  skills  Reply 
with  resume,  cover  letter  and  salary 
requirements  to:  The  Hartford  Courant, 
Employee  Services  Dept.,  285  Broad 
Street,  Hartford,  CT  061 1 5. 

PRODUCTION  DIREaOR 
Progressive  40,000  circulation  AM  daily 
in  northern  CA  seeks  candidates  for 
Production  Director.  Directs  and 
supervises  daily  activities  and  staff  of  the 
pressroom  (Harris  1 650  press),  moilroom, 
prepress/camera/platemaking  and 
maintenance.  Competitive  pay  and 
excellent  benefits.  Send  cover  letter, 
resume  and  salary  requirements  to 
Bonnie  Salyer,  HR  Director,  Record 
Searchlight,  P.O.  Box  492397,  Redding, 
CA  96049-2397  or  fax  to  (916)  225- 
8212.  EOE. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Posittons  Wanted  advertisers  must  pre-pay. 
Effective  January  1 1997 


UNEADS 

1  week-SV.OS  p>er  Kne 

2  week»-$8.X  per  Ine,  per  Issue. 

3  weeks-$7.CI0per  Hne,  per  Issue. 

4  weeks-$6.05  per  Hne.  per  Issue. 


POSITIONS  WANTED 

1  week-$4.S0  per  tne 

2  week»-$3.80  per  Nne,  per  Issue. 

3  weela-$3.15  per  Ine.  per  Issue. 

4  weeks-  $2.90  per  Ine,  per  Issue. 


Add  $  1 2.00  per  insertion  for  box  sen/ice  Add  $6.00  per  insertion  for  box  service. 
Count  os  an  additional  line  In  copy.  Count  as  on  additional  line  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  1 2  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time.  $105;  2  to  5  times,  $100 
6  to  13  times,  $95;  14  to  26  times  $90;  27  to  52  times  $86. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  -  - 

Company  _  _ 

Address -  — 

City _ 

State _ 

Zip - - 

Phone  _ _ 

Classification _ 

Authorized  Signature _ 

No.  of  Insertions:  _  Amount  Enclosed:  $ 

Copy; _ 


Editori 

PUBLISHER 


n  WESn9TH  STREET,  NY,  hJY  10011.  212)6754380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADVERTISING 


SALES  &  MARKEDIMG/AD  DIREQOR 
Visionary  leader  ready  to  strategically 
turn  around  your  sales  effort,  generate 
new  revenues,  dramatically  improve 
customer  service.  WWW  experience 
too.  Over  20  years  of  major  market 
success.  Prefer  mid-size  daily  in  Zone  8 
or  9.  RON  BEACH,  (970)  245-2590 
or  E-mail;  ronbeachQwic.net 


CIRCULATION 


CIRCULATION  DIREaOR/MANAGER 
Over  20  years  experience.  Can  do  it 
all  from  computers  to  marketing. 
Would  like  to  relocate  southeast  NC, 
SC,  North  Florida.  Reply  to  Box 
08119,  Editor  &  Publisher. 


PROFESSIONAL 
Seeking  management  position  in 
Zones  7,  8  or  9.  B.S.  in  Business 
minor  in  Mass  Communications. 

Seven  years  hands-on  experience  — 
Home  Delivery,  Single  Copy,  and 
Sales  Promotion  with  newspapers 
from  10,000  to  75,000  audited. 

Looking  for  daily  in  need  of 
strong  creative  leader. 

Call  (800)  573-5596 
Men  son 


EDITORIAL 


RECENT  CCXLEGE  Graduate  seeks  any 
art/graphics/layout  opportunity. 
Extensive  knowledge  of  b&w  photo, 
Pagemaker,  Photoshop,  QuarkXPress, 
and  HTML.  Moc/Pc  literate.  (517) 
278-3161. 

e-mail;  |bopp@alpha.albion.edu 


EDITOR  +  LAW  DEGREE  +  MBA  +  ME 
Editorial  department  head  at  top  mag¬ 
azine  company  seeks  editorial  man¬ 
agement,  new  product  development 
position.  Ran  general-interest,  busi¬ 
ness,  health  publications;  created  and 
launched  magazines.  (Overseas  expe- 
riefKe.  Have  JD/MBA  will  travel.  Con¬ 
tact  George  at  gms///@aol  .com. 


M.A.  Journalism  Grad  seeks  a  reporter 
position  in  Zone  4.  Expertise  in  Public 
Affairs  -  Investigative  Reporting, 
Environment  and  Science  Writing.  Also 
a  Photojoumalist.  (614)  860-1871. 


You've  got  another  coming. 


Rob  Halford 


EDITORIAL 


AWARDS  WINNER  will  win  them  for 
your  publication,  plus  prestige  and 
money.  English-Spanish  experienced 
editor  will  move  along  with  the  best  of 
his  knowledge  and  skills.  Do  not 
hesitate  to  call  CSemnan  Arango  (713) 
665-7688.  Any  time,  day  or  night. 


AWARD-WINNING  editor  can  bring 
out  the  best  in  your  staff.  Twenty-four 
years  experience  at  some  of  the  best 
mid-sized  dailies  in  the  nation.  I  can 
help. 

Elliot  Tompkin  (765)  640-9005. 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http://netnow.micron.net/~iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews6micron.net 


HELP!  Aword-winning  Sports  Editor/" 
Writer  being  relocated  to  Cincinnati 
due  to  wife's  career  move.  Do  you 
need  an  outstanding  writer,  columnist 
or  editor  -  or  all  three?  Can  also  do 
news.  Call  Dan  at  (304)  752-6950. 

E-mail  at:  writerdan16aol.com. 


BOSTON  BOUND:  Young  energetic 
reporter  with  solid  daily  experience 
seeks  a  writing  opportunity  in  or 
around  the  Hub  City.  For  resume/clips 
call  (616)  394-0013,  Brian  Bowe,  P.O. 
Box  1 306,  Holland,  Ml  49422-1306. 


FREELANCE 


EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  and  Ink  and  Color  Medias. 
Humorous,  Political  and  Conceptual 
topics.  Call  David  Farrar  for  sample 
(423)  588-0624 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (201 )  575-1005. 
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SHOP  TALK  AT  THIRTY  by  roc.kr  s.  kimzkl 


Atlanta  Newspapers  Will  Not 
Settle  The  Richard  Jewell  Libel  Case 


Any  mention  these  days 

of  the  Atlanta  Journal 
and  Constitution  and 
Richard  Jewell  inevitably 
raises  eye  brows  and  the 
question  of  whether  we  plan  to  settle 
Mr.  Jewell’s  libel  lawsuit 
against  the  newspapers 
and  some  of  our 
reporters  and  editors. 

After  all,  NBC  and 
CNN,  facing  possible 
lawsuits  from  Mr.  Jewell, 
quickly  setded  with  him. 

We  do  not  plan  to  setde. 

The  fact  that  the  Federal  Bureau  of 
Investigadon  had  focused  on  Mr.  Jewell 
in  its  search  for  a  suspect  in  the  bomb¬ 
ing  of  Centennial  Olympic  Paric  in  July 
1 996  was  first  reported  in  a  special  edi- 
don  —  one  of  22  such  editions  —  of  our 
afternoon  newspaper,  the  Atlanta 
Journal.  Mr.  Jewell,  who  was  working  as 
a  security  guard  in  the  paric,  was  being 
hailed  on  television  and  in  print  as  a 


Kintzel  is  publisher  of  the  Atlanta 
Journal-Constitution.  This  article 
appeared  first  in  the  New  York  Times. 


hero  for  finding  the  backpack  that  con¬ 
tained  the  bomb. 

As  we  all  know,  the  FBI  has  declared 
that  Mr.  Jewell  is  no  longer  the  focus  of 
its  investigation.  But  our  reporting  has 
been  fair,  accurate  and  responsible. 

What  happened  in 
Atlanta  on  July  27  was 
unquestionably  a  tra¬ 
gedy.  Two  people  died 
and  many  of  the  100 
people  who  were 
injured  are  still  suffer¬ 
ing.  The  city  went 
through  a  period  of 
high  anxiety.  And  many  of  us  in  Atlanta 
felt  guUt,  since  we  were  unable  to  pro¬ 
tect  our  guests  from  harm. 

The  people  of  Atlanta,  and  the  world, 
had  a  right  and  a  need  to  know  about 
the  investigation.  This  need  was  particu¬ 
larly  acute  in  the  period  between  the 
bombing  and  our  report  that  the  FBI 
w'as  focusing  on  Mr.  Jewell.  Numerous 
bomb  threats  had  closed  Olympic 
venues  and  emptied  subways.  The  park 
was  a  deserted  crime  scene.  Many  won¬ 
dered  if  the  Olympics  could  even  be 
completed. 


We  honored  our  obligation  to  the 
public  and  accurately  reported  on  the 
status  of  the  investigation  before  the  FBI 
centered  on  Mr.  Jewell,  during  that  time 
and  afterward.  We  reported  that  he  was 
being  investigated,  and  we  also  reported 
facts  that  helped  exonerate  him. 

For  us  to  settle  a  case  that  attacks  fair, 
accurate  and  responsible  reporting 
would  send  a  confusing  message  to  our 
readers  and  undermine  our  credibility 
and  reputation.  We’re  committed  to 
standing  behind  our  reporting,  as  news¬ 
papers  should  when  they  do  their  job 
right. 

Mr.  Jewell  deserves  sympathy  for  what 
happened  to  him,  and  he  has  ours.  Any 
amount  of  sympathy,  however,  does  not 
alter  the  fact  that  accurately  reporting 
government  activities  is  the  correct 
thing  to  do.  it  is  a  right  guaranteed  and 
encouraged  by  the  First  Amendment  — 
the  same  right  Mr.  Jewell  and  his  lawyers 
are  using  to  criticize  us  and  the  FBI. 

A  free  press  sometimes  causes  pain. 
But  it  is  a  free  and  vigorous  press  that,  in 
the  end,  protects  all  of  us.  To  all  those 
who  would  challenge  our  credibility,  our 
plea  is  the  same:  not  guilty. 


Publisher  says 
credibility  of  the 
papers  is  too 
impotJatit 


Murdoch  lobbies 
Congress  for 
law  changes 

Failure  TO  WIN  changes  in  federal 
copyright  law  wouldn’t  unplug 
New  York  Post  owner  Rupert  Murdoch’s 
plans  for  a  new  satellite  television  ven¬ 
ture,  but  could  make  it  harder  to  launch, 
he  said. 

“It  will  be  serious,”  Murdoch  said  after 
a  Senate  Commerce  Committee  hearmg 
on  increases  in  cable  television  rates. 

Owner  of  the  Australia-based  News 
Corp.  media  conglomerate,  Murdoch  has 
pending  a  $1  billion  deal  to  merge  his 
American  Sky  Broadcasting  satellite  com¬ 
pany  with  EchoStar  Communications 
Corp.  of  Denver.The  combination  could 
create  a  powerful  comnpetitor  for  the 
cable  industry. 

To  help,  Murdoch  is  trying  to  persuade 
Congress  to  change  copyright  laws  so 


that  his  new  U.S.  direct  broadcast  satellite 
business  will  be  able  to  beam  local  TV 
signals  directly  into  American  homes. 

The  difference  between  his  new  Sky 
venture  and  other  satellite  businesses  is 
that  Murdoch  has  plans  to  offer  500 
channels,  including  local  stations  not  car¬ 
ried  by  other  services.The  average  cable 
system  only  has  54  channels. 

The  change  would  grant  Murdoch  the 
same  blanket  copyright  license  that  cable 
companies  enjoy  and  save  the  time  and 
money  that  would  be  spent  negotiating 
individually  with  thousands  ofTV  Sta¬ 
tions. 

Direct  broadcast  satellite,  or  DBS,  is  the 
festest-growning  competitor  to  cable.  It 
beams  TV  and  other  services  directly  via 
high-powered  satellite  into  homes  that 
receive  programming  through  pizza-sized 
dishes. 

Murdoch  said  any  delay  in  changing 
the  law  benefits  his  rivals. 

Owner  of  the  Fox  television  network 


and  several  cable  charmels,  Murdoch  has 
met  with  a  number  of  leading 
Republican  lawmakers  as  part  of  his  lob¬ 
bying  effort. 

Critics  contend  that  he  wants  to  cir¬ 
cumvent  the  customary  oversight  pro¬ 
cess  and  force  Congress  to  make  a 
change  that  will  help  only  one  company. 
They  also  question  his  commitment  to 
broadcast  local  stations,  saying  he’s  more 
likely  to  “cherry  pick”  the  best  stations  in 
bigger  broadcast  markets.  —  AP 

Times  photo  deal 

The  new  YORK  Times  is  mariteting 
archival  pictures  through  New 
York-based  Archive  Photos.  The  agree¬ 
ment  with  the  New  York  Times  News 
Service  includes  pictures  18  months  old 
or  older  from  the  Times  archive  of  over 
5  million  pictures.Archive  mariiets  over 
20  million  photos,  engravings  and  draw¬ 
ings. 
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UNITE  B  Y  THE  NUMBERS 

K)  KE('(K’.M/,K  SACKII  ICES  MADI-;  BY  .lOURNAI.lSTS  IN  1 1  ll- S  I  KUC.Cil  f:  lOR  I’Rl  SS  I  RM'DOM  WD 

TO  GIVE  THIS  DAY  MEANING 


•  ,•  At  IciiNl  500  iDiiinalisis  lia\f  been  klllcil  in  llic  line  ol 

'  OlltN  SIIK'C'IOSO, 

•  1K5  imnnalislN  arc  heinu  Ockl  in  prison  in  21  contiti  ics. 

•  ('cnsorshi|r  and  \)tlicr  lornis  oT  repressitm  ot  lire  press 
e\isi  in  1 20  eoimlriee. 

I  licsf  are  powerful  numbers. 

Rill- our  nunihers  are  more  powcrtul.  I  he  media,  iournalists.- 
tlie  people  we  ser\o  ...  united  in  the  belief  that  a  free  press  is 
esseniial  to  a  tree  soeiclx  and  lliat  there  milst  be  no  law 
abriiNins:  freedom  ol  s|veeh  or  the  pit'ss.  ^  - 


\ 

We  set  aside  One  d.ij,  .i  \ear.  May  '.to  li'ciis  on  the 
sacrifices  made  in  the  sirueele  lor  Ireeiiom  ol  the  press,  .md  to 
urye  uo\ernments  to  reeoyni/e  that  this  is  a  most  baste  hum. in 
riyhl. 

It's  ait  unport.int  da\  to  em|>hasi/e  our  message.  Howe\er. 
we  know  our  efforts  must  continue  e\eiAjd.i\.  throuelioul  the 
\ear.  Continue'  for  e\er\  dav  a  jourM.ilisji  s  lile  is  in  ifaneer. 
I:\er\  ila\  a  joum.ilist  remains,  unprtsoueii  l.\er\  ilax  the  press- 
is  censored. 

W'b  urue  \ou  to  continue  your  efforts  tp  promote,  protvfei  aiul 
defend  freedom  of  the  press  thro.ULdu'tjit  the  fear,  m  exery 
vountfy.  W  e're  eounime  on  it.  by  the  muiiibers. 


.  -  Promote,  Protect  and  Defend 

'Wf  ■  . 

This  important  message  courtesy  of  Echtor  &  Publisher 


.  WorUi  Press  f  reedom  l>.ix  Max  IW7. 


Fast  fonNani  to  the  fatore  wWi 
Aa  Mdass  Neaispapor,  Yow 
Paiaoiial  Classified  Agent  aad 
A  Perfectly  Talored  Newspaper  pre¬ 
sented  by  NTs  New 
ilab. 


IOl09Y  1 

for  The  Newspaper 
L  Of  The  Future 


mPO’s  NewMeiHa 
PavNion  brings  yon  the 
best  and  brightest  from 
leaders  Hke  Apple 
Compnter,  BM,  Infinet, 
lEXB-NDOS.  Trtbiine  Niedia 
Services.  Ad  One  Classified 


ami  More. 


New  to  the  NOPO  floor  this  year. 
Mcrosoft.  Boctric  ClassHi 
Marfezware  Softwara  showcase  their  lat¬ 
est  hmovaOons  tor  the  imhistry. 


Two  special  pre-l\lEXPO  workshops ‘-cover  the  latest  advances  in 
telecommunications  technology  and  show  you  how  to  set  up  and 
manage  a  web  site  at  your  newspaper. 


NEXPO  ‘97 
Ernest  N.  Morial 
Convention  Center 
New  Orleans 
June  21-24, 1997 


Call  NEXPO’s  Fax-on-Demand  at  (301)  216-1824  (Registration,  docunient  220.  Hotel  Infonnation; 

■  document  230;  List  of  Exhibitors:  document  210)  .  .  _  -  .  _ 

Or  Visit  NAA's  Web  site  at;  http://www.naa.org 

'Note:  Pre-NEXPO  bonus  workshops  ar^  free  to  prepaid  preregistered  NEXPO  attendees  on  Friday.  June  20. 
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